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COSMETICS SOAPS FLAVORS 


DECIDE ON 


7 WIRZ COLLAPSIBLE TUBES. 9's 


I you want to break in with a new product or stimulate 
sales for an established one, choose Wirz Collapsible Tubes. 
They meet today’s demand for an attractive, sanitary, 
convenient package. Made of tin, aluminum, tin-coated 
lead, and lead, Wirz Tubes, expertly made, fit into mer- 
chandising plans for creams, pastes, powders, liquids and 
semi-liquids. Let us discuss your problem . . . we will 
gladly give you the benefit of our broad packaging experi- 
ence in modern markets. 
Collapsible Metal Tubes — Tin, Aluminum, Tin-Coated Lead, 


Lead + Lacquer Linings + Wax Linings + Westite Closures + 


Applicator Pipes «+ Metal Sprinkler Tops + Household Can Spouts 


A. H. WIRZ. INC. 


Established 1836 
CHESTER, PA. 


Export Division—751 Drexel Building, Philadelphia, Pa. 
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he present scarcity of nat- 
ural Neroli causes no 
alarm among Ungerer 
customers. The specialty, 
Vidal-Charvet Bigaradia provides their 


answer. 


This is no new un-tried nor un-tested 
product quickly produced to fill a pres- 
ent need. Rather, it is a Vidal-Charvet 
product. Which means it has long since 
successfully passed through every sort 
of actual laboratory and manufacturing 


test. 
It has been market-proved. 


You will find V-C Bigaradia an excel- 
lent substitute for natural Neroli for 


use in your pe rftume extracts, toilet 


waters and face powders. And, equally 


important, this unusually fine synthetic 


will satisfy your price requirements. 
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i aa COMES FROM |MYSORE 


HE World's finest Sandalwood—Santalum Album (Linné)— 

is grown in the State of Mysore. The Oil richest in Santalol 
comes from the Heart-wood, and nothing but selected Heart- 
wood is used for the production of MYSORE OIL. 


This, together with scientific distillation, accounts for the univer- 
sally recognized superiority of Mysore Oil, and is why Mysore Oil 
is always taken as the standard measure of quality. 


There is no satisfactory substitute 
for the perfume value imparted by 


Genuine Mysore Sandalwood Oil. 


Most perfumers and soap manufacturers prefer to use natural 
products; due to uncontrolled supplies, prices often advance 
to such a point that they have to limit the use of natural prod- 
ucts and use cheaper synthetic materials with varying success. 


This situation will not develop in the case of genuine Mysore 
Sandalwood Oil. The Forest Department controls the cutting of 
trees in such an intelligent and farseeing manner that large or 
potentially large users of genuine Mysore Sandalwood Oil are 
assured adequate supplies at reasonable prices at all times. 
Sole Agents for 
the United States e 


W. J. BUSH & CO., Inc., Distilled at our Linden, N. J., plant and offered only in original 


New York sealed and numbered containers. 


Sole Agents “Y? Ofdefte Sffernce Diftilftrs”” 


for Canada 


or ae & CO. 
wwettesic = MJ, BUSH & CO 
Montreal, Canada fe US & . 
INCORPORATED 
Essential Oils .. Aromatic Chemicals .. Natural Floral Products 


NEW YORK, N. Y. 


London Mitcham Messina Grasse 
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427-429 Washington St., New York @ factory: Brooklyn .. . branches: Chicago, San Francisco, Montreal, Mexico City 



















PRODUCTS OF OUR BROOKLYN FACTORY 


of interest to manufacturers 
























of toilet goods 


Oil CARDAMOM Oil OLIBANUM 
CELERY “ OPOPONAX 
CLOVE “ PATCHOULY 


CORIANDER “ SANDALWOOD 
Oil NUTMEG 





EUGENOL LINALOOL 
GERANIOL RHODINOL 
ORRIS, CONCRETE, LIQUID and BALSAM 





Each of the above guaranteed of a superior 
quality. 

We solicit your inquiry. Samples furnished 
with pleasure. 


MARK ESTABLISHED 1885 






GEORGE LUEDERS & CO. TRADE 






Sole Agents for 


CAMILLI, ALBERT & LALOUE 
GRASSE, FRANCE 






Manufacturers of the famous 


MAXIMAROMES 


The World’s Finest Natural Flower Essences 
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HS Cyc 
antties BY BRIDGEPORT 


Essential Oil Review 


Bridgeport compact cases and vanities are outstanding for style and 
craftsmanship. Vanities such as these can be produced to specification 


to harmonize with any cosmetic line or color scheme. 


Brinceport Metat Goons Mere. Co. 


BRIDGEPORT, CONN. Phone Bridgeport 3-3125 ESTABLISHED 1909 
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Using only the finest of materials, ROWELL 
skilled craftsmen follow your specifications 
to the letter. The results are boxes truly 


perfect in every detail. 


Let ROWELL paper boxes tell their own 


grand story to you. 





E.N. ROWELL CO., Inc. BATAVIA,N. Y. 


New York Office: 

SEWELL H. CORKRAN 
30 East 42nd Street 

Phone: MUrray Hill 2-2447 


* * 


Hollywood, Cal., Office: 

MISS LOIS ARMSTRONG 
6331 Hollywood Blod. 

Phone: Hollywood 0/11 


fugust, 1940 


Detroit Office: 
H. E. BROWN 

2842 W. Grand Blod. 
Phone: Trinity 2-019] 


* 


St. Louis Office: 

THE DICK DUNN CO. 
Merchandise Mart Bldg. 

Phone: Central 3544 





Chicago Office: 

HAROLD G. MacKAY 
444 Grand Avenue 

Phone: Superior 1676 


* * 


Boston Office: 
H. P. TUCKER 

52 Chauncey Stree! 
Phone: Hancock 0398 
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Increase your share of the rapidly 


growing Cologne business — with 


You can afford to give serious thought to the quality and 
distinction of your Colognes — for they are constantly 


becoming more important in the cosmetics field. 


Competition for this attractive business — running into 
heavy dollar volume, in view of the relatively low unit 
price to the consumer — is setting a swift pace. Colognes 
are better today — a genuine value for great numbers of 
women. Leading makers are using more oil, in greater 
concentration—and experimenting with new advances 


in the creation of Cologne odors. 


In the vanguard of this new interest in Colognes 
is the research work of the House of Albert 
Verley — which now offers Cologne Series 


No. 8 in the $8.00 price range. 


This new series may provide you with just the stimulus 
you have been seeking, to give your Colognes a genuine 
competitive advantage. Investigate now—and get some of 
the profitable 4 to 6 oz. summer business, with thousands 
using your product freely all through the season. Write 


today for samples and prices. 


Albert Verley aromalich- 


ALBERT VERLEY, INC., D. A. Bennett, President * 1621 CARROLL AVE., CHICAGO, ILLINOIS 
114 EAST 25th STREET, NEW YORK *¢ MEFFORD CHEMICAL CO., LOS ANGELES 
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Mastery of the complex 
art of perfumery is a rare 
gift. Delicate florals, exotic 
orientals, subtle bouquets 


are yours through 


VAN AMERINGEN- 
HAEBLER, Inc. 


315 FOURTH AVE., NEW YORK CITY 





SLIP CAPS 


ry Improve 
THE APPEARANCE OF YOUR PACK- 
267 295 281 376 


AGE with an attractive serviceable 
stock or specially designed 


<<>> CAP 


For perfumes, talcum and tooth 
powder, bath salts, lotions, etc. 


TALCUM CAPS—Plain&Knurled 


Furnished in a variety of de- 
signs in fancy metal—plain brass— 
aluminum — brass_ nickel _ plated 
—nickel silver — stainless _ steel 

. Enameled caps, all colors. 
Our “Negative Finish” resists 
acids, alkalies and alcohol. 


282 24 M/M 291 22 M/M 264 20 M/M Samples and prices on request. 


as BRASS 
6S 5S& | brass 


CONCEALED THREAD CAPS MANUFACTURING CGO. 
345 ELDERT STREET 


BROOKLYN, N. Y. 
Phone: Foxcroft 9-3900 


404 20 M/M 10-Sided 387 20 M/M Round 


444.20M/M ty ty Cg 41320M/M Round =| TWO PIECE BALL CAPS 
471 10 M/M Round 5258 M/M 408 13 M/M Round 


MISCELLANEOUS 
429 10 M/M 


“ 


S 
uT wi 
a 


428 33 M/M 


Pencil Clip } 504 16 M/M 


505 38 M/M ars 


388 15 M/M 


355 Salt Cap 500 28 M/M 469 Pepper Cap 


CUSTOM DESIGNS IN STAMPED AND DRAWN METAL SPECIALTIES 
B-G Caps for Perfumes, Talcum, Tooth Powder, Bath Salts, Lotions, Salt & Pepper Shakers, etc 
Square, Oval. Slotted). 
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FRANCE CARRIES ON 


OR some months past, the question in every per- 
fumer’s mind has been: How will French flower oil produc- 


tion be affected by the war? 


Now, from our factory in Seillans, comes this reassuring 
report: ‘Since early May plant operation has been continuous 

. we're working full 24 hours a day!"” Which means 
that flower harvests, with their precious store of fragrant 
oils and absolutes, have been happily spared from impending 


loss. 


Viewed both practically and sentimentally, this is good news 
for the American perfumer—practically, because it means 
that stocks of French oils may again be freely available; 
sentimentally, because it means that even in its darkest hour 


the true spirit of an old traditional friend lives on! 


FRITZSCHE BROTHERS 


= 
TRADE mites 


+ et 
toy spat O° . 


















old 


Left: Passway in 
ments in Seillans 


invasion. 
Below: In old Provence 


Seillans 





NEW HOPE BRINGS NEW AC 


RANCE has heard the tramp of marching feet 


since time immemorial. Phoenicians, Greeks, 
Romans, Visigoths and Moors,—all have crossed her 
borders, captured her cities and settled on her soil, 
leaving their mark behind them . . . Today, within 
half a mile of our factory in the village of Seillans, 
there remain the ancient gates and cobbled byways 
built by Saracen invaders a thousand years ago... 
Civil strife has left her weak and destitute; religious 
wars have left her barren and destroyed. But in the 
end, France—her sturdy peasants firmly rooted in 
hallowed soil—has always emerged a new and 


stronger nation. 


PORT AUTHORITY COMMERCE BLDG., 


ATLANTA, GA. COLUMBUS, O. 
1603 William-Oliver Bldg. 21 East State Street 


PHILADELPHIA, PA. 
12 South 12th Street 


BOSTON, MASS. CHICAGO, ILL. 
206 State Street 118 West Ohio Street 


FRITZSCHE BROTHERS OF CANADA, LTD. 
77-79 Jarvis Street, TORONTO, CANADA 


FACTORIES AT CLIFTON, N.J., 














Right: A gateway built during Saracen 


BRANCH OFFICES: 


Moorish _battle- 


the village of 


TIVITY TO OLD PROVENCE 


With characteristic grimness and determination, 
France is once more bending to the task of recovery, 
—once more assuming rightful leadership in certain 
fields. Of these, her production of natural flower oils 
is foremost. And if activity is as intense in other pro- 
ducing regions as it is at present in and around Par- 
fumeries de Seillans, then perfume manufacturers 
here can feel secure in the thought that their floral 


needs will be adequately cared for. 


Inquiries for your future requirements of SEILLANS 
FLOWER OILS, CONCRETES and ABSOLUTES 


are cordially invited. 


ERITZSCHE BROTHERS, Inc. 


76 NINTH AVENUE, 


NEW YORK, N. Y. 


CINCINNATI, O. CLEVELAND, O. 
2306 Carew Tower 1406 Standard Building 


SAN FRANCISCO, CAL. 
729 Rialto Building 


BRANCH OFFICES and STOCKS: 
LOS ANGELES, CAL. 


ST. LOUIS, MO. 
816 West 8th Street 308 South 4th Street 


PRODUCTOS FRITZSCHE BROTHERS, S. A. 
Mesones 24, MEXICO, D.F. 


nd SEILLANS (VAR) FRANCE 



























uf ) our Judgment Day comes, not once in an Eternity, but 

4 f 

SY . , . oop a ee 
ual every day —in my lady's boudoir. Chrough her discriminating 
( 

esa ae 


use, your cosmetics and toiletries will be judged. They will not be 
found lacking in flattering color, seductive fragrance, enhancing 
formula, or smart packaging, if you have them manufactured by Allied. 


LIPSTICKS APLI * ROUGE SUPREME « FACE POWDER APLI « MASCARA APLI « EYE SHADOW APLI 

OTHER ALLIED SPECIALTIES: TALCUM POWDERS « DUSTING POWDERS « FACE POWDERS 

PERFUMES e TOILET WATERS e SACHETS « MANICURE PREPARATIONS «¢ CREAMS « LOTIONS 

DEODORANTS e DENTIFRICES « BATH SALTS « SHAVING PREPARATIONS e SKIN TONICS 
HAIR AND SCALP PREPARATIONS 


ALLIED PRODUCTS, Ine. + 30 ROCKEFELLER PLAZA, N.Y. C 


MAKERS OF THE WORLD'S FINEST COSMETICS AND TOILETRIES «¢ PRIVATE BRANDS EXCLUSIVELY 
PLANT AND LABORATORIES: SUFFERN, NEW YORK 
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Owe it to your Product... 
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YOU: Why should | consider Transparent Packaging? 
Because it is a new and effective packaging medium. Because 
it shows your product to the best possible advantage, gives it 


new display value and sales-appeal. Just look at the Transparent 
Packages on display these days in almost any store. 









YOU: But how do | know it's suitable for my product? 
Maybe it isn't. Yet we are making sales-winning Transparent 
Packages for such diverse merchandise as shoes, hosiery, cos- 
metics, jewelry and so forth. It is a very flexible medium as far as 








design, durability and protective features are concerned. 







YOU: Would it require changes in my production methods? 
From our experience, we'd say probably not —or, if so, only 








RITCHIE IS THE LARGEST pack- 
age manufacturer in the country 
producing Set-Up Paper Boxes, 
Fibre Cans and Transparent 


slight changes. 


YOU: How much does it cost? 


you in every way possible, once we know more about your 


Not as much as you might think — though, of course, as with i 

- a Packages. Have the advantages | 

other packages, price depends upon the type req\ ired. Basically, f Ritchie’ l] 
T t Packaging i t hibitively costly for most article oF Mitchie’ 74 years experience, . 

ransparen ackaging is no ronibditively STIY rer St arti BS. ts as 

” ow * : money-saving facilities and na- | 

YOU: Can | see samples and suggested designs? tion-wide service, whichever 
Of course! We'll be delighted to supply them and to work with type of package you need. 

| 

| 


problems. Why not write to us now? 


———— $e 


SET-UP PAPER BOXES 
FIBRE CANS 
TRANSPARENT PACKAGES 


W. C. 





AND COMPANY 
8845 BALTIMORE AVENUE @ CHICAGO 


NEW YORK 
DETROIT LOS ANGELES ST. LOUIS ST. PAUL 
> L DENVER MIAMI 






















MMe le-l ai at tt ae SM lhe aod lil tata t 
yualities of the orange flower the FLORASYNT 
eproduction— Neroli 800—is a superb essence 
hat gives to perfumes and toiletries a charm 
ng delicacy and lasting strength. It is anothe 
n the accredited successful floral interpretations 
by FLORASYNTH. 8.00 the Ib. Trial Ounce 75¢ 


The 


{merican Perfumer & Essential Oil Review 


fugust, 1940 1] 











an pAMone 


the perfect “bubble bath” base 





Foaming bath preparations are not a temporary fad, but 
have become a definite Toilet necessity. There are hun- 
dreds of chemicals producing a fairly satisfactory ‘Bubble 
Bath". Experimentation extending over eighteen months 
have proven that a really perfect Bubble Bath can be made 


with 


FOAMONE 


Permit us to mail you samples and manufacturing information. 


eS 


ESSENTIAL OIL AND CHEMICAL COMPANY, INCORPORATED 


NEW YORK OFFICE: 601 WEST 26th STREET 
CHICAGO: 325 W. HURON STREET 
ST. PAUL: 253 E. 4th STREET 
LOS ANGELES: 2800 E. IIth STREET 
CANADA: 119 ADELAIDE STREET, W. TORONTO 
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Kimble Glass ¥ 
“Unit Dose” & 
products adap 
standardized | 
quantities. The 
cessfully used) 
turers of hair-tom 
— proprietaries — p! 
chemicals — powdt 
ages — headache © 
and many others. = 


A NEW VERSION OF YOUR 24 L 
A RAPID ACCEPTANCE OF YOUR AHS 


ae 
K ey ‘ete 
f eae — 
The Visible Guarantee of Invisible Qualit 


KIMBLE GLASS COMPANY ...- VINELAND, N. J. 


NEW YORK++ CHICAGO++ PHILADELPHIA++ DETROIT++ BOSTON 









© 1940, KIMBLE GLASS CO. 
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ei | _ ... pleads for preference by the 

acaad = charm of its package.“To gild 
| | refined gold’’...to convey the 

message of loveliness through 


the medium of a glass con- 


tainer is our accustomed art. 





Owens-Illinois Glass Company, 


Toledo, Ohio. 


accono. + ITOQONKAIRE 


FINE 


+ FINE PERFUME OILS = PERFUMES 


TOMUAIDE 
accono. + TONKAIRE + rine 


FINE TOILET 


PERFUME OILS +--+ WATER = WATERS 


Only one or two drams of [ONKAIRE per gallon 


will remove the sharpness of alcohol odor. 


\AIRE also removes the metallic earthy odor 


in tales, enhancing the effect of the perfume 


fragrance. 


TRIAL POUND 
TRIAL OUNCE 


*Reg. U. S. Pat. Off. 


COMPAGNIE PARENTO - INC 


Executive Offices and Laboratories - CROTON-ON-THE-HUDSON, N. Y. 


NEW YORK e CHICAGO e DETROIT @ LOS ANGELES @ SAN FRANCISCO @ SEATTLE @ PHILADELPHIA e TORONTO @ COLOMBES, FRANCE e LONDON, ENG. 
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SCIENTIFIC PROGRESS 


DURING the 19th century our research laboratories began the scientific 
study of the constituents of Essential Oils (particularly those not used 
internally) believing they could manufacture them synthetically, retaining all 
of their natural constituents. 


Their success was such that these synthetic products were soon able to replace 
the natural oils pound for pound, and through the years an increasing number 
of synthetic reproductions were developed. 


We have selected a few that should be of vital importance to you at this time, 
as the natural is either abnormally high or unobtainable. 


Oil Bergamot Synthetic Oil Bergamot Synthetic extrafine 


Thi: can fk isea witn nhide e About 35 ester. will replace pound for 
soaps, etc., but is not equal to the extra pound the natural oil at a great 1v- 


aan ing in cost 


Oil Geranium Réunion Synthetic ; . 
are be Shade Oil Lavender Synthetic 
This is an excellent substitute for the 


genuine oil The solubility is about that of the . 
called Mt. Blanc. Will replace the lat- 
ter pound for pound. 

Oil Neroli Synthetic 

This is about 20%, richer than the best 

genuine oil. It was in 1895 that we Oil Orris Root W. Svnthetic 

definitely determined the chemical : 

character of the body to which oil of This with its characteristic odor 

Orange Blossoms owes its character- be used not only in modern perfume 

istic odo: but soaps as well 


Jasmine No. 1000 


This contains all the odoriferous con- 
stituents of fresn flowers. Can he used 
in equal parts with the liquid abso 
lute 


Pogostemol 


Replaces the natural Oil Patchouly 
pound for pound 


Rose Otto Liquid or Crystals 


Comparable to the Bulgarian Otto. It 
was in 1900 that we finally determined 
all the important bodies of the genuine 
oil and we claim our product is really 
1 classic. 





SCHIMMEL & COMPANY, INC. 


601 West 26th Street New York, N. Y. 


CHICAGO CINCINNATI CLEVELAND LOS ANGELES MINNEAPOLIS NEW ORLEANS 
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Probably your package was the best you could buy when you lirst brought 
your product out. The reasons for its design were sound. It did the job — in its 


day. 


But glass packing has changed tremendously ! Designs are cleaner today — more 
streamlined. Glass bottles must please the eye of super-critical moderns who 
have no patience for extraneous curly -cues. Ginger-bread designs are out- 
moded, and today 's shopper will not buy a “dated” product — unless it’s up-lo- 


date! 


Perhaps your package may not be doing the best possible job for your product. 
It's a question that’s worth asking, anyhow. And for the answer, try Carr- 


> o e ” 
Lowrey Ss three-point service. 


The “3-point service” stands for (1) Attractiveness, (2) Practicability, (3 
I } 
Economy. These triple criteria, applied to glass svackages in the creative stage 
) I PI I 
as well as in produc tion, are building new sales for hundreds of leading pack- 


agers of cosmetics, drugs, household specialties and foods. 


Simplicity of design crystallized into clear flint glass gives an excellent 


example of Carr-Lowrey’s “ }-point service.” 


Carr-Lowrey Glass Co. 


Factory and Main Office: BALTI MORE, MD. 


New York Office: 500 Fifth Avenue ° Chicago Office: 1502 Merchandise Mart 











DODGE & OLCOTT 
Co2140 


180 VARICK ST RE ee a ee lll, Oe ee 
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Quality and Uniformity 
are guaranteed in 


Oils distilled by 


“D&O” 
AMYRIS GINGER 
CLOVE PERL 
CARDAMON — GUATACWOOD 
CORIANDER NUTMEG 

CANADA SNAKE ROOT 
PATCHOULY 
SANDALWOOD 


In spite of war conditions we 


are well placed on the spol 


for the superb extra quality 


SANDERSON’S 
ITALIAN 
OILS 


BERGAMOT 
LEMON ORANGE 
MANDARIN 


“D&O” 
PERFUME BASES 


designed for all pur- 
poses. successful in 
many well known prod- 
ucts on the market. 


Individual odors developed 
on request and reserved for 
vour exclusive use. 


WE WELCOME 
YOUR INQUIRIES 





THEIR FACE 
POWDER MUST 


‘GLING 


Many are the qualities needed for a 
successful face powder—smoothness, 
color, fragrance—but one of the most 
important is its “clinging” property. 
Regardless of individual preferences 
for other characteristics, the product 
which merits consumer acceptance 
and name-call is the one that “clings” 
for hours. 

Leading manufacturers of “de- 
mand” face powders incorporate this 
sales-building feature by using Merck 
Zine Stearate U.S.P. This exception- 
ally smooth, free-flowing, white powder 
has excellent adherent properties and 
unusually fine “slip”. It is free from 
gritty or harsh particles, and from 
foreign or rancid odor. 

Merck Zine Stearate U.S.P. is made 
only from the finest quality TRIPLE- 
PRESSED Stearic Acid. This excel- 
lent product meets the requirements 
of the United States Pharmacopoeia 
and contains not more than 20 parts 
of lead per million, and not more than 
2 parts of arsenic per million. 

Our Chemical Service Department 
will gladly discuss with you the sales 
advantages of incorporating Merck 
Zine Stearate in your face powders. 
creams and other products. 


FINE CHEMICALS FOR THE 


ee a aD OCR 
Write today for a sample of Merck Zinc Stearate 


and further information A) A) ee! 


MERCK & CO. Ine. ‘ Manufacturing Chemists RAHWAY, N. J. 


NEW YORK PHILADELPHIA ST. LOUIS In Canada: MERCK & CO. Ltd... MONTREAL and TORONTO 
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“ALL THAT GLISTERS 
IS NOT GOLD” 


Tarot It may be the glistening package that first attracts 
| customers to your product ... but the contents must 





be "gold" if you expect your business to grow. 


You, like so many successful perfume and cosmetic manu- 
facturers, can depend entirely on Felton aromatics for 
the "Quality that Sells." Every odor is the superb creation 
of expert perfumers. Every aromatic is produced under 
most rigid laboratory control. 


Felton Chemical Company manufactures its own basic 

raw materials. That's another reason why you can always 

count on the Uniformity and Economy of Felton products. 
There's a Felton Perfume for every kind 


of cosmetic ... pre-tested in the Ainished 
product ... perfect for the purpose! 


SEND FOR YOUR COPY OF THE NEW FELTON 
CATALOG OF PERFUMES & AROMATICS 


Testing Samples Gladly Supplied 








FELTON 


CHEMICAL COMPANY, INC. 
603 Johnson Avenue, Brooklyn, N. Y. 
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THE COURTS SAY— 


Control over price of perfumes 
rebottled in small sizes 


The right to restrict the sale of re- 
bottled perfumes to the minimum 
price fixed by fair trade contracts 
was affirmed by the Supreme Court of 
Pennsylvania in the case of Lentheric 
v. Woolworth. 

The facts were as follows: Len- 
theric entered into fair trade con- 
tracts with retailers selling its prod- 
ucts in Philadelphia. The minimum 
price stipulated was 50 cents per 
ounce or any quantity less. 

Woolworth placed on sale in some 
of its Philadelphia stores some of 
rebottled — in 
containers of 2.4 and 3.5 centimeters. 


Lentheric’s bouquets 
They were sold at ten cents per con- 
tainer. At this price the total amount 
received by Woolworth for the num- 
ber of containers necessary to equal 
one ounce of Lentheric bouquets ex- 
ceeded fifty cents. The Lentheric 
products thus sold at 10 cents per 
container were all rebottled by the 
M. N. Greene Toiletries, New York. 
N. Y., and were sold under Lenther- 
ic’s name, brands, trade marks and 
trade names. Each container carried 
the caption “Bouquet Lentheric au 
Parfum Tweed (or Miracle or Shang- 
hai) rebottled by M. N. Greene 
Toiletries, N. Y., wholly independent 
of Lentheric.” The Greene Toiletries 
purchased the Lentheric products for 
purposes of rebottling from retail 
dealers and not from Lentheric. 

Lentheric sought an injunction to 
prevent the sale of its perfumes in 
any size container at less than the 
minimum fair trade price of fifty 
cents. In upholding Lentheric, the 
court said in part: 

The issue in this case turns on the 
interpretation of the two words “price 
stipulated.” 
since its sale of plaintiff's products 


Appellant contends that 


in quantities less than one ounce, is 
not at a price less than 50 cents an 
ounce when these smaller quantities 
and the dimes obtained for them are 
added together, it is not violating 
the Fair Trade Act by selling these 
small quantities at 10 cents. The 
fallacy in this reasoning arises from 
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the failure to consider the fact that 
in determining what is “price stipu- 
lated” regard must be had to the 
“price” prescribed in reference to the 
“tied” to 


In this case, plaintiff in 


“quantity” contractually 
that price. 
its contract with its “outlet” dealers 
stipulated that the price of its per- 
fume bouquets must be 50 cents for 
one ounce or for any fraction of an 
ounce. It had the undoubted right 
to stipulate, if it had chosen to do so, 
that 2.4 centimeters of its perfume 
bouquets could not be sold at retail 
for less than 50 cents, and if it had 
done so, the defendant, in selling 
such a quantity at 10 cents, would 
clearly be violating the Fair Trade 
Act. Plaintiff had the undoubted 
right to stipulate in its minimum re- 
tail price schedule that 1 per cent or 
2 per cent or any other per cent of 
an ounce of its perfume bouquets 
could not be sold at retail for less 
Plaintiff in stipulat- 
ing that its perfume bouquets could 


than 50 cents. 


not be sold at retail “in quantities of 
one ounce or a fraction of an ounce, 
for less than 50 cents” was acting 
within its undoubted legal rights, and 
when defendant sold any fraction of 
an ounce for less than 50 cents. it 
was violating the Fair Trade Act. 
When plaintiff decided that it did not 
want its trade-marked perfume bou- 
quets sold at less than 50 cents for 
an ounce or for a fraction of an 
ounce, its decision was presumably 
based on its conception of good busi- 
ness policy; with the wisdom of that 
decision the law has no concern. 
There is nothing in our Fair Trade 
Act about proportioning prices to 
quantity. In the instant case, plain- 
tiffs “stipulated 
ounces of its perfume bouquets is 
$1.00. If defendant’s interpretation 
of the Fair Trade Act is sound, the 


price’ for four 


latter could legally sell 2 ounces of 
plaintiff's perfume at 50 cents, thus 
underselling the outlet dealer who 
charges 50 cents for one ounce but 
does sell four ounces for $1.00. Un- 
der defendant’s interpretation of the 
law, it could in that situation suc- 


cessfully defend a suit for an injunc- 
tion by applying the arithmetical 





formula that four ounces for $1.00 is 
equivalent to two ounces for 50 
If this interpretation should 
be judicially accepted, no producer 


cents.* 


of a trade-marked product would 
have any control over the sale price 
of that product except its sale in one 
certain quantity at one certain price, 
to which price all sales of its product 
in other quantities would be obliged 
to conform mathematically. 

We decide that when the producer 
of a trade-marked commodity stipu- 
lates in a contract relative to the 
sale or resale of that commodity a 
certain price, he has the right to link 
price with quantity and that linking 
must be respected by all who resell 
that product unless such reselling 
comes within the exceptions. 

Appellant contends that plaintiff's 
action is an attempt to prevent the 
rebottling of its products and that 
rebottling is not unlawful and that 
for the court below to have granted 
the injunction appealed from is to 
write into the Fair Trade Act some- 
thing which the legislature omitted. 
The answer to that argument is that 
the plaintiff does not object to any 
owner of its products rebottling them 
and selling them on the products 
own intrinsic merit in any quantities 
But plaintiff does 
assert its right to fix the minimum 


it may choose. 


price at which its products must be 
sold in the quantities it designates 
when those products bear the piain- 
tiffs trade-mark or trade-name. Its 
purpose in so doing is to protect its 
good will which it has built up at 
A part of that good 
will is the product’s appeal to those 


great expense. 


customers who can afford to pur- 
chase perfumes in certain quantities 
at a certain price. 


*Defendant in selling plaintiff's prod- 
ucts in small quantities does in fact 
charge considerably in excess of 50 cents 
an ounce. 10 cent “Nips” containing the 
plaintiff's extracts each held only 1/70th 
of a dram, and to acquire a dram of the 
extract by purchasing defendant's con- 
tainers requires an expenditure of $7.00, 
as against plaintiff's minimum price of 
$1.00 for a dram of extract. The 10 
cent containers of bouquets which de- 
fendant sold each held less than one- 
fifth of an ounce, and consequently to ac- 
quire an ounce of “Bouquet Lentheric”’ 
by such purchases required an expendi- 
ture of almost $1.00 as against the 
plaintiff's minimum price of 50 cents for 
an ounce. All this, however, is immate- 
rial to the issue now before us. 
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by 
Chuit, Naef & Cie 


Mucantreme is truly the Lily of greatest 
utility. This modern Muguet base is being 
used with most pleasing effects and equally 
good results in perfume extracts, creams, 


powders of all types and lotions. 


The Muguet note in modern perfumery has a 


a much wider application than is generally 
supposed. It imparts a genuine sweetness 
and floralcy not otherwise obtainable, to all 


types—florals, bouquets and orientals. 


Currently, the decided popularity of floral 
bases recommends your consideration of 
Mugantheme. Have you tried it in that new 


perfume you are studying? 


$17.50 per pound 
Your Trial Ounce $1.35 
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INDUSTRY MAY BE CALLED FOR DEFENSE 


Government realizes cosmetics sustain morale . . . Skill of 


industry s chemists recognized and may be enlisted ...W hat 


may happen ... Who to see on labor, selling problems 


by ARNOLD KRUCKMAN 


Tue PRESIDENT. in discussing the preparations 
for the national defense. said: “There is no reason 
for the country to become discommoded. The 
women will not have to give up their cosmetics and 
lipsticks.” These words might furnish current in- 
spiration for the industry. The national defense 
people feel definitely that the cosmetic industry is 
doing its job well. at present, in sustaining the 
morale of the people. 

They have classsified their present task thus: 
first, preparations for the service of the military in 
the national defense; second, preparations for the 
service of the civilians whose work is essential in 
the national defense. At no point in this schedule 
do they see any need now for calling upon the in- 
dustries that make toilet preparations, flavoring ex- 
tracts and soaps. At this time there is no material 
and no skill in these industries which is required 
for the national defense preparations. In the event 
of the approach of actual war, the skilled men and 
the facilities of these industries will be requisi- 
tioned. The chemical experts of the national de- 
fense organization declare that some of the most 
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subtle technicians as well as the most subtle scien- 
tists in American chemistry are enrolled in the 
allied cosmetic, soap and flavoring extract indus- 
tries, and their profound knowledge of the syntheses 
of organic ingredients in making highly effective 
compounds will be among the most useful resources 
in the hour of national need. It is only in this 
moment of urgent and intensive need that the allied 
industries will be called upon to make their contri- 
bution, and this contribution is regarded as among 
the most important potential resources of the na- 
tional defense. 


WHO TO SEE IN WASHINGTON 

The interest of the cosmetic. soap and flavoring 
extract industries heads up to the section, under 
Edward R. Stettinius, Jr.. which is directed by Dr. 
Edward R. Weidlein who is in charge of all matters 
involving chemistry and the chemical industries. 
Dr. Weidlein is the director of the Mellon Institute. 
Pittsburgh. Those whose memories go back to the 
first World War will remember him as the Chemical 
Expert of the War Industries Board. Again Dr. 
Weidlein, author of many works on chemistry in 
industry, has moved his headquarters, temporarily. 


to Washington. His chief assistant in the national 
defense work is Dr. D. P. Morgan, the chemical 
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consultant who is on leave from Scudder, Stevens 
and Clark, investment counselors. Put Dr. Morgan’s 
name in your card index, because he is the chemical 
expert in the National Defense Advisory Commit- 
tee’s organization with whom you will have to deal. 
You will find him in that shining temple of the 
Federal Reserve Avenue. 
The other major assistant in Dr. Weidlein’s section 
is E. W. Reid who also came from the Mellon In- 
stitute. 


Board, on Constitution 


He is an expert on chemical production 
problems. 

\ committee is organized to function in the in- 
terests of each industry. The committee is composed 
of officials of the National Defense Advisory Com- 
mittee and of those who are regarded as representa- 
tive of all separate problems of the specific industry. 
\s a rule, the trade association of the industry is 
consulted and the industry itself is consulted about 
the selection of the committee members. The com- 
mittee for an industry naturally will take up all 
problems of the industry and through various mem- 
bers of the National Defense Advisory Committee. 
it will reach those who function on labor problems. 
on problems of priorities of supply, on credit. on 
advertising, and on the many other puzzles of in- 
dustry and commerce. The committee will be a 
central clearing house for all defense activities of 
the industry. 


NO COMMITTEE FOR COSMETICS, FLAVORS 

There is as yet no committee for the industries 
that produce toilet preparations, flavoring extracts 
and soaps. There is no present purpose of forming 
a committee; but if the industry feels that its needs 
might be better served by the creation of such a 
committee at this time, the word should be permit- 
ted to seep through to Dr. Morgan. He will be glad 
to know what the industry thinks and he will be glad 
to cooperate in taking the steps to bring the indus- 
iry committee into existence. Meanwhile, if you 
have problems or questions that have to do with 
labor, consult Dr. Floyd W. Reeves, executive as- 
sistant to Sidney Hillman, the National Defense 
\dvisory Committee member for labor. 

If you have anything to sell for the national de- 
fense preparations, consult Donald M. Nelson, act- 
ing Procurement officer of the treasury. Mr. Nel- 
son, ordinarily the executive vice-president of Sears. 
Roebuck & Co., Chicago, has taken over this job 
in order to coordinate the buying for the Govern- 
ment, which now is being done by approximately 
8000 persons, scattered around the country, who 
often compete with one another. 


WHERE TO GO FOR A LOAN 


If you have problems about loans that you wish 
to obtain from the Reconstruction Finance Corp.. 
see W. C. Costello. And if you have eager friends 
who wish to become dollar-a-year-men in an special- 
ized capacity, tell them to communicate with J. C. 
O’Brien, Room 216, U. 
sion, Washington, D. C. There are not as yet many 
regular jobs in the National Defense work. There 
are not many clerical and general jobs at this time. 


S. Civil Service Commis- 


26 dugust, 1940 


There are some technical jobs, especially for chem- 
ists and similar technicians and for various kinds 
of engineers. They should apply to one of the 5000 
UL. S. Civil Service agents scattered around the 
United States, or S. Civil Service 
in Washington. 

It is very essential to understand that the Na- 
tional Defense Advisory Committee is just that; it 
is NOT executive, administrative, or endowed with 


write to the U. 


powers to purchase, procure, or to make contracts. 
It is solely and wholly an advisory body. 

The announcements of huge purchases are ap- 
parent rather than real. Many huge contracts have 
been let by the army and the navy; but it is wise 
to mark they have been let by the army and the 
navy, and by other government agencies which have 
always disposed of these juicy contracts. Evidently, 
they will continue to spend their share of govern- 
ment funds through their own channels. It may be 
obvious that much of the confused slowness is due 
to this stiff opposition to altering the methods of 
procurement. 

Bear in mind, however, and underline it as a 
potential of developing prosperity, that more than 
$7.000,000,000 will be spent on various kinds of 
government building during the next two years in 
every state of the Union, and that defense prepara- 
tions alone are expected to place more than $30,- 
000,000,000 in work during the next two years. 
Thereafter, for an undetermined period of years. 
the annual defense expenditures are expected to 
range from $8,000,000,000 to $16,000,000,000. 


TRANSFER OF COSMETIC DIVISION 


Chief Dan Dahl of the Cosmetic Division of the 
Food and Drug Administration reports the general 
feeling of this agency that the transfer on July 1 to 
the Federal Security Administration is almost solely 
manifested by the change on the top of the letter- 
head. The only other obvious difference is the fact 
that enforcement is made effective now by the gen- 
eral counsel of the Federal Security Administration; 
and that in the field and in Washington, it was 
necessary to separate the inspectors, some of whom 
now work exclusively for the Cosmetic Division 
and others for the Insecticide and Naval Stores Di- 
visions which remained in the Department of Agri- 
culture. 

Chief E. A. Chapman of the Chemical Division, 
U.S. Bureau of Foreign and Domestic Commerce, 
has been handing bouquets to the manufacturers of 
\merican toilet preparations and allied products 
by pointing out that the industry has used this war 
to free itself from dependence on products that 
hitherto have come from abroad. Commerce Dept. 
that forehandedly 
stocked up on foreign necessaries for a considerable 


records indicate Americans 
time before war went into its total phase and the 
reports show that apparently the Mediterranean 
countries were practically emptied of the things 
used in toilet preparations and in similar products 
Commerce folk assume that stocks now on hand in 
the United States may carry the industry for as 
much as five years. 
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by JOSEPH M. VALLANCE 


Women with excessively greasy skins, prone to 
the development of enlarged pores, blackheads and 
acne, long have been opposed to the use of fatty 
face creams—nor is this attitude in any way unrea- 
sonable. To apply additional oils and fats to a 
skin that is constantly exuding such substances is 
obviously absurd, and although this detrimental 
practice has in the past been unwittingly developed 
by cosmetic manufacturers as a class, it is at pres- 
ent encouraging to note certain demonstrable signs 
of an improved technique and a more rational 
approach to the problem. 

The work of Gattefossé, Mahler, Jannaway. 
Marriott and others has shown that water itself 
plays an important part in the properties, as well 
as the formation, of cosmetic emulsions. An appre- 
ciation of this fact also has led to the commercial 
development of various non-fatty bases for face 
creams—-such, for example, as sodium alginate, 
methyl cellulose, and the recently introduced inert 
gelatinous alumina. Such developments have gained 
further impetus from the general interest in im- 
proved facial packs, complexion masks, powder 
creams, liquid foundations, calamine lotions and 
blemish-hiding specialties, all of which exhibit a 
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NON-FATTY FACE 
CREAMS AND HOW THEY ARE MADE 


How to get away from conventional face cream emulsions and 
the inevitable greasiness of modified cold creams . . . Con- 


stituents for reducing greasiness .. . Use of modern emulsifiers 


strong tendency to get away from the conventional 
face cream emulsion and the inevitable greasiness 
of modified cold creams. 


NON-GREASY CREAMS 

Technically, the aim of the cosmetic chemist in 
this direction is to produce a non-greasy or medi- 
um-fatty cream that cannot be accused of possess- 
ing a sticky or oily texture. To achieve this. it is 
essential to restrict the content of oils and fats, 
and also to include materials that will substantially 
modify the texture. Obviously, a cold cream for- 
mula cannot be regarded as a suitable starting-off 
point for experimental work; neither, for that mat- 
ter, can a lanolin cream or an emulsion heavily 
charged with mineral oil and petrolatum. Far more 
suitable, as bases for individual research, are the 
following: Vanishing creams, glycerite of starch 
creams, gum substitute creams (as mentioned 
above) and the so-called “honey and almond” 
creams; also emulsions of the diglycol stearate, 
technical glyceryl monostearate, triethanolamine 
stearate and sulphated fatty alcohol types. 

Useful constituents for reducing greasiness, while 
at the same time retaining the desired creamy tex- 
ture, are stearic acid, cetyl and stearyl alcohols, 
beeswax, ceresine and bleached ozokerite. A care- 
fully balanced proportion of spermaceti or deodor- 
ized cocoa butter facilitates smooth and easy appli- 
calion, a property that has also been claimed for 
butyl stearate (2.5 per cent). 


CONSTITUENTS FOR REDUCING GREASINESS 


Suitable for use in small quantities (for non- 
fatty foundation creams), or in larger quantities 
for powder creams, are various inert pulverulent 
materials such as titanium dioxide, zinc oxide 
calamine, tale, colloidal kaolin and best quality 
bentonite. Starch is widely favored on the Con- 
tinent and, if selected and utilized properly, is 
capable of giving excellent results. Calamine should 
be of a really good grade, or may be replaced by 
precipitated zinc carbonate tinted with about 2.5 
per cent of Armenian bole. Zine oxide, though 
commercially employed, is far less stable in many 
emulsions than titanium dioxide and also possesses 
less covering power. 

\s we have seen, non-greasy face creams may 
be based either on selected formulae of a modified 
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vanishing cream or similar type. in which the fatty 
character is carefully toned down, or on gelatinous 
or mucilaginous preparations in which the sticky 
or gummy properties are likewise reduced. For 
the latter purpose, use may be made of methyl 
cellulose. inert gelatinous alumina, sodium alginate, 
pectin (but not with alkalis or alkaline carbon- 
ates). quince seed, Irish moss, glycerite of starch. 
gum tragacanth and gelatin. 

Of all satisfactory non-greasy creams. probably 
the best known is vanishing cream. The texture 
of such a cream may be rendered less fatty and 
“slippery” by the judicious incorporation of small 
quantities of cetyl alcohol, tale, titanium dioxide 
etc.—while the further addition of appropriate col- 
oring materials gives the increasingly popular foun- 
dation cream. The constitution of vanishing creams 
is too well known to call for any lengthy discus- 
sion here. but we may mention in passing that the 
opinion (advanced by Poucher, Kalish and others) 
that carbonate vanishing creams are unsatisfactory 
and difficult to manufacture is not at all borne out 
in practice, for at least one of the most successful 
vanishing creams in the world is carbonate-saponi- 
fied. with the usual excess of stearic acid present 
and about 7 per cent of glycerin. Much naturally 
depends on the efficiency of production, in allowing 
the carbon dioxide to escape and thus prevent 
sponginess of texture and shrinking of the cream 
after it has been filled into jars. In my view. this 
question of the suitability of carbonates for the 
manufacture of stearate creams is one of consider- 
able importance, especially where large-scale prod- 
uction and keen attention to costing are concerned. 


STARCH-STEARATE CREAMS 


Much acclaimed by beauty salon clients is a non- 
fatty foundation cream of French origin. This is 
tinted green, and is perfumed with a fresh, delicate 
“lettuce” perfume (so-called). Analysis and subse- 
quent matching show that it consists approximately 
of glycerin 18 per cent, rice starch 4, stearic acid 
19, cetyl alcohol 1, deodorized cocoa butter 1, 
titanium dioxide 2.5, and water 54—the stearic 
acid being partially saponified with about 0.5 to 
0.6 of sodium and potassium hydroxides, in the 
proportion of 1:3. The starch should be made into 
a lump-free paste with a portion of the glycerin 
and water, this paste being added subsequently to 
the basic emulsion. All starch-containing creams 
call for adequate preservation. 

Other stearate-starch creams are as follows: 

(a) a starch glycerite paste is made with 2 
parts of wheat starch, 8 of glycerin and 10 of 
water, this being stirred in a jacketed kettle at 
about 70° C until a smooth paste is obtained. 
In another kettle, a stearate cream is prepared 
from 8 parts of stearic acid, 16 of glycerin, 0.5 
of caustic potash and 55 of distilled water. The 
hot starch paste is thoroughly stirred into the 
still-hot stearate cream, and the mixture then 
filled off into jars or tubes. 


» ap ~— 
(b) Potassium stearate 8 parts, water 35 and 
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glycerin 28 are heated together and 1 part of 


spermaceti is then added. When cool, the fol- 
lowing powdered materials are incorporated by 
mixing and milling: titanium dioxide 5 parts, tale 
9, magnesium carbonate 1. and rice starch 13. 
The Pharmaceutical Recipe Book of the Ameri- 
can Pharmaceutical Association contains an inter- 
esting formula for a greaseless face cream, based 
on stearic acid, cocoa butter, sodium carbonate 
monohydrate, borax, tale and glycerin. 


MUCILAGINOUS BASES, OLD AND NEW 

Cerbelaud gives the following formula for a 
truly greaseless glycerite-zinc oxide face cream. 
which incidentally imitates a successful Continental 
cream of this type: 


Zinc oxide, finely powdered 90 grams 
Coumarin l 
Heliotropin l 

Musk ketone 0.2 

Red rose compound 0.5 
Tonka tincture 20 
Benzoin Siam tincture 30 
Panama wood tincture 10 
Glvcerite of starch 1500 


The glycerite diflers from the standard product 


somewhat, in that it consists of about 500 grams 
of wheat starch colloidally dispersed in 100 grams 
of distilled water and 1300 grams of glycerin. The 
method of production involves the intimate mixture 
of zine oxide, perfume materials and tinctures, fol- 
lowed by the addition of 100 to 200 grams of 
starch glycerite; finally, when the mass becomes 
homogeneous, the balance of glycerin is added. 
Subsequent milling improves the texture and con 


sistency of such creams. 


TWO USEFUL COLLOIDS 


Two of the most interesting non-fermentable, 
non-rancidifying colloids are bentonite and methy! 
cellulose. Both are suitable for use in non-fatty 
creams. A_ white, gelatinous, homogeneous and 
perfectly stable cream base can be prepared with 
bentonite according to the formula of the French 
pharmacist. Griflow: zinc oxide 10 grams, glycerin 
10, best quality bentonite 1.25 and distilled water 
100. This formula can of course be modified 
according to individual requirements. 

\ matt skin cream based on methyl cellulose is 
as follows: 


Stearic acid, triple pressed 9.5 grams 
Cetyl alcohol 0.5 
Mineral oil 2.0 
Groundnut oil 3:5 
Methyl cellulose 

(4 per cent solution) 25.0 
Glycerin 5.0 
Borax s 0.5 
Ammonia (0.97)... ‘ 1.0 
Perfume oil 0.5 
Distilled water 53.5 


Pectin, though sensitive to alkalies, is capable of 
giving very satisfactory non-fatty creams, if used 


in conjunction with citric, tartaric or other mild 
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acids, together with glycerin, water, and if desired 
a little aleohol and inert powders such as titanium 
dioxide, amorphous silica or kieselguhr. Very little 
pectin is necessary, owing to its marked hydrophilic 
character and. moreover, it effectively emulsifies 
essential oils and most other non-alkaline constit- 
uents. 


SODIUM ALGINATE 

Sodium alginate is another sensitive gel-forming 
substance. Manufactured from marine algae, il 
gives water-white, transparent, odorless mucilages 
of varying consistency, but considerable care is es- 
sential in the avoidance of incompatibles. Its solu 
tions are, for example, extremely sensitive to elec- 
trolytes, alcohol and similar reagents; in fact, this 
characteristic enables the consistency of the gel to 
be controlled. A cream base can thus be made by 
dissolving 2.5 parts of sodium alginate in 85 parts 
of distilled water, to which 1 part of perfume oil is 
added, dissolved in 5 parts of ethylene glycol. Then 
0.2 parts of calcium citrate are slurried in 85 parts 
of water, and the slurry is subsequently mixed with 
the alginate solution and allowed to stand until 
thickening is complete. A suitable preservative 
should be added to the alginate solution; about 0.2 
per cent of the sodium salt of the propyl ester of 
p.-hydroxybenzoic acid has been recommended. 

The latest English emulsifier of a colloidal char 
acter is inert gelatinous alumina. This, I under- 
stand, is due to be introduced into the United 
States in the near future. Being inert, edible, per- 
fectly stable to bacterial attack, ete., non-frothing 
and versatile, it should find many applications in 
the cosmetic and pharmaceutical industry. As a 
base for hair fixatives and face packs in paste form 
it is, | consider, very promising. The following 
formula will serve as a guide to the manufacture 
of a calamine cream, of a type likely to achieve 
popularity (as in England) either as an acne cream 
or a foundation for women with very greasy skins: 


Calamine, sifted & grams 
Colloidal kaolin 2 
Zine oxide LO 
Groundnut oil a 
Glycerin LO 
Inert gelatinous alumina 35 
Distilled water 80 to 100 


The emulsifier is dispersed in the water. followed 
by the glycerin and oil. Heat gently, mix and 
homogenize. Then mill in the mixed powders. 

Calamine cream can also, of course, be made by 
utilizing a modified cold cream base. or a diglycol 


stearate or sulphated fatty alcohol emulsion. 


HONEY AND ALMOND CREAMS 


Honey and almond creams based on quince seed 
mucilage, soap, glycerin, borax, beeswax, sperma- 
ceti, etc., are too well-known to call for description 
here—although they, too, are essentially non-greasy 
creams. Of all the natural mucilaginous bases 
including gelatin, agar, Irish moss and tragacanth 

quince seed is by far the best for the making of 
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greaseless creams. A typical formula follows: 


Quince seed mucilage (1 in 45) 75.0 grams 
Boric acid 0.6 
Salicylic acid 0.5 
Camphor 0.4 
Perfume oil 0.5 
Glycerin 15.0 
Alcohol 8.0 


The mucilage is first prepared by allowing the 
washed seeds to soak in water overnight. Next 
morning the mucilage is squeezed through a doubled 


cheese cloth. 


UTILIZING MODERN EMULSIFIERS 


\s Robert A. Kramer pointed out in this journal 
(AmertIcAN PerFuMER, April, 1936), technical 
glyceryl monostearate is used as emulsifying agent 
in the new types of soft greaseless creams and oint- 
ments, and is capable of forming perfectly stable 
creams with ten times its weight of water. The 
formula for a soft greaseless cream given by Kramer 
comprises 12 per cent glyceryl monostearate, 2 of 
mineral oil, 3 of glycerin, 5 of spermaceti, 0.1 of 


propyl p.-hydroxybenzoate as preservative, and 78 
per cent water. This may be compared with Wag- 
ners formula for a similar type of cream: 16 per 
cent of glyceryl monostearate, 4 of mineral oil, 4 of 
glycerin, 4 of ceresine, and 72 per cent water. Suit- 
able additions, such as 0.5 per cent titanium dioxide 
or a little cetyl aleohol or deodorized cocoa butter. 
may also be incorporated. 

Diglycol stearate may also be employed as the 
emulsifying agent in this type of cream. Poucher 
specially commends it for use in non-greasy cold 
creams. Triethanolamine stearate is another emul- 
sifier that enters into consideration in this respect. 
Utilizing the proprietary fatty alcohol mixtures that 
contain 10 per cent of either phosphated or sul 
phated derivatives, a matt cream of good consis- 


tency may be composed of the following: 


Fatty alcohol emulsifier 59.0 grams 
Cetyl alcohol 8.0 
Stearic acid ea 
Spermaceti y By 
Glycerin ‘tae 
Titanium dioxide 1.0 


Water 70.5 

Non-greasy bases are also frequently desirable 
for pharmaceutical purposes (e.g. as lubricants for 
application to mucous surfaces). Attention there- 
fore may be drawn to the suitablility of pectin, car- 
ragheen, quince seed, etc., in this connection. An 
excellent lubricant of this type, vastly superior to 
petroleum jelly and lanolin, consists chiefly of Lrish 
moss and quince seed mucilages, glycerin and a 
suitable preservative. 


While the European market is totally dislocated, 
the capacity of European countries to produce for 
export will be greatly lessened. All of the rest of 
the world will turn increasingly to the United States 
for many of the things which we produce, and they 
will be buying in quantities which they have not 
bought before.—Carl Byoir. 
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No supplies coming from Grasse .. . 
All crops late . . . Probable effect on 
prices ... What the trade is doing to 


meet the emergency 


Gr ASSE, France. the heart of the natural floral 
products industry, was not taken by the Italian 
army and is not under Italian domination as was 
announced over the radio and as published else- 
where. In fact the limit of the Italian occupation 
was Menton. Throughout the war, the department 
of Alpes-Maritimes remained in French hands. It 
was never occupied and furthermore was demili- 
tarized by a 50 kilometer strip from the Italian 
frontier. 


NO SHIPMENTS FROM GRASSE 

Crops were cultivated by women largely during 
the war and production also was maintained largely 
by them in the factories while the men were at the 
front. No shipments, however, are coming out of 
Grasse due to the blockade. 

At the time that France asked for and got an 
armistice, two-thirds of the country was occupied. 
Everything was pretty much disorganized. There 
was no railway transportation, no postal service, no 
telegraph service and economic life was almost 
stopped. In comparison with the World War there 
were not many men killed nor many wounded; but 
about 2.000.000 prisoners were taken. “Really after 
the first battles in Flanders and after the passage 
through the Somme and Lisle,” one of the leading 
figures in Grasse writes, “our army didn’t fight. 


being completely disorganized. Soldiers were with- 
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out arms; there were guns but no munitions; com- 
munications were disrupted and the troops mixing 
with the population were leaving evacuated regions. 
Av a result the consequences of the general dis- 
organization were very severe on the civilian popu- 
lation.” 


PLANTS OPERATING ALMOST NORMALLY 


Latest advices from Grasse indicate that many 
men who were in the service have returned to their 
tasks in the factories, relieving women who took 
their places when they were mobilized. It appears 
that now all of the plants are operating on a fairly 
normal basis. 


ALL CROPS ARE LATE 

As to crops. everything is three or four weeks 
late. Cold and frost existed for several weeks: the 
jasmin crop is not going along so well and prices 
have not yet been set with producers. Distillation 
of lavender and lavendin is planned for early 
autumn as soon as the crops are ready. The crop 
of orange flowers is less than 10 per cent of normal. 
Due to the restrictions on solvents, less neroli than 
normal is available. The total is about one-twelfth 
that of last year. No orange absolute has been 
produced. The rose crop is about 40 per cent of 
last year and the prices of roses are higher. 


OPINIONS ON PROBABLE PRICES 

Opinion as to probable prices is divided. One 
idea is that prices will be higher on account of the 
bad crops and the other is that they will be lower 
as a result of the curtailment of the market which 
is made greater by the difficulties of transportation. 
There is even a feeling that a reduction in prices 
may take place regardless of bad crops. It is point- 
ed out also that the large perfumers of Paris who 
left before the Germans arrived are not in a posi- 
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tion to buy large quantities of floral products. Fur- 
thermore, due to the financial disorganization, it is 
difficult to find or even to use money for buying 
goods in advance. Exports to European countries 
have been stopped and this factor too, despite re- 
stricted production, is likely to have a tendency to 
keep prices reasonable for American purchasers. 


TWO UNSOLVED PROBLEMS 

The two greatest difficulties in the way of resump- 
tion of normal business are the inability of the 
floral products producers to get money because 
money cannot be sent to France to pay for ship- 
ments; and the inability of floral products pro- 
ducers to make shipments to America. 


DIFFICULTY IN SHIPPING 

Some of the difficulties in making shipments were 
pointed out by one of the leading essential oil houses 
as follows, “We got two shipments of geranium 
through Italy but Italy declared war against France 
and England. Naturally, Italian boats couldn't go 
to America and as all relations with Italy were cut, 
we got no information about our merchandise. We 
also made two shipments to Bordeaux, the first be- 
ing put on an English boat and reloaded at Liver- 
pool. When the armistice was declared, we tele- 
graphed to Bordeaux asking that our merchandise 
be kept off English boats because, if not, it would 
be confiscated. We got no information about this 
shipment. A second shipment to Bordeaux was 
stopped on the road and returned to our factory. 
Communication with Bordeaux still is impossible on 
account of the occupation. Other essential oil pro- 
ducers who attempted to ship merchandise through 
Marseilles had to call it back to the factory.” 


POSSIBLE ROUTES TO THE JU. S. 

Seemingly two means of communication with the 
United States exist at the present time: one is by 
American clipper planes, but they do not accept 
merchandise for transportation: and the other one 
is through Lisbon. The thought is to transport the 
merchandise by truck to Port Vendres and Cerbere 
and from there by rail to Barcelona; from Barce- 
lona to Madrid and from Madrid to Lisbon from 
whence come Spanish and Portuguese boats. It 
seems that American boats no longer are permitted 
to call at this port. The possibility of shipping mer- 
chandise across Germany and Russia to the port of 
Vladivostock, U.S.S.R., is being investigated. Let- 
ters following this unusual route have been received 
in New York. Shipments either way are bound to 
be costly, even if possible. 

Even before the invasion of the low countries it 
was difficult to ship to America. One New York 
essential oil house reports that shipments to it left 
Grasse in March but were never received. Invoices 
for later shipments were received by mail but the 
merchandise never reached these shores. In most 
cases, such shipments go back to the factories. At 


the present time practically all of the Grasse houses 
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have orders all finished and packed ready for ship- 
ment to America. 


STOCKS ON HAND IN U.S. 

Essential oil houses in the United States were 
ioresighted in anticipating an interruption of sup 
plies from abroad and most of them were well 
stocked ahead for one to two years. These stocks 
are being depleted and the policy of first taking 
care of regular customers prevails quite generally. 
The finished goods houses likewise anticipated the 
present situation to a considerable extent. Coty 
for example reports that it has $10,000,000 of raw 
material stocks on hand including $175,000 worth 
ol jasmin. Jacques Jugeat of Lucien Lelong, Paris. 
who recently came to the United States, reports that 
the American branch of his company is well sup- 
plied with raw materials which are estimated to be 
sufficient for two years. Smaller houses have more 
limited supplies; and from stocks on hand in essen- 
tial oil houses, it is felt that the needs of the indus- 
try can be taken care of for a reasonable period 
until at least, shipments may be made from France. 


What Your Tax Will Be 
Waar your company tax will be under the new 


Defense tax law is indicated in the following Pren- 
tice-Hall table. The law increases the tax rate by 
1 per cent and imposes a 10 per cent super tax. 


Net Tax Under Tax Under 
Income Old Law New Law Increase 
$5,000 $625 $742.50 $117.50 
10,000 1,325 1,567.50 242.50 
12,000 1,605 1,897.50 292.50 
15,000 2,025 2,392.50 367.50 
18,000 2,445 2,887.50 442.50 
20,000 2,725 3,217.50 492.50 
22,000 3,045 3,591.50 546.50 
25,090 3,525 4,152.50 627.50 


Fixation of Soap Perfumes 
THERE are two phases to the fixation of soap, the 


primary fixation in the soap, and its secondary 
fixation on the skin. The primary fixer is the soap 
substance itself. A conserving effect on this soap 
substance is provided by the addition of resinous 
products (balsams, resins, resinoids, etc.) which 
furthermore exert a fixing effect on the scent. High 
boiling point solvents, or universal fixatives, are 
useful for direct fixation. 

The secondary fixation is effected only by those 
substances which are indifferent toward alkalis 
which are insoluble in water, and which mechan- 
ically cling to the skin. Here the natural resins 
and balsams as well as the oleoresins, resins, resin- 
oids, etc., obtained by extraction from woods, roots, 
barks, and resin-containing leaves, are again effec- 
tive. In consequence of their excellent fixing prop- 
erties, their insolubility in water, and above all, 
their very sticky consistency, they are eminently 
suitable for the fixation of aromatics on the skin, 
both during and after washing. 

From the foregoing it is clear that the resinous 
fixatives are of great importance in both phases of 
soap fixation.—Schimmel Briefs. 


dugust, 1940 31 





WINNERS IN 





















































What cosmetics are bought by women at 
various ages ... Where they buy and prices 


they pay revealed in nation-wide survey by 


Vodern Magazines 
& 


Wirn the exception of cosmetics for the eye lashes, 
brows and eye shadow, no one manufacturer can be said 
to dominate the field in any line of cosmetics. 

The Northam Warren Corp. runs away ahead of its 
field in the market for nail preparations. Lambert Phar- 
macal Co. undisputably leads the field in mouth washes 
and Pond’s Extract Co. is an easy first in vanishing. tex- 
ture and cold cream. 

What brands are preferred, at what ages women buy 
the bulk of certain products, where they buy them and the 
prices they pay are given in the Tenth Survey of Beauty. 
a study based on questionnaires conducted by the Market 
Research Dept. of Modern Magazines. 

Outlets and price preferences as well as the ages al 
which women buy the bulk of most of their cosmetics are 
given in the accompanying charts. Preferences according 
o brands of cosmetics appear on the next page: 





WHAT PRICE THEY PAY 


CLASSIFICATIONS 10 


end Under 11-25 76-$1 00 
FACE MAKE UP 
Face Powder 24.1% 31.5% 
Lipstick 36.0 26.8 
Powder Bose 32.2 18.1 
Powder Puffs 88.8 07 
Rouge (cake) 40.5 8.4 
Rouge (cream) 31.5 176 


EYE MAKE UP 

Eye Shadow 67.3 40 
Eye Wosh 13.1 57 
Eyebrow Pencil 829 2.1 
Eyelash Conditioner 63.6 

Eyelash Curler 37 

Mascara (cake and cream) 769 

Mascara (cake) 756 

Mascara (cream) 79.3 


PERFUME 
Perfume 20.2 
Toilet Water 77 


SKIN CARE 

Acne Treatment 

Astringents 

Blackhead Remedy 

Bleach or Freckle Cream 
Cleansing, All-Purpose or Cold Cream 
Cleansing Tissue 

Sunburn Preventive 

Sunburn Remedy 

Texture Cream 

Vanishing or Foundation Cream 


HAND CARE 
Cuficle Softener 
Hand Cream 

Hand Lotion 

Nail Polish 

Nail Polish Remover 
Neil Whitener 


HAIR CARE 
Bob Pins 
Brilliontine 
Combs 

Hair Rinse 

Hair Tonic 
Shampoo 
Woveset Lotion 
Woaveset Powder 


BEAUTY HYGIENE 
Both Solts, Powders, Softeners 
Deodorant 

Depilatory 

Mouth Wash 

Sanitary Napkins 

Soap (for both) 

Soap (for face & hands) 
Talcum Powder (dusting) 
Tooth Brush 

Tooth Paste 

Tooth Powder 


o---coo- 
Wena Owmvoo 


nN 
y 





Milady buys most of her beauty items in the 10¢ and Under group 
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THE RACE FOR SALES 


CLASSIFICATIONS 
FACE MAKE UP 


Face Powder 
Lipstick 
Powder Base 
Powder Puffs 
Rouge (cake) 
Rouge (cream) 


EYE MAKE UP 

Eye Shadow 

Eye Wash 

Eyebrow Pencil 

Eyelash Conditioner 
Eyelash Curler 

Mascara (cake and cream) 
Mascara (cake) 

Mascara (cream) 


PERFUME 


Perfume 
Toilet Water 


SKIN CARE 

Acne Treatment 

Astringents 

Blackhead ‘Remedy 

Bleach or Freckle Cream 
Cleansing, All-Purpose or Cold Cream 
Cleansing Tissue 

Sunburn Preventive 

Sunburn Remedy 

Texture Cream 

Vanishing or Foundation Cream 


HAND CARE 
Cuticle Softener 
Hand Cream 

Hand Lotion 

Nail Polish 

Nail Polish Remover 
Nail Whitener 


HAIR CARE 
Bob Pins 
Brilliantine 
Combs 

Hair Rinse 

Hair Tonic 
Shampoo 
Waveset Lotion 
Waveset Powder 


BEAUTY HYGIENE 
Bath Salts, Powders, Softeners 
Deodorant 

Depilatory 

Mouth Wash 

Sanitary Napkins 

Soap (for bath) 

Soop (for face & hands) 
Talcum Powder (dusting) 
Tooth Brush 

Tooth Paste 

Tooth Powder 


HAND LOTION 
SUNBURN REMEDY 
SUNBURN PREVENTIVE 
COMBS 

TOOTH PASTE 

NAIL WHITENER 

BOB PINS 

TOOTH POWDER 
BRILLIANTINE 

NAIL POLISH REMOVER 
MASCARA (CREAM) 
EYELASH CURLER 
POWDER PUFFS 
PERFUME 

NAIL POLISH 
BLACKHEAD REMEDY 
MASCARA (CAKE & CREAM) 
CUTICLE SOFTENER 
CLEANSING TISSUE 
MASCARA (CAKE) 

EYE SHADOW 
EYEBROW PENCIL 
UPSTICK 

EYELASH CONDITIONER 
ROUGE (CAKE) 
SHAMPOO 
DEODORANT 

MOUTH WASH 

ACNE TREATMENT 
TOOTHBRUSH 

BLEACH OR FRECKLE CREAM 
FACE POWDER 
SANITARY NAPKINS 
TALCUM POWDER 
WAVESET LOTION 
CLEANSING, ALL PURPOSE CREAM 
POWDER BASE 

HAIR RINSE 

WAVESET POWDER 
SOAP (FACE OR HANDS) 
EYE WASH 

SOAP (BATH 
ASTRINGENTS 
DEPILATORY 

TEXTURE CREAM 

HAIR TONIC 

TOILET WATER 

ROUGE (CREAM) 
BATH SALTS 
VANISHING CREAM 
HAND CREAM 


JL , PLETE TELL Pi 
TTT LETIITILITI Iii iii 
TI TLI ITE III ii titi iii 

PIL LIT itl irri ir 

Lit titi ty PTTL LEE) 
PET TT PTT 
LiL TL il i 





Drug and 5-10¢ stores lead the field as points of purchase and 
peaks in cosmetic sales are reached in the age group under 30 
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Perfume 
Evening in Paris 31.5 
Coty 16.1 


Park & Tilford aa 
Lentheric 3.9 
Avon 2.6 
Lelong 2.4 
Irresistible 2.3 
April Showers 2.0 
Cashmere Bouquet 1.4 
All Others $2.3 
Toilet Water 

Lentheric 11.4% 
Evening in Paris 10.3 
Avon 8.0 
Coty 8.0 
Yardley 5.2 
April Showers 1.6 
Cashmere Bouquet a8 
Old English Lavender 2.6 
All Others 17.2 
Fac e Pou der 

Lady Esther 17.2% 
Woodbury l 1.3 
Coty 11.9 
Max Factor 8.4 
Pond’s 6.0 
Evening in Paris Dak 
Marvelous 14 
\von ae 
Harriet Hubbard Ayer 1.6 
House of Westmore L.5 
All Others 26.3 
Lipstick 

Tangee 14.0°; 
Max Factor 10.1 
Coty 75 
Cashmere Bouquet 6.5 
Marvelous (Hudnut) 1.8 
Evening in Paris 1.2 
Woodbury 1.2 
Lady Esther 37 
Flame-Glo 3.4 
Kissproof 2.0 
All Others 39.6 
Powder Base 

Hampden 15.5% 
Pond’s iS 
Woodbury tl 
Lady Esther me 
Jergen’s 1.9 
Max Factor 1.6 
Avon aad 
Noxzema 3.3 
Italian Balm 1.1 
All Others 13.5 
Powder Puffs 

Betty Lou 23.0% 
Blue Bird 6.2 
“Velour” 1.8 
Gainsborough 3.1 
Dora May 22 
Gayanne an 
Lovely Lady 2.2 
Juva Tex 0.7 
All Others 55.6 


Bath Salts, Pou ders, Softeners 


Bathasweet 11.7% 
Linit ‘tat 
Yardley 5.6 
Avon 5.1 
Evening in Paris 5.0 
W risley ca 


& Essential Oil Review 


Coty 

April Showers 
Usa-Foam 

Dubarry (Hudnut) 
All Others 


Deodorant 


\ium 
\rrid 
Odorono 
Zip 
Hush 
Quest 
Dew 
Nonspi 
Fresh 
Immac 
All Others 


Depilatory 
Zip 

Neet 
X-Basin 
Delatone 
All Others 


Mouth Wash 


Listerine 


Pepsodent 
Lavoris 
M. I. 31 
Dr. Lyons 
Vince 

All Others 


Soap (for bath ) 


Lifebuoy 


Lux 
Ivory 

| Palmolive 
Camay 

| W oodbury 


Sweetheart 
Cashmere Bouquet 
All Others 


Soap (for face & hands 


Lux 

Palmolive 

Ivory 

Camay 

Woodbury 
Lifebuoy 
Sweetheart 
Cashmere Bouquet 


All Others 


Talcum Powder (dusting) 


Cashmere Bouquet 
April Showers 
Mavis 

Evening in Paris 
Coty 

Yardley 

\von 

Lander 

Johnson & Johnson 
Old Spice 

All Others 


Bleach or Freckle Cream 


26.4% 


Golden Peacock 
Stillman’s 
Nadinola 

Black & White 
Mercolized Wax 
Othine 

Noxzema 
“Lemon Cream” 
All Others 





1.6 Cleansing, 
2.4 Cold Cream 
2.4 Pond’s 
1.9 Lady Esthet 
18.9 Woodbury 
Avon 
19.9 Vax Factor 
se Phillips 
20.2 Harriet Hubbard 
12.3 | Elmo 
—- Elizabeth Arden 
oo All Others 
1.8 
1.6 Cleansing Tissue 
1.3 Kleenex 
1.3 Pond’s 
0.4 Sitroux 
12.9 Venida 
Perfection 
. Fastidia 
HS All Others 
28.0 
8.6 Sunburn Preventive 
L.5 Noxzema 
20.4 Unguentine 
Gaby 
a Italian Balm 
66.4 | Norwich 
11.6 Skol 
6.1 Pond’s 


1.8 Mentholatum 
0.9 All Others 


0.8 

12.1 Sunburn Remedy 
Noxzema 

on 9 | nguentine 

“9.2% | “Olive Oi!” 

20.7 Italian Balm 


| 66 VMentholatum 
10.2 “Witch Hazel” 
9.3 | All Others 


7 Texture Cream 
| Pond’s 

6.3 Woodbury 

Lady Esther 


) 
Avon 
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Max Factor 1.0 
Klizabeth Arden 3.0 
Phillips 3.0 
Helena Rubinstein 2.1 


Marvelous (Hudnut) 2.0 
Cara-Nome L.1 
All Others 4.0 


Vanishing or Foundation 
Cream 


Pond’s 35.8; 
Woodbury 16.7 
Lady Esther 8.5 
Avon 3.9 
Max Factor 3.3 
Phillips 1.3 
Elmo 1.2 
Noxzema L.1 
Marvelous (Hudnut) 0.4 
All Others 27.8 
{stringents 

Avon 9.9%, 
“Witch Hazel” 6.6 
Max Factor 5.9 
Woodbury 1.9 
Pond’s 1.3 


Ambrosia 


15 
Dreskin 3.5 
Dubarry 3.1 
H. H. Ayer Zz) 
Yardley 1.8 
) 


L 


un 


All Others 


lene Treatment 


Noxzema 29.4% 
Cuticura 10.7 
“Zine Ointment” 5.6 
“Calamine” 1.8 
Zemo 1.0 
Resinol 2.0 
Poslam 0.9 
All Others 12.6 
Blackhead Remedy 

Noxzema 21.9% 


Edna Wallace Hopper 12.3 





8 "If you're a salesman and wish to see our Mrs. Jones—you'll 
5 have to get in line and mark time!" 
5 








fugust, 1940 33 
































Calonite 3.3 Delica Brow 0.7 Pepsodent i Lady Lillian 3.2 
Lavena 3.0 Marvelous 0.7 Listerine wet La Cross 1.4 : 
Dubarry 0.8 All Others 9.9 Kolynos 1.3 Plat-num 1.3 
All Others 58.7 Milk of Magnesia 3.9 All Others 19.8 
Vascara (cream) Dr. West 18 
Rouge (cake) Maybelline 67.9% | Pebeco 1.3 Vail Whitener 
Tangee 12.2¢. | Winx 15.4 Avon 1.0 Cutex 65.4% 
Max Factor 9.8 Camille 3.9 All Others 14.0 Lady Lillian 7.2 
Coty 12 Max Factor 2.0 Lady Esther 1.5 | 
Princess Pat 6.8 Ronni 1.5 Tooth Powder Revlon 45 | 
Lady Esther 6.1 Pinaud 0.8 Dr. Lyon’s 14.2° | Dura-Gloss 2. } 
Woodbury 5.6 Marvelous (Hudnut). 0.7 Pepsodent 15.9 La Cross 1.9 
Marvelous (Hudnut) 5.4 All Others 7.8 Colgate 13.8 Miraglo 1.9 
Avon 1.7 sii s Calox 9.4 Glazo 1.3 
Evening in Paris 1.0 Brilliantine Pebeco 2.0 All Others 11.1 
“Luxor 1.8 Fitch 19.6% | Dr. West 1.2 
All Others 36.1 Wildroot 10.1 Revelation 12 CONCLUSIONS 
> ; Three Flowers 3.7 Squibbs 0.8 The outstanding conclusion 
Rouge (cream ) Woodbury _ 1.9 Vince 0.5 to be draws Romie the survey 
langee 11.6% “Rose Oil 1.2 All Others 11.0 is that the toilet goods indus- 
= Factor 29 ao oe ih ies try is almost wholly dependent 
Moonlicht 25 thers 62.6 : es — on young women for the bulk 
Ange! 4 99 Hair Rinse Pacquin . 22./% | of its sales. rhe market of 
a a 92 ; Woodbury .. 11.1 women under thirty years of 
Park & Tilford 1.7 Lovalon 20.2% | Avon SB | aus lc & ples socket for toilet 
Helena Rubinstein 1.1] Nestle 15.8 | Pond’s 6.6 nite cai 
All Others ig “Lemon Juice” 12.4 Noxzema xO 7 
— Golden Glint 10.7 | Sofskin Vg | Employment a 
Eye Shadou Blondex 19 Barri 4 While the popularity of 
Maybelline 62.7° Marchand > nee 3.4 brands may vary from year to 
oe o.4 archanc 2.8 Italian Balm 2.4 : , oe ; 
Winx ; 9.0 Wildroot 18 peg ee 16 | year, looking over figures for 
Max Factor 8.8 All Others 311 panne is | the past decade shows that the 
Marvelous 5.0 All Ounors 30.3 — = of any - me 
All Others 14.5 Hair Tonic wee such, for example, as _ face 
, Vaseline 17.70, | Hand Lotion powder is fairly constant. The 
Eye Wash Fitch 164 ’ Riiaiealie 85 70; variation in the total consump- 
Murine 54.8% | Vitalis 11.8 | Hinds Honey & Almond 18.7. | tion of most cosmetics from 
Eye-Gene_ 21.0 Lucky Tiger 9] alien Maton 12.9 year to year rarely exceeds ten 
Wyeth’s Collyrium 4.6 Kreml 6.1 Woodbury 8.3 per cent and in the great ma- 
Ibath 3.0 Wildroot 5,7 Chamiieslale 4] jority of cases is under that 
Oculine 1.2 lerie 3.9 ee ee 10 amount. The average variation 
Lavoptik 0.4 pe ee 26 Pond’s cent 29 would be about six per cent. 
All Others 15.0 “Olive Oil” 99 Frostilla ° 08 So, with a fairly =— de- 
‘ eine a ae , mand for its products from 
Eyebrow Pencil a Po acl ne year to eee it has been 
agg 70.2 pas All ile. 12.1 pointed out that the industry 
fax Factor 8.3 Shampoo , ” is really in a very stable posi- 
Winx 7.3 Drene 35.30, | Cuticle Softener tion and could almost insure 
Brow Fix 0.9 Fitch 186 a Cuter 62.6¢ employment to its workers for : 
All Others 13.3 Halo 50 Nal 53 “| 94 per cent of the year or at 
* “Castile” 10 | Lady Lillie 4.3 | least 48 weeks. 
Eyelash Conditioner Watkins-Mulsified 28 | sol rg = Trends 
Vaseline 38.7% | Mar-O-Oil 25 Manicare 26 Looking over records for an 
Maybelline 22.0 Palmolive 1.7 Lady Esther 21 eight year period it appears 
Kurlene 14.5 Blondex Ld Trim-Al 2.0 {that the consumption of most 
Winx oo 4.2 Woodbury 0.9 La Cross 1.9 toilet preparations is increas- 
Helena Rubinstein ica Admiracion 0.6 Avon 1.1 ing. In a number of cases the 
All Others 18.9 All Others 27.1 Miraglo 1.0 use of certain preparations is 
| iad bl . All Others 14.4 declining. Thus astringents 
a. Curler ais I er Lotion ; aren dropped about 12 per cent in 
Maybelline * ( ~ Ellis 25.1% bait Polish two years, possibly due to 
a iat .¢ — 22.0 Cutex 14.2¢; | labeling requirements under 
“Oli Oj” . estle 13.4 Revlon 14.1 the new law. Waveset powders, 
= ive Oi 0.8 Jo-Cur 8.9 Dura-Gloss 11.7 nail whiteners and depilatories 
All Ou ‘ ~ Sta-Bac 1.9 Lady Esther 8.4 appear to be declining al- 
thers 3.9 oe ge 0.9 Miraglo 3.7 though the percentage drop 
' aN i ays Waveset 0.7 Lady Lillian rae per year is small. Eyelash con- 
ep (cake & cream ) ; All Others 27.1 La Cross 1.3 ditioners and freckle creams 
faybelline 10.5% A 0.7 are dr ine at the rate of one 
Winx 12.0 Waveset Powder eee ) 7 oe a ae Z 
Ms Shin 40 Wildr ne Elizabeth Post 0.7 or two per cent per year. On 
esedions tiki) 7 " _ 10.2¢ + | De Luxe 0.6 the other hand the use of hand 
All Others “4 yr ie 3.7 All Others 11.9 creams is increasing steadily 
11.8 Dr. Ellis ; 2.7 / ‘ as is also the use of deodor- 
iets tities Helen Curtis 1.] Vail Polish Remover ants, shampoos and bath salts, 
Mavhbelline as All Others 1.1 Cutex 52.4% | powders and bath softeners. 
aybelline 12.1%) _ Revlon 12 The inescapable conclusion 
Winx 9.9 Toothpaste Dura-Gl e 7 : pase = a j , 
ang a Steen. a ura-Gloss 5.8 from an examination of all of 
Richard Hudnut 15 i = on Miraglo 4.4 the figures is that the industry 
. pana 20.6 Lady Esther 4.2 is a very stable one. 
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DETERMINING ALCOHOLS IN ESSENTIAL OILS 





Acetylation method explained with advantages and limi- 


tations . . . Effect of water soluble adulterants .. . 


Actual examples to show how method works in practice 


by JOHN E. HAN, Shanghai, China 


IN the Orient peppermint and citronella oils are 
generally sold on their total menthol or “total 
geraniol” (total acetylisable matter calculated as 
geraniol) contents alone. The acetylation method 
which is universally adopted for the determination 
of alcohols in essential oils was found to be entirely 
undependable when ethanol or other water soluble 
adulterant is present. Thus a mixture composed of 
80.03 per cent of citronella oil (of 88.78 per cent 
“total geraniol” content) and 19.97 per cent of 
ethanol, contains only 71.05 per cent of “total gera- 
niol,” while 90.60 per cent was found by the 
acetylation method. According to Dr. Joseph Y. S. 
Huang. chief chemist of the Chinese Maritime Cus- 
toms, ethanol was found in certain brands of pepper- 
mint oil as an adulterant. 

On acetylation, the alcohols in the essential oil 
as well as the adulterant are acetylated. The acety- 
lated adulterant is largely removed through re- 
peated washing with brine and water, but the re- 
moval is far from being complete in the usual course 
of analysis. Since ethyl acetate and glycol acetates 
have smaller equivalent weights than menthyl ace- 
tate, etc., the adulterated oil shows a higher alcohol 
content than the original unadulterated oil by this 
method. 

A mixture of ethanol and ethylene glycol forms 
an excellent adulterant, for their ratio can be ad- 
justed to give any desired density. Essential oils 
containing a small amount of such adulterants may 
pass most of the pharmacopeia tests (2, 3, 4). Such 
adulterants are not detected by the solubilities of 
the mixtures in 70 per cent and 80 per cent ethanol. 
The optical tests will in most cases reveal such 
fraud. Most perfumery laboratories, however, are 
not equipped with polarimeters and refractometers. 


PRESENCE OF PARTICULAR ADULTERANTS 


Specific chemical tests will reveal the presence 
of particular adulterants. As a general preliminary 
test the author recommends that 10 ml. of the 
original sample be shaken with 50 ml. of water in 
a measuring separator. Pure oil should not measure 
less than 9.8 ml. , If water soluble adulterant is 
found, it is evident that a determination of alcohol 
by acetylation will be valueless. 

If the preliminary test is not carried out, the 
presence of a fair amount of water soluble adulter- 
ant can also be observed in the course of analysis. 
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The author recommends that the washing of the 
acetylated oil be carried out in a measuring sepa- 
rator. Two measurements should be made; the first 
measurement should be made after most of the 
acetic acid-acetate liquor has been drawn off and 
the second one made after the first washing with 
brine. The measurements do not give the actual 
volume of the acetylated oil obtained, because the 
removal of the acetylated adulterant is incomplete 
and some of the acetylated essential oil is carried 
away by the washings. The results should be com- 
pared with previous data obtained from the same 
quality of oil known to be free from adulterant. 
Any marked difference indicates adulteration. 

It is not advisable to measure the acetylated oil 
after shaken with alkaline brine. for then it would 
be somewhat emulsified. 


REAGENTS 


0.5 N Sulfuric Acid. Carbon dioxide removed by 
boiling and the solution stored with the protection 
of soda lime tubes. ‘ 

0.5 N Alcoholic Potassium Hydroxide. Prepared 
from aldehyde-free alcohol and filtered through as- 
bestos without access of carbon dioxide after stand- 
ing for a week in a cold place. 

Acetic Acid-Acetate Mixture. 20 g. of anhydrous 
sodium acetate and 243 ml. of glacial acetic acid 
were dissolved in 500 ml. of water. 


MEASURING SEPARATOR 


A 100 ml. separator with the lower section gradu- 
ated for measuring 15 ml. with 0.1 ml. subdivisions. 


PROCEDURE 

Three essential oils and six mixtures prepared 
from them were analyzed for comparison. 

|. PRELIMINARY TEST. 10 ml. of peppermint 
oil or citronella oil or 9.6 to 9.9 g. of sandalwood 
oil was placed in a measuring separator and 
thoroughly shaken up with 50 ml. of water. When 
well settled the aqueous layer was very slowly drawn 
off and the oil measured. In the case of sandalwood 
oil, a small amount of emulsion was formed between 
the oil and aqueous layers. Solid salt was added to 
break up this emulsion after nearly all the aqueous 
layer was drawn off. Sandalwood oil, owing to its 
viscid nature, was weighed and not measured. The 
volume was calculated from weight and _ specific 
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Specific Optical 
DESCRIPTION OF SAMPLE Gravity Rotation 
20°C 20°C 


Citronella Oil, Javanese 
Cy 80.03°7,+Ethanol 19.97°; 
Cy 84.68°;, + Ethanol 9.167, +-Ethylene Glycol 6.16°; 


Peppermint Oil, Chinese partly dementholi ed 

P, 89.60°7, + Iso-Butanol 6.20°;, +-Ethylene Glycol 
4.20°, 

P, 84.97°7, +-Etharol 9.12°7, +Ethylene Clycel 5.91°; 
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Sandal Wood Oil, East Indian 
S» 90.02°;, + Ethanol 4.99°;, +-Ethylene Glycol 4.99°; 
S» 94.91°,, + Ethanol 2.59°;, + Ethylene Glycol 2.50‘ 


gravity. In Table I. all data for acetylated sandal- 
wood oil was calculated to 10 ml. original oil for 
comparison. 

2. ESTERS. 10 g. of peppermint oil or sandal- 
wood oil was neutralized with 0.1 N or 0.5 N po- 
tassium hydroxide in the presence of 1 ml. phe- 
nolphthalein solution (1 per cent) and 2-5 ml. of 
CO.-free water, and then saponified with 50 ml. of 
0.5 N alcoholic potassium hydroxide by boiling 
ever a water bath for an hour. When cool, another 
ml. of phenolphthalein solution and 50 ml. of CO.- 
free water were added and the excess of alkali ti- 
trated with 0.5 N sulfuric acid. The 0.5 N alcoholic 
potassium hydroxide was standardized in exactly the 
same manner, except that no essential oil was used. 

3. ACETYLATION. 10 ml. of peppermint oil or 
citronella oil or 9.6 to 9.9 g. of sandalwood oil was 
acetylated according to the method improved by 
Allan’. 

The volume of acetylated oil was measured twice 
in the following manner: The contents of the acetyla- 
tion flask, when cool, were transfered to a measur- 
ing separator. The flask was rinsed three times, 
each time using 5 ml. of acetic acid-acetate mixture. 
All rinsings were carefully drained into the sepa- 
rator. When settled clear, the aqueous layer was 
very slowly drawn off and the acetylated oil mea- 
sured. The acetylated oil was measured again after 
the first washing with brine. 

1. TOTAL ALCOHOL. A weighed quantity of 
acetylated oil was neutralized, saponified and ti- 
trated exactly as under No. 1. The amount of acety- 
lated oil used was sufficient to consume 23-25 ml. of 
the 50 ml. 0.5 N alcoholic potassium hydroxide 
added. 

Both the acetylation and saponification flasks 
used were provided with ground-glass joint reflux 


Note The author is indebted to Joseph Y. S. Huang for 
carrying out the optical tests and to C. M. Hu for fur 
nishing some of the essential oils used in the experiments 
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TABLE I—EFFECT OF WATER SOLUBLE ADULTERANTS 


ACETYLATED OIL 
From 10 cc. original oil ACTUALLY PRESENT 


Index of 
Refraction After 1st 


20°C Before washing Total Total 
washing with brine Ester Alcohol Alcohol 


¢ 


Cc. of oi! = Cc. of oil 


Total Total 
acetylisable acetylisable 
matter as matter as 
Geranoil Geraniol 


88.78 88.78 
71.05 90.60 
75.18 89.61 


As As As AY 
menthyl menthol menthyl menthol 
acetate acetate 


2.42 72.06 2.42 72.06 


2.17 64.56 78.39 
2.06 61.23 75.78 


As As As As 
santalyl santalol santaly! santalol 
acetate acetate 


No correction is to be made in this column. 


2.45 





condensers. The results obtained were recorded in 


Table I. 


SUMMARY 


The acetylation method cannot be used for the 
determination of alcohols in essential oils which 
have been adulterated with water soluble materials 
such as ethanol, iso-butanol and ethylene glycol. 
The author recommends that such adulterants be 
looked for either in a preliminary test or during the 
course of analysis. An analytical certificate for a 
commercial sample of essential oil, showing its total 
alcohol content alone is meaningless, unless accom- 
panied by a statement indicating that it is free from 
water soluble adulterant. 


LITERATURE CITED 

1. Allan, et al. Perfumery & Essential. Oil Record, 19, 
131-2 (1923). 

2. British Pharmacopoeia, pp. 309, 313 (1932). 

3. British Pharmaceutical Codex, p. 699 (1934). 

1. U.S. Pharmacopoeia, XI, pp. 259, 267 (1936). 


Wage-Hour Bureau Ruling 
Tue Wage-Hour Bureau of the Labor Department 


has ruled that retailing is a transaction in an estab- 
lishment which sells 50 per cent or more of its 
goods in small quantities to individuals who use 
the purchase for private use, and not for industrial 
or business uses. Anything resold, no matter how 
small the quantity, is not a retail transaction. In 
the case of a company operating more than one 
establishment, each establishment will be consid- 
ered as a separate unit. Those who are interested 
in Wage-Hour rulings should send for Interpreta- 
tive Bulletin No. 8, originally issued in February. 
1939, and now revised to include all rulings to 
July, 1940. Write the General Counsel, Wage-Hour 
Bureau, Department of Labor, Washington, D. C.. 
and ask for the Bulletin R.-190 (Rev.). 
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LATE ADDITIONS TO 
CHECh LIST OF FIC 
COSMETIC TABOOS 


NAMES AND CLAIMS 


NOT be used . . . Digest of all pro- 
hibitions in stipulations and cease and 
desist orders since April . . . Classified 


under product headings . . . Compila- 


tion by Nathan Abelson 


ATHLETE'S FOOT 

To cease representing that the product 
1... gives beneficial results without re- 
gard to the stage of the infection, the 
presence of accompanying factors or the 
necessary hygienic measures which 
must attend any type of medication for 
such conditions. 


(The Verard Co., “Verard Solution,” Stip. 


No. 2696) 
2...affords relief from athlete’s foot 
for a long period of time or perma- 
nently. 

(Kamazin Mig. Co.. “Kamazin Powder,” 

Stip. No. 02522) 


CORN REMEDIES 
To cease representing that the product 
1... is an “iodine” corn remover or an 
“iodine” discovery or preparation. 
2... heals tissue. 
(lod-Ise Mig. Co., Inc., “lod-Ise” Stip. 
No. wu 
3...is composed only of castor oil ot 
that its effect depends solely upon 
the castor oil contained. 
(Noxacorn Co., Inc., “Noxacorn,” Stip. 


No. 02186) 


& Essential Oil Review 


which 


ees 


must 





Entrance to headquarters of FTC in the national capital 


COSMETICS 

To cease representing that the product 
1... will waken vasomotor or sensory 
nerves, or that such nerves are inactive 
in most people. 

(Dermetics, Inc., Stip. No. 02363) 

2...contains active hormones or choles- 
terol in therapeutically potent amounts. 


3...is harmless if taken internally. 
1... removes iodine stains. 

(Compagnie Re-Naitre, Stip. No. 02268) 
5...is a “fruit base” preparation. 
6... penetrates the skin. 
7...contains no grease or is “grease 
frees” 
8...is “non-allergic” or “absolutely” 
sterile. 
9...contains “live organic compo- 


nents” or “vital reconstructive elements 
of the skin cells.” 


10... contains an element that protects 
against the sun’s ultra violet rays. 

ll ...is water “soluble.” 
12...contains no dead chemicals or 


foreign substances. 

(National Toilet Co., Stip. No. 02129) 
13... reclaims the skin. 
14...is a cream a 
cleanser. a refiner, and a_ foundation, 
all-in-one. 


“complete” 


15...keeps the curves of the mouth 
young. 

16...is endorsed by Hollywood stars 
17... will not cause or encourage the 


growth of hair. 
(Bristol-Myers Co., Stip. No. 02191) 
To cease 
1...use of the words “compounded by 
hand” to describe products which are 
not compounded by hand. 
(Alexandra de Markoff Corp., Stip. No. 
2814) 


DENTAL PLATE POWDER 
To cease representing that the product 
|... refits plates. or perfects the fit of 
dental plates. 
(Plast-O-Dent, “Dr. Johnson’s Plate Re- 
liner,” Stip. Ne. 02504) 
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EYELASH—EYE PRODUCTS 
To cease representing that the product 
1... gives the same effect and eye-ap- 
peal that movie and stage stars get. 


2...is made according to a secret for 
mula, 
3...cannot be detected or distinguish- 


ed from the user’s natural eye shading, 
unless such statements are limited to 
those instances where the product is 
properly applied. 

Lt... cannot possibly harm the eyes. 


(Affiliated Products, Inc., “Delica Brow,” 
Stip. No. 02170) 


HAIR AND DANDRUFF 
TREATMENT 
To cease representing that the product 
]... restores pigment in the hair shaft. 
2... produces color by any means other 
than dyeing the hair shaft. 
(The Arvil Co., Cease and Desist Order 
Vo. 3472) 


3...is a combination of roots, herbs 

and barks. 

1...is a wonderful, magnetic oil. 

5... promotes the flow of natural oils. 
(New York Mail Order House, Stip. No. 
02295) 

6...feeds starved or poisoned hair 

roots, 

7...removes poison from hair roots 

8...stimulates dormant circulation of 


the scalp. 
(Physical 
02477) 
9...will cause gray or faded or 
streaked hair to change color without 
dyeing the hair. 


Culture Studio, Stip. No. 


10...restores the natural, original or 
youthful color to gray hair. 
(Mary T. Goldman Co., Cease and Desist 
Order No. 3274) 


11... contains no peroxide or ammonia. 
(Blon-Tone Lab., Stip. No. 2206) 
12...colors the roots of the hair. 


(Valligny Products, Inc., “Shampoo- 
Kolor,” Cease and Desist Order No. 
3602) 
13...is a vegetable compound. 
(The Nestle-LeMur Co., “Nestle Colo- 
rinse,” Stip. No. 02566) 
To cease representing that 
14...through failure to reveal that the 
use of the product on the skin is not 
wholly safe, particularly if there is an 
injury, abrasion or inflammatory 01 
eczematous condition thereon, or 
through any other means, that the prod- 
uct contains no harmful or dangerous 
drugs. or that its use will have no ill 
effects upon the human body. 
15... graying hair is an indication that 
the hair or scalp is not in normal 
health. 
(The Arvil Co., Cease and Desist Order 
No. 3472) 
16...use of the words “hair tonic,” 
“food.” or “hair food.” 
(New York Mail Order House, Stip. No. 
02295) 
17...anything less than repeated ap- 
plications of the product will change 
the color of the user’s hair. 
18...use of the word “restorer.” 
(Mary T. Goldman Co., Cease and Desist 
Order No, 3274) 


HAIR RINSE 


To cease representing that the product 
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.adds a natural sheen to the hair 
(The Nestle-LeMur Co., “Nestle Sham- 
poo,” Stip. No. 02566) 


WANICURING PREPARATIONS 

To cease representing that the product 
1... forms a continuous wax coating 
such as would afford protection to the 
nails. 


2...aids in keeping the cuticle soft 
and _ pliable. 

3...encourages the growth of stronger 
or thicker nails. 


1... prevents cracking, breaking or 

splitting of the nails. 

5...returns to normal cuticles that are 

dry and torn. 

To cease 

1...use of the word “Wax.” implying 

that the product is composed of wax. 
(Juliet Marglen Products Co., Stip. No. 


2748) 


WOUTHW ASH 
To cease representing that the product 
1...when used in connection with 
mouth acidity, or unpleasant breath, 
will be of any benefit other than those 
benefits which are derived from its abil- 
ity to reduce, temporarily, such mouth 
acidity and to diminish, temporarily, 
through such acid reduction, only that 
unpleasant breath which is caused by 
mouth acidity. 
2...has any therapeutic 
when used on the membranes of the 
mouth, nose, throat, beyond its ability 
to aid in cleansing or soothing and 
thereby helping to heal. 

(Kress & Owen Co., “Glyco-Thymoline,” 

Stip. No. 02478) 


properties, 


REDUCING CLAIMS—DRUGS 
To cease representing that the product 
1...enables one to bathe off excess fat 
or float fat away. 
2...penetrates the pores of the skin 
causing loss of fat and reduction in 
weight. 
3...contains any ingredient 
affects the metabolism of fat. 
(Cal-A-Mo Lab., Cease and Desist Order 
No. 3185) 
|...is a tonic or tones or stimulates 
the body. or gives pep or vitality to the 
user, 
5...is recommended by physicians for 
reducing. 
6...“gets rid” of or controls fat. 
7...reduces the fattening elements in 
the food, or eliminates fat causing 
toxins. 
8... gives one a slender, or graceful 
figure or keeps one’s figure slim, grace- 
ful or attractive. 
9...takes years off the appearance or 
gives the user a youthful appearance. 
10...takes off fat only in the “right 
places.” 
(Norlene Corp., “Tay-Ban,” Stip. No. 
02211) 


which 


SKIN LOTIONS 
To cease representing that the product 
1... prevents the nail cuticle from be- 
coming rough or ragged. 

) 


2...is effective for every case of 





parched skin or for every case of red- 
dened hands. 

3...is most always preferred where 
hand lotions are tested side by side. 
To cease representing that 
1...competitive lotions in general 
leave a sticky or gummy residue. 
2... the ingredients in the product are 
definitely known to be more costly than 
those employed in competitive lotions 
(Charles Dallas Reach Co., Advertising 
Agency for The Frostilla Co., Stip. Vo. 
02554) 


SOAPS—COSMETIC 
To cease representing that the product 
L...will cause the skin to become 
healthy or keep the skin healthy. 
2... will cause one to become or stay 
young. 
To cease representing that 
1... beauty experts endorse the use of 
the product. 
2... doctors advise or prescribe the use 
of the product. 
(Manhattan Soap Co., Inc., “Sweetheart 
Toilet Soap,” Stip. No. 02516) 


SOAPS AND FLAKES 
LAUNDERING 
To cease representing that the product 
1... prevents red or rough hands. 
To cease representing that 
1...the makers of 33 washing ma- 
chines have recommended the effective 
ness of the product “Above all others.” 
(Lever Bros., “Rinso,’ Stip. No. 02468) 
To cease representing that the product 
1... whites clothes perfectly or natu- 
rally. 
2...makes clothes 
washing or rinsing. 
3...is “the” most powerful water-soft- 
ener ever discovered by chemists. 
|...is the most effective or economical 
cleanser for all house cleaning, laun- 
dry or bath. 
5...sanitizes the 
healthful cleaning. 
6...does not crumble. 
(The Absorene Mfg. Co., Stip. No. 
02548) 


whiter with less 


atmosphere — for 


TOOTHPASTES 
To cease representing that the product 
1... prevents or cures pyorrhea or re- 
ceding gums. 
2... prevents the loss of teeth, unless 
the representation is limited to those 
cases not arising from or associated 
with systemic causes. 
(D. J. Mahler Co., Cease and Desist 
Order No. 3390) 


WRINKLE PLASTERS 
To cease representing that the product 
1...checks or prevents the formation 
of wrinkles. 
2... lifts up sagging facial lines ot 
causes such lines or wrinkles which re 
sult from age to fade away or become 
shallower. 
3...rejuvenates aged or aging skin, or 
eradicates, removes, or brings about the 
permanent disappearance of facial 
wrinkles or lines that result with ad- 
vancing years. 

(Cleo-Pax, Stip. No. 2780) 
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JUMUNs Gf Churn, 
Dutversity of a 


AIDS TO BETTER 
PRODUCTION 


by RALPH H. AUCH, A.B. CELE. 


WASTE DISPOSITION 


Nothing contributes more to the disorderly, un- 
tidy appearance of the premises than neglect to 
make proper provision for disposition of waste. A 
battered, corroded waste can is unsightly, whether 
it be in the warehouse or manufacturing area, or 
on the assembly or shipping floor. 

A fire-proof paper chute in a multi-story building 
with outlets at convenient levels on each floor, and 
enlarged at the base for removal, has been found 
helpful. A hole cut in the parcel post wrapping 
table, with waste can out of sight underneath, rids 
the area of scraps of paper, carpet paper, corru- 
gated board and twine. 

Allowing all wrappings from labels, spoiled 
labels and other debris to be put on the finishing 
table conveyor and discharge into a_ built-in 
receptacle at the end, eliminates the necessity for 
receptacles along the production lines. Standard 
corrugated cans mounted on casters, and the whole 
concealed under a neatly painted or stainless steel 
sleeve, is excellent for cullet. The opening in the 
top should be as small as practical so that the 
broken containers must be dropped in instead of 
thrown at the receptacle. 

Cutting the whole top off cases of individual 
cartons and service bottle cartons, then after 
emptying them inverting and similarly cutting off 
the bottom and flattening the sides, puts this opera- 
tion on a workmanlike basis. Using one of the tools 
designed for this purpose is no more time-consum- 
ing than tearing them open and _ subsequently 
knocking them down. The litter and scraps are 
eliminated and the bulk greatly reduced. 

Some equipment can be fitted with skirts to hide 
much unsightliness and at the same time provide 
room for concealed waste containers. When they 
must be exposed, square swinging hinge top ones 
with canvas bag interior, painted to match the 
surroundings, are convenient. The above is but 
suggestive of the many possibilities. All will be 
found helpful in forming orderly habits. 


LABELS AGAIN 


One troublesome label did not yield to any of the 
usual expedients to make it more workable. Leaving 
the labels in sheets and die cutting just prior to use, 
changing the grain, storing under controlled hu- 
midity, thoroughly working them up by hand be- 
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Pouring precipitated chalk for toothpaste into mixing machine 


fore putting on the labeler, etc., all were to no avail. 

The paper stock was quite heavy, there was con- 
siderable gold, it was varnished, the label was quite 
sizable and it was automatically applied at speeds 
up to 120 per minute. Finally, it was pebbled by its 
lithographer and is now handling beautifully. As 
for its appearance, the pebbling did not detract but 
rather enhanced it in this particular instance. 

This suggested giving the same treatment to a 
rather pesky label on silver paper stock. The effect 
was equally satisfactory. 


MONUMENTS TO IGNORANCE 


The “monument to ignorance” term was, per- 
haps, first applied to the mammoth warehouses 
erected by the distillers in which to mature whiskey. 
They exist because a satisfactory scientific method 
of quick aging has not been developed to date. 

Soap kettles, many of which are of monumental 
size, fall in this same category. If a satisfactory 
method of continuous soap manufacture is de- 
veloped, these, too, will be rendered obsolete. 
Indications are that such a method or process is 
well along. The soap apparently is satisfactory, but 
the process not yet economically sound. 

Much mixing equipment is being displaced and 
the process changed from a batch to continuous 
basis. The soap maker is replacing amalgamators 
with meters and pumps, while the mayonnaise 
manufacturer is throwing out his big battery of 
small mixers and making his product by con- 
tinuous process. 

Many liquid preparations and most of the creams 
may some day be made by a continuous process, 
with the discharge direct to the filling machine. 
The progress of the art is worth watching. 
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Comment on interesting new chem- 
ical developments and their appli- 


cation in the creation and manu- 


facture of toilet preparations 


by MAISON G. DE NAVARRE 


New Filter Paper — A new Ameri- 
can source of filter paper offers an 
unusual grade of filter press paper 
made according to a patented treat- 
ment imparting high wet strength. 
The paper is used on top of filter 
canvas. It may be used in either 
alkaline or acid media. It does not 
tear. gives cleaner filtrates, may be 
had in any size and increases the life 
of filtering canvas because the can- 
vas requires no scraping. Doesn't 
that sound interesting ? 


Mineral Oil Stability— A sample of 
unrefined mineral oil, having an off- 
white tint with no odor, has just 
crossed the desk. The company of- 
fering it is not fooling either. They 
think the material has possibilities in 
many preparations because the oil is 
more stable than refined grades. 
Sounds contradictory, doesn’t it? But 
the manufacturer assures me that it 
is all true. Why not give it a look- 
see? 
A Real Tip— Many of you, in fact, 
several thousand of you, have read 
the Bulletins. You've been wanting 
more stuff like it. Well, there is go- 
ing to be another Bulletin not very 
long from now. The subject is being 
kept secret until it is ready to go. 
Maybe we can announce it next 
month. Meantime, I’m going to let 
you in on something. 

You see, I’ve been busy complet- 
ing my book, “Cosmetic Manufacture, 
Principles and Practice”, which will 
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be published soon and will be avail- 
able through THE AMERICAN PER- 
FUMER. I’ve tried to give you a book 
like you never have seen before, and 
that has been a real job. Enough 
about that now! Wait until the book 
is out. You are a better judge of its 
worth than I am. 


Another Synthetic Essential Oil— 
The way American ingenuity is mak- 
ing replacements for problematical 
imported raw materials is astound- 
ing. Another synthetic bergamot oil 
has just been offered at half or less 
the price of natural bergamot. It 
contains no natural bergamot what- 
soever, so there are no headaches 
attached to it. 
smell it. Try some and see. 


It is a pleasure to 


Permanent Waving Chemical — 
A new alkali sulfite. mono-ethanola- 
mine sulfite, is now available com- 
mercially in a 60 per cent solution. 
The sulfite cannot be made pure. 
hence the reason for selling a solu- 
tion. Mono-ethanolamine sulfite is an 
unusual permanent waving chemical. 
It leaves no residue, and gives a good 
tight wave. It doesn’t break down 
like ammonium sulfite, hence you 
have less deterioration. It is very 
water soluble. thus it can be used in 
concentrates. It is odorless. Priced 
within the reach of all. 


manufacturers 
until thes 
get into a jam. Then they expect no 


Control— Cosmetic 
scoff at chemical control 


less than a miracle to happen. Con- 
trol is something with which the drug 
industry has been acquainted for 


many. many years. Today, drug 
houses wouldn't do without it. Why 
dont you get wise to yourself, Start 
control. Do it a little at a time, grad- 
ually increasing the scope of the 
work. Eventually, you will have com- 
plete control of your business. You 
see, chemical control can make just 
as much money as a_ carefully 
planned sales program. It saves you 
money and that is money in the bank. 
Not only that, it saves many mis- 
haps that may cost the reputation of 
a well established company—a repu- 
tation that took 20 or more years to 


build. 


New Stearic Acid— A 


stearic acid makes its debut. Acid 


vegetable 


number 123, saponification number 
245. iodine value 5-6, titre 47°. The 
substance is claimed to be very pure 
and edible. May be used in drugs. 
cosmetics and foods alike. 


Worried About Tubes— There is no 
problem about tubes. Tin tubes con- 
Price 
is a little higher, but then everything 


tinue to be available on call. 


is going up a little. If you are wor- 
ried at all, investigate one of the new 
coated aluminum tubes. You can 
even pack shaving cream and mag- 
nesia tooth paste in aluminum tubes 
now, the way they are coated inside. 
It is really quite astonishing. So you 
see, there is nothing to worry about. 
The situation is well in hand. 


Effervescent Preparations—Several 
people have recently written in ask- 
ing for solution of problems dealing 
with effervescent mixtures. For in- 
stance, one manufacturer makes a 
foam bath salt consisting of sesqui- 
carbonate crystals, citric acid, wet- 
ting agent and perfume. He advises 
that the mixture gets hard in the bot- 
tle. What to do? 

Frankly. I'd hate like the dickens 
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to be around his place if he has any 
quantity of this mixture bottled. The 
stuff is going to blow up like a box 
of Fourth of July firecrackers. Here 
is the reason why. The mixture is 
hygroscopic to begin with. Next, the 
water of crystallization in citric acid 
slowly reacts to give a moist mass, 
caking, and when enough of the cit- 
ric acid has reacted with the “sesqui- 
carbonate” crystals, the carbon diox- 
ide gas liberated will blow up the 
mess. That is no fooling either. I’ve 
seen it happen—from a distance. 

An effervescent combination can 
be made, but one of the products 
will have to be coated to render it 
unreactive under normal conditions. 
In the next place, anhydrous ingre- 
dients must be used. They must be 
made under conditions of controlled 
humidity and packaged in the same 
manner. Then there is the problem 
of the user keeping the product away 
from moisture. Why not just give it 
up as a bad job and buy some ready 
made effervescent bath tablets from 
experts who make them pretty stable ? 
It is a good thought, anyway. 


Pomade Perfumes—The pomade 
perfume is making new history. Not 
in the usually little container similar 
to that used for paste rouge. NO! 
NO! Some of it comes in sticks like 
lipstick. Some in tubes, some in 
emulsions. They are all pretty good 
ideas, too. It seems odd that no one 
has really tried until now to put over 
a pomade perfume. Women like it, 
and it is perfectly workable. More 
handy to have a stick of perfume 
pomade in the handbag than a leaky 
bottle of perfume. Perfume pomade 
doesn’t leak. That is just one slant. 
Then there is the business of alcohol. 
Ain’t it a grief? 


Astringents——The literature con- 
tains scads of formulas for facial 
astringents including alum and alco- 
hol. If you ever tried it, you know 
that the mixture tends to crystallize 
out or at least to leave a cloud over 
the inside of the bottle. Sometimes 
adjustment of pH is all that is neces- 
sary. Sometimes the alum has to be 
cut down to the proportion where it 
has no effect. All round, it is best to 
replace the alum with zine sulpho- 
carbolate. It is soluble in alcohol and 
water alike, whereas alum is only 4 
per cent soluble in water and insolu- 
ble in alcohol. 
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QUESTIONS & ANSWERS 


Jor twelve years manufactured 


312. Cream Formulas 


Q. 1 am looking for a work- 
ing formula of a fine cold and 
vanishing cream. Can you sup- 
ply, or have you in your pages 


m Ba NF. 


A. Numerous formulas  ap- 
pear in THe AMERICAN PeEr- 
FUMER from time to time. It is 
difficult to give you an exact 
formula for the products you 


such formulas? 


mention because of a matter of 
difference in opinion regarding 
the quality of any formula. How- 
ever, the two following formulas 
will show you a line of experi- 
mentation: 


Cold Cream 


Beeswax 14 parts 
Water a 
Borax so 
Paraffin wax ee 
Mineral oil | 


Melt the fats and 
bring to 70°C. 


Procedure: 
Dissolve borax 
in water and bring to same tem- 
perature. Under constant agita- 
tion add the borax solution to the 
fats and perfume at 50°C. Agi- 
tate until cool and pour into jars. 
Vanishing Cream 


Stearic acid 15 parts 


Glycerin > 

Mineral oil -_ 
Potassium hydroxide a 
Water a 


Procedure: Melt the fats and 
bring to 80°C. Dissolve the 
glycerin and potassium hydrox- 
ide in water and bring to the 
same temperature. Add the water 
to the fats under slow but 
thorough agitation. Stir until 
cool to 50° C. Perfume and set 
aside overnight. Package the 
following day. 


313. Liquid Hair Dressing 


Q.: Can you furnish a formula 
for making a liquid rolling mas- 
We tried the fol- 


lowing formula 


sage cream? 
(formula _fol- 
lows), but the lotion separated 
with the wax coming to the top 
after a few weeks. We have 


a liquid hair dressing containing 
80 per cent alcohol and castor 
oil. Is there any way that a 
clear liquid hair dressing could 
be manufactured with sulfonated 
oil or some other water soluble 
material in order to cut the alco- 
hol down to 60 per cent or less? 
J. C.. Ind. 


A: The paraffin wax emul- 
sions you described should be 
made reasonably stable if manu- 
factured properly, in particular 
if passed through a colloid mill. 
If the preparation is not sufh- 
ciently viscous to suit your taste, 
you may add one-half to one 
per cent of the total of glyceryl 
mono-stearate. This emulsion is 
more stable if homogenized or 
otherwise processed to obtain 
smaller particles of the wax sus- 
pension. The liquid hair dress- 
ing you described cannot be 
manufactured with 60 per cent 
or less alcohol, or, for that mat- 
ter, any other solvent, except 
sulfonated oil itself, because this 
is insufficient solvent to main- 
tain a clear solution. Obviously, 
such a high concentration of 
sulfonated oil would be unde- 
sirable in hair dressing. To our 
knowledge, there is nothing else 
you can use for this purpose. 


314. Cuticle Solvent 


Q: If you have any good 


cuticle solvent, advise at your 
earliest convenience. Enclosed 
find my subscription for THE 
AMERICAN PERFUMER. Please 
send Bulletins 7. 8. and 9. 


| a La. 


A: A cuticle solvent may be 
made by dissolving two per cent 
of alkali such as sodium or po- 
tassium hydroxides, carbonates, 
or phosphates in water contain- 
ing up to 20 per cent glycerin. 
The resulting product should be 
siphoned and bottled in frosted 


glass containers. 


SSS” 


4ugust, 1940 





1] 



































































































GROWING FLOWERS IN AMERICA 
FROM those ardent, if impractical, spirits who 
would make the United States economically wholly 
independent of the rest of the world as well as from 
others who foresee an opportunity to develop a new 
industry and by that means absorb much unem- 
ployed labor and also relieve the farm situation, 
the suggestion again has been urged that the United 
States develop a natural floral products industry. 
The idea is not new and thought has been given to 
the proposition on several occasions. 

The Farm Chemurgic Council had under consid- 
eration a plan to induce small farmers to devote a 
portion of their land to the cultivation of flowers 
from which essential oils might be obtained. The 
plan contemplated a survey to determine what sec- 
tions of the country were most conducive from the 
standpoints of soil and climate to the cultivation of 
particular types of flowers. It even included means 
for instructing farmers by experienced growers 
from abroad on the proper methods for cultivating 
flowers for this particular purpose. The essential 
oil was to be obtained by the various methods in 
use abroad at conveniently located factories super- 
vised by trained experts. A somewhat similar sug- 
gestion was made to the Essential Oil Association of 
the United States. The idea got little encourage- 
ment at the time. But it is bound to arise again. 
Only recently the able governor of Texas undertook 
a study to determine the possibility of producing 
rose oil in the Lone Star state. 

So far the difficulties in the way of growing flow- 
ers from which essential oils may be obtained in 
this country appear to be insurmountable. Eliminat- 
ing the lower cost of labor abroad which may not 
be a sound objection as the successful production of 
a superior tung oil in the United States in competi- 
tion with very low Chinese labor costs demonstrates, 
the problem in the case of flowers is of a different 
kind. Out of approximately 7,000 species of rose, 
otto of rose is produced from only three of them. 
The three species were imported from Bulgaria 
together with the earth about the roots and trans- 
planted in Oregon, where conditions were deemed 
to be fairly similar, as a test. The venture failed. 
The late Richard Hudnut, G. A. Pfeiffer and others 
also experimented with flowers such as those grown 
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in Grasse. The flowers grew and thrived but for 
some reason not wholly explained by climatic and 
soil conditions they produced very little essential 
oil; and that was unsatisfactory. 

To say that flowers from which essential oils may 
be obtained cannot be grown anywhere in the United 
States is probably far fetched. Yet it cannot be 
denied that experience so far 





and that includes ex- 
periments in Los Angeles County, Calif., and in 
Oregon some years ago, as well as in other places— 
seems to indicate that until some elusive factors, 
whether due to climate or soil or something else not 
yet understood by horticulturists, are solved, the 
prospect of establishing an American essential oil 
industry with native flowers appears remote. 


CARING FOR ASSOCIATE MEMBERS 
RECOGNIZING that the interests of associate mem- 
bers are not always identical with those of the active 
members, one of the great utility associations organ- 
ized a section for suppliers only with officers of its 
own but responsible to the parent body. In the 
past two decades there were times when the suppliers” 
section checked unreasonable demands of the active 
members and others where it brought about a 
measure of needed standardization in commonly 
used supplies. By uniting the suppliers in a section 
and by cooperating with them, the association found 
that it had added a strong arm to help it develop its 
industry. As the T. G. A. is eager to give its asso- 
ciate members a larger voice in its affairs, possibly 
a similar idea might work with equal effectiveness. 


WHAT AGE IS THIS? 
NATURALLY everyone identified with any branch 
of the chemical industry is proud of the tremendous 
strides that have been made by it in the last two 
decades; but are its enthusiastic cohorts justified in 
calling this the age of chemistry? As one contem- 
plates the magnitude of the steel industry and the 
almost endless list of ‘products from precision in- 
struments to battleships, tanks and cannon, the con- 
clusion is inevitable that, as between the two, this is 
the age of steel. (Lest we be misqaoted in this pe- 
riod of political misrepresentation, readers are 
cautioned to note carefully the spelling of that 
last word. ) 
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HARRIET HUBBARD AYER: Make-Up Caddy. a pink and 
black miniature kit two inches by six inches contains 


cleansing cream, foundation cream, powder, rouge, lipstick. 


CHARBERT: The Cologne Trumpet is bugle-shaped, capped 
with a brass “mouthpiece.” and has a brass handle. Red, white 


and blue tassels trim it. The same colors are used for the box. 


PRIMROSE HOUSE: Forget Me Not cologne and dusting 


powder are launched by this firm. The cologne comes in a vase 


shaped bottle; the powder package is decorated with flowers. 


PRINCE MATCHABELLI: Pouff, the new tale mitt, is made 
of corduroy and filled with talcum powder which sifts out of 
the palm. It is available in pink, white, gold and aqua. 








KATHLEEN MARY QUINLAN: 


new foundation lotion in three shades and a new lipstick shade. 


Aids to make-up include a 


Heyday. offered in a gold-colored metal case with fluted design. 


COTY: 


this firm’s Informal Fragrances, one color identifying each 


An amphora-shaped elazed pottery vessel how holds 


of four odors. The outside cylinder carries out the design. 


LUXOR: Early 


in the Snow motif hold 


American glass reproductions with Rose 
American Beauty cologne, dusting 


powder, bath crystals. The new line also includes perfume, soap. 





HOUBIGANT: Wistaria dusting powder and talcum are added 
to this floral line. The cream colored dusting powder box 


is decorated with wistaria buds and has an unusual closure. 


CORDAY: Toujours Moi compact and lipstick are presented 
in gold metal decorated with a chased version of the famil- 
iar pattern. They rest in a _ tan alligator-grained box. 
LEJEUNE: TropiTan is the name for this suntan lotion which 
is offered in a four-ounce size. The label is red and white. 


The lotion, golden in color, is said to be a greaseless type. 
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DOROTHY GRAY: A new product, Special Dry-Skin Lotion, 
designed as an overnight cream, a powder base and body rub, is 


introduced. Blue and white are used for label and cap. 


RICHARD HUDNUT: The newly packaged Yanky Clover line 


appears in a magenta dress accented with yellow and gold. 


It includes dusting powder, cologne, perfume, sachet, talc. 


YARDLEY: Perfume Trio, packaged in an ivory-toned box 
with floral motif and bright colored bands, holds April Vio- 


lets, Fragrance and Orchis. It is available in three sizes. 


Dts ~e< a 
al 


i ed 


NORTHAM WARREN: Cutex Minikin, a compact manicure 


set available in navy or bright red leather, contains polish, 


polish remover, cuticle remover, three implements and cotton. 


F. MILLOT: This French firm’s eau de cologne. Recital, is 
offered in six sizes. The label is ivory and green and the 


closure is ivory. The Millot intaglio is found on the bottle. 


HELENA RUBINSTEIN: The new 


signed as waterproof make-up which stays on, includes founda- 


Aquacade make-up, de- 


tion lotion or cream, powder, lipstick, hair groom, mascara. 


oer 





/ Vew TOILET GOODS Va es 


Giant Lipstick: One of the newet to the evelashes—the mascara is 
novelties in the market is the large brushed on. then the lashes are 
lipstick introduced by Prince Match- combed to prevent beaded look. The 
abelli. It is approximately three and mascara comes in black. brown and 





one-half inches tall and when the case blue and refills may be obtained. 

is opened, the lipstick may be pushed Touch-Up Crayon. with — special 
up until the case and_ lipstick built-in brush effect. spreads color 
together total approximately — six evenly and close to the scalp. It is 
inches in length. It has the firm’s offered in 12 shades and takes refills. GIANT LIPSTICK 
well-known automatic opening, with 

the result that only one hand is 

needed to use the lipstick. The case 

comes in either black or white and 

five lip shades are offered: the new 

one, Red Flower, also Medium, Rasp- 

berry, Cardinal and Red Red. 


Pedikit: Peggy Sage now offers a 
pedicure kit, called Pedikit. It con- 
tains callous remover, a pumice 
stone, a tube of mentholated foot 





cream, pads of cotton felt, adhesive 
tape, cotton tampons, polish and pol- 
ish remover. A_ leaflet. including 
sketches, describes the authorized 
Pegey Sage pedicure and explains 
ihe treatment for removing callouses. 
Pedikit comes in a_ water-proofed 
spun rayon case, zipper fastened. 


Flacen-Stik: A combination per- 

fume flacon and lipstick only slightly PEDIKIT 
larger than the standard size lipstick 

is offered by Bourjois. The bottom 

part is an Evening in Paris blue 

flacon, and the upper half is a blue 

plastic container of lipstick, topped 

with a red, white and blue tassel. 

The two parts are separated by a 

band of white plastic. 


Day-and-Night Mascaraand Touch- 
Up Crayon: The same type of clever 
purse kit is offered for these two new 
items from Clairol, Inc. The mas- 
cara or crayon for graying hair, 
each in stick form, swings up out of 
the case with the slightest effort. A 
combination brush and comb is to 





be found within the mascara kit. 
which aids in giving a heavier coat MASCARA AND CRAYON FLACON-STIK 
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USE OF GLYCERINE 
IN FOOD PRODUCTS 


Uses in flavors with approval of F. D. A. 
. . . Value as a hygroscopic agent... 
Sweetening power and how it is em- 


ployed in food products 


by C. W. LENTH 


Glycerine Producers’ Association 


THe use of glycerine in many food products has 
long been accepted by men in the food industries. 
Its principal use has been as a moistening or hygro- 
scopic agent. Jago' in 191] referred to glycerine as 
“one of the confectioners’ moistening agents” and 
further states, “When used in small quantities in 
cake, the result is that drying is much retarded, and 
the cake remains moist and fresh for a considerable 
time longer than would otherwise be the case.” 

However, in addition to its value as a hygroscopic 
agent it is sometimes used because of its sweetening 
action. In fact Tibbles* includes glycerine in his 
section on sugars and not in the section entitled 
“Artificial Sweeteners.” He says that it is used by 
“bakers, confectioners and others.” 

The purpose of this article is to show that 
glycerine may be considered as a normal food in- 
gredient. 

That glycerine is a normal product of the fermen- 
tation of sugars is well recognized. Leach* lists 
analyses of a number of wines all of which contain 
glycerine. Lawrie* quotes Pasteur as stating that 
3.5 per cent of the sugars in an alcoholic fermenta- 
tion are converted to glycerine. Winton’ states that 
glycerine is one of the chief by-products of alcoholic 
fermentation. While fermented beverages may not 








be classed as foods, it should be recalled that bread. 
our most widely used food, is raised by alcoholic 
fermentation and contains 


consequently some 


glycerine. 


A SOURCE OF ENERGY 


In addition to the glycerine normally ingested in 
manufactured products such as beverages, flavoring 
extracts and bread, glycerine in combination with 
fatty acids constitutes 10 to 12 per cent of all fats 
and oils used as food. It is generally accepted by 
physiologists that during the digestion of these fats 
they are hydrolyzed to glycerine and acids and are 


assimilated by the animal organism as such, and it 


follows as a logical sequence that glycerine is a use- 
ful component of the diet. Johnson, Carlson and 
Johnson® express such a judgment as follows: 
“Within extensive limits glycerol compares favor- 
ably with carbohydrates as a source of energy.” In 
commenting on this work the Journal of the Ameri- 
can Medical Association’ states in an editorial: “. . . 
it seems almost gratuitous to question the physio- 
logical wholesomeness of a normal digestion prod- 
uct... This (report of Carlson) shows that glycer- 
ine as such can safely be incorporated into the 
regimen in far larger proportions than which i! is 
liberated from even large quantities of dietary fat. 
It readily replaces carbohydrates, having about the 
same caloric values. In the case of man, glycerine 
was fed over a period of 50 days in amounts as 
large as 110 gms. daily without any demonstrable 
undesirable effects.” 

According to the Council on Foods of the Ameri- 
can Medical Association’ the Bureau of Animal In- 
dustry of the United States Department of Agricul- 
ture permits the incorporation of “as much as 0.5 
per cent of sodium monostearosulfoacetate as an 
emulsifying agent” in animal fat oleomargarine. 
The Council comments on this by saying, “Reports 
of experiments indicate that sodium monostearosul- 
foacetate should be digested to glycerine, stearic 
acid, and sodium sulfoacetate, the first two of which 
are harmless and the third of which appears to be 
excreted unchanged.” It would be an anomalous 
situation indeed if regulating bodies as strict as the 
Bureau of Animal Industry and the Council on 
Foods of the A.M.A. permitted the addition to foods 
of a foreign substance which is broken down into 
sodium sulfoacetate and refused to permit the addi- 
tion of glycerine to foods. However, the Council ap- 
parently has no such hesitation with regard to glye- 
erine for in their list of accepted foods they include: 

“Dromedary Brand Cocoanut, partially dried 
shredded cocoanut with added sucrose, glycerine 
and sodium chloride.—glycerine 4.3 per cent*.” 

“Borcherdt’s Brand Malt Extract (Plain), a con- 
centrated diastatically active barley malt extract 
(U.S.P.) containing 10 per cent by weight of glyc- 
erine,” (as an infant food'®.) 

““Mead’s Brand Brewer’s Yeast in Tablets, vacuum 
packed, spray-dried brewer's yeast in 6 grain (0.39 
gm.) tablets. Glycerine is added to the tablets for 
a binder.—glycerine (tablets) 5 per cent!!.” 

While the above foods appear in the list of foods 
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accepted by the A.M.A. Council on Foods, there are 
many other market which contain 
glycerine which for one reason or another do not 


appear on the A.M.A. list. 


tionally advertised foods given below contain glyc- 


foods on the 
For example, the na- 


erine as disclosed on the label. 
Baby Ruth (candy bar), Curtiss Candy Co., Chicago 
Jolly Jack (candy bar), Curtiss Candy Co. 
Toppers (candy bar), Curtiss Candy Co. 
Coconut Grove (candy bar), Curtiss Candy Co. 
Bambino (candy bar), Curtiss Candy Co. 
Big Bite (candy bar), Curtiss Candy Co. 
Chocolate Marshmallow Egg, Bunte Candy Co., 
Chicago, Ill. 
Tango (candy bar). Bunte Candy Co. 
Old Nick (candy bar), Schutter Candy Co., Chicago 
Rajah Coconut, The Great Atlantic and Pacific Tea 
Co.. New York, N. Y. 
Baker’s Coconut, General 
NM, 3. 

Trimpak Coconut, Kroger Grocery & Baking Co.. 
Cincinnati, Ohio. 

Blue Cap Brand, imitation vanilla flavor, Frank Tea 
and Spice Co., Cincinnati, Ohio. 

Mocoyolk, 5 per cent glycerine, Ovson Egg Co.. 
Chicago, Ll. 


Foods Corp.. Hoboken, 


Pine Bros. Cough Drops, honey flavor, Pine Bros.. 
Philadelphia, Pa. 

Pine Bros. Cough Drops. menthol flavor. Pine Bros. 

F. & F. Cough Drops, F & F Laboratories. Chicago 


GLYCERINE IN FLAVORS 


The attitude of the Food and Drug Administra- 
tion of the United States Department of Agriculture 
is expressed in a release'* as follows: 


"Glycerin 


“There is no objection to the use of small quan- 
tities of glycerin in food products provided it is 
of a purity suitable for food use and provided its 
presence is plainly declared in the labeling when 
it is not a normal ingredient of the article. It 
should of course, not be used to conceal damage 
or inferiority. In the case of some products, as. 
for example, vanilla extract, glycerin is regarded 
as a normal ingredient and it is unnecessary to de- 
clare its presence in the labeling. 


"Substitutes for Alcohol in Flavors 


“A number of chemicals have been proposed 
for use in place of alcohol in the manufacture of 
flavors, These so-called ‘alcohol substitutes’ have 
either been shown to be toxic to such a degree 
that food 
classed as adulterated under the Federal Food and 
Drugs Act, or their freedom from toxic proper- 


flavors containing them would be 


ties has not been demonstrated with that degree 
of finality which would warrant sanction of their 
use under all conditions. At the present time, 


only edible vegetable oils, glycerin in small 
amounts, and sugar syrup, are definitely known 
to be non-toxic. Even when using these sub- 
stances, there should be assurance that they are 
free from harmful or deleterious impurities.” 


A proposed standard for vanilla is as follows: 
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. . The flavoring extract prepared from vanilla 
bean, with or without one or more of the following: 
Sugar, dextrose, glycerine. It contains in 100 cu. 
cm. the soluble matters from not less than 10 gm. 
of vanilla bean'*.” It is noteworthy that the writers 
of this proposed standard considered sugar, dex- 


trose and glycerine as equivalent. 


SWEETENING POWER 


However, this equivalence is not unusual. In an 
14 


arlicle in Bakers’ Review,'* two recipes are given 
for a fruit cake and the equivalence of sugar and 
glycerine is well illustrated because substantially 
the same results are claimed for the two recipes ex- 
cept that the glycerine containing product stays 
fresh longer. 


With Glycerine Without Glycerine 


Flour L |b. lL lb. 
Fat 8 oz. 8 oz. 
Sugar 8 02. 10. oz. 
Glycerine l oz. 

ges 5 5 

Milk 1, pint 1, pint 
Mixed Fruit 8 oz. 8 oz. 


The author of this article recommends the substi- 
tution of an ounce of glycerine for one to three 
ounces of sugar. 

As further evidence of the attitude of food experts 
on the use of glycerine, the following footnote is 
quoted from a publication of the bakery research 
department of a large shortening manufacturer.'® 
The subject of discussion is a white “pound” cake. 
“Invert syrup tends to retain moisture in the finished 
cake. If not available, replace with an equal weight 
of glycerine in all formulas specifying syrup. If 
neither moisture holder is available, replace with 
cugar.” 

The value of glycerine in certain types of bakery 
products is so well recognized that one packer of 
frozen eggs sells frozen yolks containing 5 per cent 
glycerine. The glycerine is said to be added solely 
for the convenience of the baker as it has very little 
effect on the eggs; although it does help to prevent 
the formation of gummy, lumpy particles in bakery 
products. The manufacturer of this egg product 
whose annual production is about 20,000,000 Ib., 
informs us that one of the large baking companies 
at one time used a quantity of glycerine and now 
uses glycerinated yolks instead. 

Numerous other references to the use of glycerine 
in food products both in this country and abroad 
are available and are listed in the bibliography, but 
those already quoted indicate the status of glycerine 
in the food products field. 
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Labeling Fruit Flavors 
by DR. J. W. SALE* 


No announcement has been made with respect to 
the percentages of synthetic flavors that should be 
used in the manufacture of the imitation flavors 
of banana, strawberry, and pineapple. Such imi- 
tation flavors should be of such a character and 
flavoring strength as to substantially take the place 
of the products imitated. 

The flavor of an article labeled “Strawberry Ex- 
tract” without qualification should be obtained ex- 
clusively from strawberries with the exception that 
no objection is made to the addition of a small 
amount of raspberry extract which does not change 
the characteristic strawberry flavor, provided the 
addition of the raspberry extract is prominently 
declared on the label. The flavoring strength of 
strawberry extract should .be such that when it is 
used according to directions, it will impart a 
readily identifiable strawberry flavor to the finished 
product. 

If a labeling consisting of the name “Cherry (or 
names of other fruits) Flavor with Other Natural 
Flavors’, followed by a list of ingredients, is a 
statement of fact and if in each case the fruit flavor 
named contributes as much flavor as the other 
natural flavors, there would probably be no objec- 
tion to its use under the Act. However, we have 
noticed certain flavors on the market labeled in 
this way which owe their flavor predominently not 
to the fruit flavor named on the label, but to the 
other natural flavors. Flavors of this composition 
are classed as imitation fruit flavors and should be 
labeled as such. Each product of this kind is 
considered on its own merits in determining 
whether or not it complies with the requirements 
of the law. 
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— Aravor Chic 


Conducted by J. A. BOUTON 


USE OF SPICE OILS IN CATSUP 


Tue use of blended spice oil emulsions in the 
manufacture of tomato catsup and tomato juice 
cocktails offers interesting possibilities to the flavor 
manufacturer and their merits should be investi- 
gated more extensively. 

Tomato catsup is the concentrated product made 
from the pulp and juice of ripe tomatoes (exclu- 
sive of skins, seeds and cores), vinegar, salt, spice 
and other seasoning, sugar and/or dextrose. In 
making catsup care is taken to use only firm, ripe 
tomatoes with a deep red color. Unripe tomatoes 
are unfit for use and even a few in the batch are 
likely to spoil the much desired red color because 
of the chlorophyll turning brown upon cooking. 
After the tomatoes have been selected. they are 
thoroughly washed and then pulped by a machine 
which automatically removes the seeds, fibers and 
cores. The product at this stage of the process 
is known as tomato pulp and can be canned as 
such. If, however, catsup is to be made from this 
pulp, the whole is placed in an open kettle, vacuum 
pan, or steam-jacketed kettle and concentrated down 
to the desired strength or consistency. The salt, 
vinegar and spice are usually added in successive 
steps during the cooking. For examples, if we 
start with 100 gallons of pulp, this is cooked down 
to about 80 gallons, and the sugar and salt are 
then added. The catsup is further cooked down to 
about 65 gallons, and the vinegar added. Finally, 
the batch is cooked to a finish at about 45 gallons. 
The spices used in flavoring catsup are usually 
cinnamon, clove, mace, pepper, allspice, garlic, 
onion, and in some cases paprika, to help improve 
the color of the finished product. 

The whole or ground spices are usually placed 
in a bag which is lowered down into the catsup and 
allowed to cook with it, thereby extracting the 
flavoring constituents of the respective spices. An- 
other method is to heat the spices with the vinegar 
and allow the vinegar to do the extracting. The 
resulting spiced vinegar thereby contains the de- 
sired flavor for the catsup and is added to the 
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hatch in the usual way. The catsup when it is 
finished can then be homogenized to further break 
up the tomato particles thereby making a superior 
and more uniform product. It is then bottled and 
capped, requiring no pasteurization if the product 
has been properly handled and cooked. 


USE OF SPICE OIL EMULSION 

The tomato juice cocktail results from screening 
the tomato pulp, and then extracting the juice care- 
fully so that none of the natural vitamins present 
are destroyed. The juice then is homogenized and 
the necessary salt and seasoning added. It is al 
this point that the possiblities and advantages of 
using spice oil emulsions rather than dry spices 
for flavoring tomato catsup and tomato cocktails 
should be pointed out. The natural flavor derived 
from the dry spice is attributed to the essential 
oil and resins which it contains. Both can be ex- 
tracted from the spice in the form of the cor- 
responding oil or oleo resin. A blend of the essen- 


tial oils can be made to exactly correspond with 
the blend of dry spice both in quality and strength. 
The use of a spice oil emulsion, however, offers 


an advantage over the use of dry spice because 
it is easier to handle, requires less storage space 
and gives a more consistently uniform flavor to the 
finished product. Its use also has the advantage 
of eliminating contamination of the catsup colo1 
by the tannin of the dry spice. Formulae using 
essential oils can be calculated from the compara- 
tive strength of the dry spice and the corresponding 
essential oil. To illustrate, examine the formula 
below: 

Dry Spice Mixture Spice Oil Mixture 

10 oz. mace 19 oil mace 
10 oz. cinnamon 6 oil cinnamon 
10 oz. clove 25 oil clove 


8 oz. allspice 5 oil allspice 
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The 38 ounces of dry spice is used to flavor 200 
gallons finished catsup. The equivalent amount of 
spice oil blend, namely 55 ccs, is used to flavor the 
same amount of finished catsup. The essential oil 
mixture, however, should be processed into an 
emulsion totaling about 500 ce. This 500 ce of 
finished emulsion would then be used for the 200 
gallon batch. The above formula is at best ar 
example and was merely used to demonstrate the 
point. Each individual catsup manufacturer has his 
own ideas about flavor and is reluctant to change 
his dry spice formula if it produces satisfactory 
results. The change from dry spice to essential 
oils can be handled correctly and the catsup manu- 
facturer is willing to submit his dry spice formula 
to the flavor chemist so that the exact duplicate 
can be made using spice oils. The chemist then 
will be in a position to advise the correct amount 
of flavor to use in order that the finished catsup 
will be properly flavored. 


SPICE OIL FLAVORS STRONGER 


Most catsup manufacturers have not bothered 
very much about using spice oil flavors because 
they are so much stronger than the dry spice that 
over-flavoring results when the necessary amount 
is exceeded even slightly. This condition usually 
produces a harshness in the catsup which is un- 
pleasant to say the least. The importance of using 
the correct amount of flavor will be further em- 





Tomatoes are washed, inspected, trimmed en route to grinding 
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phasized when upon observing the above formula. 
we notice that 55 cubic centimeters of the spice oil 
mixture are equivalent in strength to 38 ounces 
of the dry spice mixture. 


Questions and Answers 
Ginger Ale Extract 


().: Kindly send directions for making a “pale dry” 


New York. 


\.: In making an extract of ginger for use in a 


type ginger ale extract 


pale dry type ginger ale, it is important that the 
extract contain those constituents of the root and 
added oils that are soluble in dilute alcohol, other- 
wise the extract will not produce a clear, sparkling 
ginger ale. The extract can be made directly from 
the root or by using the oleo resin. We believe 
the latter method to be the most convenient from 
the standpoint of ease of manufacture. The use 
of oleo resin will also produce a more uniform 
extract, from a flavor standpoint because of the 
control exercised in its manufacture. We offer 
the formula below as a good starter for the making 
of this type extract. 
! ounces oleo resin ginger 
2 ounces oil lemon Italian 
2 ounces oil lime distilled 
Dissolve the above in one-half gallon 95 per cent 
alcohol. Allow to stand a few hours, then add 
slowly while agitating one-half gallon distilled 
water. This menstruum should stand a few days. 
Draw off the extract leaving the dregs behind then 
add a filtering medium, such as Filter-Cel, to the ex- 
tract and filter. Four ounces of 95 per cent alcohol 
should then be added to the clear extract as this 
will keep it clear and help it withstand temperature 
changes without affecting the solubility of the dis- 
solved constituents. It will also dissolve in the syrup 
without any separation of the oils. The aroma and 
taste of this extract can be modified by varying the 
proportions of essential oils used. About three and 
one-half ounces of this extract will be sufficient to 


flavor one gallon of syrup. 


Preventing Emulsion Flavors from Freezing 


().: | am wondering if you can offer a formula for 
an emulsion base which will withstand freezing. 
We would like to make emulsions that may be ship- 
ped by freight to some of the coldest parts of the 
U.S. But since the freight cars do not give protec- 
tion against heat, it will be necessary to have the 
emulsions so prepared that they will be able to take 
care of themselves. 


\.: If an emulsion is properly made it will with- 
stand normally cold conditions for a reasonable 
period of time. It will not, however, withstand 
freezing or sub-freezing temperatures. 

An emulsion is a mechanical mixture composed 
primarily of oil and water; and when the freezing 
point of water is reached, the water in the emul- 
sion will freeze as relatively pure water and throw 
out the suspended oil and gum. The condition can 
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he aided somewhat by the addition of glycerine to 
the water. Your formula, however, should be recal- 
culated so that the gravity of your oil and glycerine- 
walter phase balance. We might suggest here that 
you carry on some experiments using glycerine and 
water as follows: 

Glycerine 25 per cent, water 75 per cent; gly- 
cerine 35 per cent, water 65 per cent, elc., on up 
to about 50 per cent glycerine, 50 per cent water. 
Balance the oil in each individual case and then 
emulsify. Then subject each emulsion to freezing 
and below freezing temperatures for measured 
periods of time. In this manner, you will deter- 
mine which emulsion will be more stable and what 
its limitations will be at definite temperatures for 
definite periods of time. You then will be in a 
position to compare your data with freight car con- 
ditions and handle your problem accordingly. 


Concentrated Imitation Vanilla 


). Would you please suggest a formula for an 
imitation vanilla flavor? 


A. The following formula is suggested: 


3. oz. avoirdupois ethyl vanillin 
ly oz. avoirdupois coumarin synthetic 
12. oz. avoirdupois vanillin synthetic 
ly gallon 95 per cent ethyl alcohol 
oS. water 
l gallon 


This formula should produce a good concen- 
trated imitation vanilla flavor having a strength of 
about 12 times that of a regular household extract 
made from imitation vanilla. Necessary raw mate- 
rials may be purchased from any of the essential 
oil houses advertised in THE AMERICAN PERFUMER. 


Facts and Figures 


Coal Tar Hlavers—The production of 4,352,000 
pounds of coal tar flavors and perfume materials in 
1939 represented an increase of 13 per cent. Sales 
in 1939 were 3,979,000 pounds, valued at $4,144.,- 
000. The unit value of sales of both coumarin and 
vanillin was less than in 1938. The output of non- 
coal tar flavors and perfume materials advanced 
from 1,474,000 pounds in 1938 to 2,137,000 
pounds in 1939. Sales increased more than did 
production. 


Homogenized Caramels— The recent National 
Confectioners’ Association Convention at the Wal- 
dorf-Astoria Hotel in New York gave this depart- 
ment an opportunity to browse around and see as 
well as hear what is new and progressive in the 
candy industry. We came away feeling that the 
\ssociation is doing all it can to foster a spirit of 
cooperation among the member companies toward 
the well being of the confectionery industry as a 
whole. In our wanderings we stopped at one booth 
and tasted some caramels that had been homogenized 
before the candy was cast. The results were very 
satisfactory, and the flavor and texture of the cara- 
mels were much improved thereby. 
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Vanilla Bean Market 
By RUFINO CAGIGAL, JR.* 


THE local market is comparatively quiet but there 
is some fair sized demand for spot merchandise. 
While there are limited stocks available and little 
competition, prices remain firm. 

Practically all available stocks have been ab- 
sorbed in Mexico, leaving that primary market bare 
of vanilla beans until the next crop is ready for ex- 
port (windfall cut beans in January 1941). There 
are small sized lots still in the hands of the Mada- 
gascar growers which are being held there because 
of the high pretensions of the sellers and difficulties 
in transacting normal business. 

It is hard to estimate the cost at this time to im- 
port beans from the Bourbon Islands, and there is 
much red tape involved in actually completing 
transactions. 

It is estimated prices will hold firm for some time 
to come, and how freely business here can be trans- 
acted in the near future will depend on the arrivals 
of the delayed Bourbons. 

Although the coming Mexican crop is expected 
to be bigger, no speculations are being made about 
it here. The Mexican growers expect harder com- 


en, as the search for beans 


petition next campai 
by certain importers in a bare market keeps up 
among the curers the idea of high prices for the 
green vanilla. It will be to the advantage of every- 
hody concerned if these beans are not overpaid 


again, despite today’s prices. 


Lemon and Its Imitations 
By DR. J. W. SALE 
EXEMPTION of lemon extract from ingredient 


labeling does not apply to so-called lemon extracts 
that do not conform in composition to the advisory 
standard for lemon extract. 

Imitation flavoring extracts have not been ex- 
empted from ingredient labeling. Artificial color 
in a lemon extract containing 5% of lemon oil does 
not cause it to be an imitation. 

No minimum proportion of citral in imitation 
lemon flavor has been announced since the flavor 
of an imitation lemon flavor may be due not only 
to citral but to other flavoring ingredients. The total 
flavoring strength of an imitation lemon flavor 
should be at least equal to that of a lemon extract 
containing 5 per cent of lemon oil. If the amount 
of citral is reduced, there should be a corresponding 
increase in amounts of other flavoring ingredients. 

A mixture of citral, glycerin, water, and artificial 
color should be named “Imitation Lemon Flavor.” 

Pending the adoption of a standard for lemon 
extract, it is held that a product which contains 
only 3 per cent of lemon oil should not be labeled 
as lemon extract, or as lemon flavor, but may be 
labeled as “Imitation Lemon Flavor, flavoring 
strength 60 per cent normal,” followed by a state- 
ment of ingredients in which the lemon oil is listed 
as “3 per cent lemond oil.” 


*M. Cortizas Co 
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FLAVOR POT POURRI FROM ENGLAND 





First of a series of topical notes of interest to manu- 


facturers of flavors and flavor products . . . Peach 


flavor possibilities discussed including various sug- 


gested uses and methods of production 


Tue cessation of supplies from important Dutch 
factories is an event that, taking the long view, in- 
evitably must make itself felt among users of flavor- 
ing materials. Similar comment applies to condi- 
tions now prevailing in France and the Mediter- 
ranean. It has become fairly obvious that Americans 
who have relied on Dutch and French essences now 
either will have to develop the existing and impor- 
tant U. S. sources or, where this is not possible, im- 
port from United Kingdom factories and foreign 
houses which possess manufacturing facilities on 
English soil. Here may be mentioned the fact that 
\merica itself is noted for the supply of certain 
widely-used natural raw materials, including maple, 
passion fruit and a really excellent peach extract. 
Such products are imported in quantity by British 
manufacturers. 

Any attempt to discuss the international political 
situation as it affects the flavor industry would be 
out of place in a discussion of this kind—not to 
mention the fact that it would almost certainly be 
out of date by the time this is published. I would, 
however, refer in passing to the growing impor- 
tance of Californian citrus oils in the light of poten- 
tial developments in the near future. 


PEACH FLAVOR POSSIBILITIES 

(Juite recently | was privileged to investigate the 
possibility of preventing the total loss of the dam- 
aged peach crop of Southern France. Briefly, the 
facts were these: cold weather and the ravages of 
plant pests had led to the official condemnation of 
a potential crop of 3 million kilos of peaches in the 
Siagne district near Grasse. While this fruit could 
not be offered, when ripe, for human consumption, 
the growers were anxious to cut their losses by util- 
izing the damaged crop in some way or other, 
e.g., as a source of pectin. On receiving this news 
from M. Charrier, technical adviser to the Flower 
Growers’ Syndicate, | immediately contacted lead- 
ing British authorities, including Vernon Charley. 
B.Sc., of the University of Bristol Research Station. 
Long Ashton, Bristol. Various suggestions were 
made in this connection but ultimately the problem 
was solved by a sequence of natural events—for 
the occurrence of several severe morning frosts rap- 
idly reduced the potential crop almost to nothing. 

However, the information gained regarding the 
utilization of peaches for flavoring purposes, etc., 
may be worth reproducing for the benefit of Amer- 
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ican manufacturers. First of all, there is the pos- 
sibility of using the fruit for the production of 
peach essence and peach drinks but a word of warn- 
ing regarding the limitations of natural peach 
flavors is perhaps advisable. Thus, Charrier points 
out that the Siagne variety are, in effect, little more 
than weak solutions of sugar and flavoring materi- 
als in water. Moreover, the celebrated American 
authority, Professor W. V. Cruess, more than once 
has affirmed that peach products suffer from a 
serious lack of character and that it is therefore 
rather difficult to develop a market for them. The 
obvious remedy is to fortify the natural concentrate 
fairly heavily, and this can be done with synthetics 
such as ethyl and amyl valerianate, phenylethyl ace- 
tate, acetaldehyde, gamma undecalactone, amyl ace- 
tate and butyrate, ethyl butyrate and formate, bitter 
almond oil (cyanide free) or benzaldehyde, orris 
root extract, raspberry spirit, vanillin and, of 
course, other artificial fruit extracts including 
cherry, raspberry and apricot. Spicy additions of 
pimento, clove, cinnamon and cardamom are capa- 
ble of interesting effects, provided that they are not 
overdone. Traces of petitgrain and lemon oils also 
are useful modifiers. 

The following three methods of preparing natural 
peach concentrates have been advocated by Fiene & 
Blumenthal and Tressler, Joslyn and Marsh: 

(a) Press out the fruit and distil the juice 
with two to three times its weight of 70 per cent 
alcohol after standing overnight. Do not distil 
after the alcohol has fallen to 40 per cent. 

(b) The fruit is well smashed up and placed 
in a steam jacketed jam pan. Add 4 gallons of 
water per 100 lbs. of cleared fruit. Boil 20 min- 
3 


ok 


fugust, 1940 








utes and press out the juice from the pulp. ( Yield 
100-125 gallons per ton of fruit.) The juice is 
filtered, placed in tin cans, exhausted 5 minutes, 

sealed and processed for 30 minutes at 170° F. 

(c) The fruit should be pitted, lye peeled and 
heated till soft. The hard tissue is then removed 
in a tomato juice extractor and to the puree is 
added an equal volume of 15° Brix syrup. The 
mixture is canned, exhausted, sealed, processed 

in an agitating canned fruit sterilizer for 15-20 

minutes and very thoroughly cooled. 

The foregoing methods give peach extract, clear 
peach juice and cloudy peach juice respectively. To 
show how such bases may be given additional in- 
tensity and character by the addition of synthetics, 
etc., we may quote the following complete Peach 
Essence formula from Gazan’s “Flavours and Es- 
sences’: 

Peach basis (x 20 concentrate of 

natural peach juice) 

Orris root extract 

Gamma undecalactone 

Bitter almond oil 

Peach kernels extract 750 

Plum kernels extract 500 

Raspberry spirit 250 

Vanilla essence 25 

Cognac, super 175 

Rectified spirit 68.2 O.P. yA 


This is to be used in concentrations of 0.25 to 3 
c.c. per kilo. Utilizing such an essence, peach fruit 
jellies may thus be made up, in combination with 
sugar, glucose, gelatin, powdered citric acid, water, 
and a trace of edible dyestuff. Similarly, peach 
sherbet is made by incorporating peach essence in 
a mixture of powdered sugar, dried and powdered 
tartaric acid, dried sodium bicarbonate and saccha- 
rin. Peach ice flavors are also offered, and in the 
United Kingdom are usually tinted pink, the related 
apricot flavor being given an orange coloration. 


CUCUMBER 


English cosmetics incorporating fruit and vegetable flavors; 
it is doubtful whether these serve any useful purpose but 
pineapple and strawberry flavors are suitable for perfumes. 
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Horal Teas or Tisanes 


IN social circles, prior to the outbreak of war, 


there was growing interest apparent in the Conti- 
nental cult of drinking occasionally, in place of 
coffee or tea, those aromatic infusions of herbs and 
flowers that are known collectively as tisanes. Pos- 
sibly the vogue owed something to the Duke of 
Windsor’s appreciation of the South American 
drink, yerba maté; but, in any event, it can claim 
the backing of many of the “new health” and “nat- 
ural food” groups that have come into being during 
the past decade. 

As a general rule, such infusions should not be 
made too strong, nor should the period of infusion 
or decoction be unduly extended. Flower blossoms 
should be gathered as they open, and then are 
spread out on rack to dry. Sun drying is inadvis- 
able, as it usually tends to destroy the bouquet. 
Moving the layers of blossoms about, at regular in- 
tervals, helps to dry them out uniformly. In France, 
verveine (of the genu Verbena) and tilleul (lime 
blossom) are probably the most popular flower 
teas—while in England the most widely used is un- 
doubtedly that prepared from elder flowers. Other 
flowers suitable for use in this way include camo- 
mile, marigold, hollyhock (Althaea rosea), violet, 
rose. orangeflower and woodruff (Asperula odo- 
rata). No doubt there are many trees and plants 
indigenous to America that could also be included 
in a complete list of this kind. 


AN OPPORTUNITY FOR FLAVORING TRADE 

While flower and herb teas are usually simple 
decoctions or infusions, incorporating no added 
flavor, it should be remembered that some of them 

though excellent from a health-promoting stand- 
point as mild aperients, sedatives, carminatives, de- 
mulcents, etc.—are by no means pleasant to the 
taste. Here, surely, is an opportunity for the fla- 
voring trade. Whereas the market is not large it is 
nevertheless remunerative and, at present, unsat- 
urated. 
should not be beyond the capacity of the experi- 
enced flavoring expert, although it is definitely not 
a job for the tyro—as witness some of the attempts 
to flavor Indian tea that I have tasted, in which 
the effort to copy the typical China flavor by the 
addition of jasmin, etc., in traces has merely pro- 


The task of rendering tisanes attractive 


duced something resembling dishwater or stewed 
leather. 

Apart from the potential synthetic flavoring ma- 
terials that enter into consideration, there is also 
the possibility of utilizing essential oils and other 
natural products capable of rounding-off or other- 
wise improving the bouquet, including characteris- 
tically spicy and related materials such as carda- 
mon, cubebs, nutmeg: pimento, marjoram, cinna- 
mon, cloves, aniseed, etc., also modifiers such as 
peppermint, musk, lavender, patchouli, neroli and 
vanillin. 

Other potential constituents of flower and herb 
teas doubtless will occur to individual experiment- 
ers; and here the utility of compounded flavors in 
powder form should not be overlooked. 
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SUGGESTIONS FOR 
MARING LIQUID 
SHAVING SOAP 


Addition of super-fatting fillers protects 
skin . . . Trigamine now widely used to 


form stable soaps 


by PAUL I. SMITH 


THe production of shaving preparations now has 
assumed a complexity which is somewhat alarming. 
The essential ingredient is, of course, a fully neu- 
tralized potassium soap approximately pH 8 and 
possessing good detergent and wetting properties. 
It is now realized, however, that even the finest soap 
made from the most suitable bases cannot itself 
fulfill all the requirements now demanded of a shav- 
ing soap. Emollient properties must, for instance, 
he improved by the addition of super-fatting fillers 
such as lanolin, petroleum jelly, montan wax and 
beeswax, etc., also trolhetta oil. The latter additive 
has a most useful action as it protects the skin 
against excessive de-fatting and so makes the action 
of soap on sensitive skins milder. This is particu- 
larly important in the case of soaps containing coco- 
nut oil which, although it produces a soap possess- 
ing an excellent lather, the soap has marked irri- 
tating action on some people’s skin. Glycerol and 
alcohol are common ingredients to liquid shaving 
soaps but they are mainly employed to improve the 
transparency of the product and do not contribute 
materially to its usefulness. Indeed, the use of these 





additives tends to reduce the lather and they may 


also have a drying effect on the skin. 


CHOICE OF FATS 

Choice of fats is limited to just a few but most 
soapers use mixtures and attempt to obtain a well 
balanced fat content. Stearin, tallow and coconut 
oil are favorites and a mixture of stearin and coco- 
nut or tallow and coconut can produce good results. 
It is, however, advisable for the latter oil to be used 
in the proportion of not more than 40 per cent of 
the animal fat. Excellent results can, however, be 
obtained by mixtures of stearin, coconut oil, olive 
and castor. Indeed, the presence of a small pro- 
portion of castor is an advantage as it tends to in- 
crease the stability of the lather. 

As previously mentioned, in a straight concen- 
trated solution of potassium hydroxide, 700-800 
grams per litre, that is, approximately 48 deg. 
Baumé to 50 deg. Baumé, it is advisable to use a 
proportion at least of milder organic alkalies which 
also possess good gelling properties. Thus, triethan- 
olamine is widely employed and its soaps are mild 
in their action and possess good softening, wetting 
and lathering properties. Emulsions can also be pro- 
duced by the use of aminostearin and trihydroxy- 
ethylamine stearate. The former gives more body 
than triethanolamine and is just as easy to use. 
Trigamine is now being widely employed and it is 
claimed to form soaps which are more stable than 
those made with triethanolamine. The manufac- 
turers of this relatively new organic base say that 
it is a white wax solid which does not discolor with 
or darken with age. It is not gelatinous when melted 
but forms an easily pourable liquid. It has a lower 
pH than triethanolamine stearate, giving white. 
stable emulsions of low alkalinity. 


USE OF WETTING AGENTS 


Wetting agents, such as sulphonated castor oil 
and triethanolamine lauryl sulphate, are frequently 
found in modern recipes and they are recommended 
on account of their ability to wet the beard. It 
should, however, be pointed out that these wetting 
out agents tend to remove natural fats from the 
skin and may cause some discomfort if present in 
concentrations above 4-5 per cent. 

\s regards super-fatting agents, liquid paraffin. 
montan wax, beeswax and lanolin are general favor- 
ites and provided emulsification of the soap is com- 
plete, no difficulty should be experienced in keeping 
them in solution. 


ADDITIVES 

\dditives, such as glycerol, diethyleneglycol. 
ethyl alcohol and cetyl aleohol, sodium cholate and 
ceymene, are often used for various reasons such as 
improvement in the color of the soap solution, soft- 
ening and emollient action. Sodium cholate is now 
considered to be a very useful additive as it facili- 
lates the softening action of the soap, increases its 
emollient properties and also retards rancidity. In- 
cidentally, sodium cholate is a favorite ingredient 
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of beard softening preparations and Dr. Goodman 
in his “Cosmetic Dermatology” gives several formu- 
lae containing this material. A typical liquid beard 
softener can be made as follows: 

Stearic acid parts 

Soap powder 
Sodium cholate ” 
Glycerol 
Triethanolamine l ” 
Water to make LOO 7 
For brushless shaving creams persic acid is some- 


6 e 


times recommended. One formula, which is said to 
be rather typical, is as follows: 
Stearic acid 65 parts 
Persic acid 6. 6 
Triethanolamine z 
Borax Je 
Sodium perborate Zs 
Powdered soap 6 = 
Diethylene glycol 3. - 
Water 200 
In all cases the water used should be either dis- 


tilled or treated with calgon. The latter method is 
recommended as being more economical. Perfume 


“ 


“ 


“ 


awww 


can, of course, be added to suit requirements. 


Notes and Comments 
Building Up Poor Quality Soaps—— Faced with a 


possible shortage of natural fats, it is perhaps only 
natural that European manufacturers in the war 
zone should be interested in ways and means of 
building up poor quality soaps, including liquid 
soaps and shampoos. The addition of foam pro- 
ducing or promoting compounds is receiving some 
attention and it is useful to consider briefly the 
most important of these. The best known foaming 
agents are, of course, the saponins but owing to 
their high toxicity, they are unsuitable for addition 
to toilet soaps. The saponins are glucosides oc- 
curring naturally in soapwart, soapbark and other 
products. They are not strictly soluble in water 
but form colloidal solutions which foam strongly. 
Concentrations as low as 0.1 per cent have excel- 
lent foaming properties. Hans-Joachim Hank 
(Seifensieder-Ztg. 64,395, 1937) states that the 


foaming properties of the saponins is not due to 


low surface tension as in the case of soaps, but 
rather to a marked surface viscosity. Increase of 
viscosity due to stronger concentration means a 
proportionate rise in foaming properties. Accord- 
ing to this writer, the addition of sodium sulphite 
(also used as a soap bleach) brings about a com- 
plete neutralization of the color and renders the 
washing solution suitable for fine silks and textile 
materials. The soapless detergents, such as_ the 
sulphonated higher alcohols, lauryl, cetyl, oleyl, 
ricinoleic, stearic dnd linoleic, all possess high 
foaming properties and are thus particularly use- 
ful for making up special soapless shampoos. Other 
commercial foam producers include the esters of 
sulphonated bi-carboxylic acids (U.S.P. No. 2,028,- 
091) which are also recommended for making up 
shampoos. Recent additions to foaming agents in- 
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clude many sulphonated products and German 
patent literature abounds in references to their 
manufacture and special applications. German 
patent No. 627,055 refers to compounds formed by 
treating sulphonated aliphatic alcohols containing 
more than nine carbon atoms with organic bases. 
such as pyridine or its homologues. Another in- 
teresting German patent, No. 628,004, covers the 
production of foaming agents made by sulphonat- 
ing a mixture of alcohols obtained from cacao fat 
or palm-kernel fat with a lower aliphatic alcohol, 
reducing the esters in known manner and distilling 
off 50 to 60 per cent of the reduction product. 
Foaming bodies may also be produced by hydro- 
genating, sulphonating and neutralizing p-hydroxy- 
biphenyl, p-benzephenol cyclohexylphenol and 
naphthylmethyl-phenol (French patent No. 794,- 
142). A Swiss patent, No. 193,222, with interest- 
ing possibilities, mentions a sulphonation product 
of normal ethyl-mu-undecylbenzimidazole which 
has strong foam making properties. Triethanola- 
mine soap is not a good foam producer, but the 
new amine, tri-isopropanolamine, is claimed to be 
greatly superior; it also has the added advantage 
of producing soaps which are free from all tendency 
to darken. Sulphonated oils, particularly  sul- 
phonated olive oil, a common ingredient of some 
soapless shampoos, helps to increase the foam pro- 
moting properties of soap and is therefore to be 
recommended as an addition to liquid soaps de- 
ficient in good lathering powers. Pine oil is also 
helpful in this connection. 


Use of Polyglycola—Some interest is now being 
aroused in the use of polyglycols, particularly mix- 
tures of diglycol and polyglycol and ethyl polygly- 
col, for special soaps. It is fairly well-known, of 
course, that the polyglycols are used to a growing 
extent in the textile industry for increasing the flex- 
ibility of wool, cotton, artificial leather and_ silk. 
etc., during finishing processes but very little in- 
formation appears to be available regarding their 
use in soaps. Advantages would appear to include 
good solvent action for oils, excellent fibre lubricat- 
ing properties and, on account of their mild odor. 
an ability to mask the smell of low grade fats used 
for cheap laundry and household soaps. For paste 
soaps put up for janitors the presence of these sol- 
vents would. it is claimed, improve their usefulness 
for cleaning linoleum and other floor coverings. 
particularly rubber, which are not attacked or dam- 
aged by the solvent in any way. The use of poly- 
glycols in automobile soaps would also appear to 
be an advantage as. although they possess good sol- 
vent action for grease. etc., they have no damaging 
effect, in the proportions used in soaps, on cellulose 
lacquer (cellulose esters are only barely soluble in 


polyglycols De 


Preventing oxidation—Recent work on the preser- 
vation of oils and fats for soap making appears to 
indicate that the addition of vegetable oils to ani- 
mal oils can, under certain conditions, prevent 


oxidation and spoilage. Palm oil is one of the most 
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promising anti-oxidant oils for addition to anima! 
oils and W. Ciusa of the University of Bologna 
(La Chimicia e L’Industria, Feb. 1940), who has 
carried out some useful research on this very prob- 
lem, finds that 10 per cent is an optimum quantity 
One of the several advantages of achieving preserva- 
tion by merely mixing various types of soap stock 
is that there is no danger of trouble occurring dur- 
ing later stages of soap making as the result of the 
action of the chemical anti-oxidant on the perfume 
or coloring ingredients, etc. Apart from this, many 
suggested chemical additives. even if used in small 
quantities. are expensive and their use naturally in- 
creases the cost of production. Of course. there is 
the difficulty of readily adapting an unfamiliar ree- 
ipe to current production methods but this should 
not be difficult to manufacturers who are accus- 
tomed to make alterations in their formula to suit 
their own immediate requirements, dictated by in- 
creased prices or a desire to endow the soap with 
certain special characteristics. The writer considers 
that most soapers would not experience any difh- 
culty in dealing with a stock containing 10 per cent 
palm oil which is a very common ingredient of 
many good class soap stocks. 


Colored “Cellophane” A very interesting con- 

tribution to the effectiveness of colored “Cello- 

phane” in retarding the oxidation of olive oil has 

been made by L. H. G. Barton and A. Davies 

(J.S.C1. 58, 189-193, 1939). They state that the 

chief factor in influencing protection by means of 

colored transparent sheet material are: 

1. The quantity of light. particularly ultra-violet 
light, transmitted by “Cellophane.” 

2. The stability of the dye in the “Cellophane” to 
the action of light. 

Research carried out by the two writers shows 
that the samples of “Cellophane” giving the most 
protection are deep red. orange. violet, grass-green 
and lemon yellow. The remainder showed rela- 
tively low protection. 
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New Products 


New type of fixative 

named Petra. 
claimed to be completely different 
from any other type of fixative, is 
announced by the Sparhawk Co. Ac- 
cording to the maker’s description. 


A new fixative 


it is colorless and soluble in alcohol 
and benzyl benzoate, giving clear 
with Like 
civet, it is pointed out, it has a dis- 
agreeable smell but with the same 


solutions essential oils. 


characteristic quality that it disap- 
pears entirely when combined with 
floral odors. This applies, the com- 
pany adds, when held even 100 per 
cent against such perfumes as rose, 
jasmin, carnation, etc. When diluted 


or kept on blotters, the strong smell, 
which it has when concentrated. 
changes and resembles jasmin. For 
that reason, it is claimed, it can be 
counted an ingredient to add body 
and fragrance to compounds in addi- 
tion to its fixative properties. Its 
intensifying and binding properties, 
it is stated, give compositions in 
which it is incorporated permanency 
and lasting pungency. Further infor- 
mation may be obtained by writing 
to the company. 


Novelty bracelet and brooch 

The advantage of the miniature 
perfume bottle for the wide distribu- 
tion of distinctive perfumes is capital- 
ized by Glass Industries Inc., 10 W. 
33 St.. New York. N. Y.. which is 
offering them in attractive brooches. 
necklaces and bracelets. In_ the 
brooch the miniature bottles, which 
incidentally are offered in a large 
variety of designs, are suspended 

A minia- 
filling the 


from the gold brooch pin. 
ture funnel for readily 


Brooch and bracelet of miniature bottles 
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and Processes 


bottles may be attached to the brooch. 
Sales of this novelty are exceeding all 
expectations, the company reports. 
In the bracelets, four bottles are sus- 
pended from the gold chain and in 
the case of the necklaces more bottles 
are used. Perfumers find these novel- 
ties. which are said to sell readily 
wherever displayed, an excellent me- 
dium for increasing sales of perfume. 
Full details about the gold, silver and 
platinum metallized bottles of all 
shapes, as well as other bottles, may 
be obtained by writing to the com- 
pany direct. 


Free test micro grind 
Manufacturers of face powder, 
body dusting powder and other toilet 
powders are invited by the Pulveriz- 
ing Machinery Co. to send their ma- 
terials for a test grind without cost 
or obligation. Full information about 
the test facilities are given in the 
latest catalog of the company in 
which is included a confidential in- 
struction form for having the free test 
grind made. The catalog which is at- 
tractively printed in two colors con- 
tains 32 pages and fully describes the 


Gataloss and 


The Webeell continuous 
for the recovery of soluble salts, the 
removal of acids and the separation 
of colloidal material from colloidal 
dispersions is adequately described 
in an eight-page pamphlet issued by 
the Brosites Machine Co. Inc.. which 
will be sent to anyone interested. 


Sheet Filters are adequately de- 
scribed in a catalog issued by the 
American Seitz Filter Corp., which 
will be sent on request. It describes 
the simplicity and flexibility of the 
Seitz Special attention is 
given to the clarifying and steriliz- 
ing of acids with Seitz acid proof 
filters and to the intermediate filters 
for specialized sterilization work and 
for medium volume clarification. 


system. 


Perfume Specialties offered by P. 
R. Dreyer. Inc., 119 W. 19 St., New 
York, \. Y.. are described in catalog 
B. Before offering any of the special- 
ties, the company states that it first 


dialyser 


mikro-pulverizers made by the com- 
pany. Basic features, the construction 
and design and the sizes, types and 
capacities of the mikro-pulverizer are 
given. Special mikro-pulverizers and 
auxiliary equipment also are treated 
in the catalog and there is an interest- 
ing. illustrated section on the bantam 
mikro-pulverizer for jobs too small 
for the larger models. In addition 
the wet milling mikro-pulverizer, and 
a special mikro-pulverizer for disin- 
tegrating and sizing moist, plastic 
material without screening are de- 
scribed. Several pages are devoted to 
an exposition of how the mikro-pul- 
verizer serves various specific indus- 
tries such as the cosmetic, food prod- 
ucts, pharmaceutical and other trades. 
The catalog will be sent on request. 


Perfume Research 

To aid manufacturers of perfumes, 
cosmetics and other industries in the 
development of odors from domestic 
raw materials, Gladys 
Grant. Scotch Plains, N. J.. 
had many years of experience in this 


Edgerton 
who has 


work has announced special research 
service which is available on attrac- 
tive terms. Full details concerning 
it may be obtained by writing di- 
rectly to her. 


Developments 


incorporated them in the various 
preparations, for which they were in- 
tended, to determine their suitability 
for those products. The companion 
catalog A lists raw materials such as 
essential oils, 


aromatic chemicals, 


resins, etc. Catalog C covers flavor- 
ing materials. In catalog B there are 
classified listings for almost every 
use to which the perfume may be 
put, including the exquisite extract 
types and all cosmetic type perfumes 
as well as complete sections devoted 
to industrial perfumes together with 
directions for the use of these per- 
fumes. A limited number of the cata- 
logs are available on request. 


1940 edition 
pages and 


Custom house guide 
contains 1549 


shipping and commerce regulations 


includes 


covering commerce statistics, ship- 


ping. documentation entrance and 
clearance of vessels, ete. All portions 
of the internal revenue code affecting 


importers or imports with 1939 revi- 
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sions are included. The tariff act and 
the latest supplementary agreement 
with Canada and other trade agree- 
ments are listed opposite every article 
and paragraph in the alphabetical in- 
dex of 30.000 commodities. General 
information is also included such as 
useful data on foreign forwarding 
agents, coin values, trade terms. ait 
services. government departments. 
etc. An additional service in the form 
of a monthly bulletin is issued to sup- 
plement the guide. The cost of the 
guide is S15. 

A plant for the manufacture of 


Resinox phenolic plastic molding 
materials will be erected shortly in 
Springfield. Mass., 
John C. Brooks, vice-president ol 


Monsanto Chemical Co. and general 


according — to 


manager of its plastics division. It is 
planned to have the new plant in 
operation early in 1941. 
Gold medal letters—1940 have 
been assembled by the Dartnell Corp. 
in loose leaf form in an attractive 
folder which will be sent to business 
firms on request. The letters repre- 
sent a selection by a jury of judges of 
the best letters written by executives 
in the fourth annual contest designed 
to raise the standards of business let- 
ter writing. The purpose of the Dart- 
nell awards for better letters is to 
give recognition to business men who 
have written outstandingly successful 
letters. The letters are interesting and 
offer suggestions. ideas and inspira- 
tion to those who want to improve 
their letters. 


Constant temperature laboratory 
equipment is described and illustrated 
in bulletin 310 which has been issued 
by the Precision Scientific Co. The 
equipment is designed for vacuum 
drying. conditioning or aging at low 
temperatures or under controlled hu 
midity. 


Informative Labeling is the subject 
of a handbook issued by MecLaurin- 
Jones Co. It contains 64 pages and 
is divided into four parts, In one 
part it discusses the reasons for in- 
formative labeling: in the second it 


gives an outline for informative 
labels and data desired by consumers 
for 12 commodity groups: in part 3, 
it gives examples of outstanding in- 
formative labels: and in part 4. it 
discusses the choice of paper for in- 
formative labeling and related topics. 


The handbook is sold for 50c. 
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Books to Aid You 


Mopern CosmMetico.ocy. R. G. Har- 
ry. 6x9 in., 288 pages. Chemical 
Publishing Co. 1940. Price, $5. 


The author presents a new ver- 
sion of cosmetic formulary helpfulls 
supplemented by a short histology of 
the skin, hair and nails. Skin ab- 
sorption, hormone and vitamin prep- 
arations, allergy and dermatitis are 
among the other technical phase- 
that are included. Good use is made 
of existing scientific literature de- 
scriptive of the aforementioned sub- 
jects. 

Formulations proper are a_ sup- 
pliers’ heaven because the author has 
chosen to mention raw materials by 
their proprietary names, the mode of 
handling that has not always been 
approved by cosmetic technicians. 
Yet I wonder how a cosmetic tech- 
nician would refer chemically to 
some of the raw materials known by 
trade names? So, in fact. while a 
few may criticize him for using pro- 
prietary names, there is actually a 
great deal in favor of doing so be- 
cause so many of the raw materials 
now available are not pure chemi- 
cals by any stretch of the imagina- 
tion and hence a proprietary name is 
a far more adequate description. 

The reference to dyestuffs unfortu- 
nately refers to certain materials 
available apparently from but one 
British supplier. 

There are some things in this book 
which from the American point of 
view may not be good inclusion in a 
book on cosmetics. These are the de- 
scriptions of medical treatment of 
scalp diseases hormone and vitamin 
ointments and certain eye prepara- 
tions. The reviewer takes the stand 
only because in this country there is 
a stronger tendency to segregate 
drugs from cosmetics. 

In the chapters dealing with skin 
nutrition and most particularly with 
vitamin F, the author has chosen to 
ignore some of the reviewers origi- 
nal comments regarding the nomen- 
clature and usefulness of vitamin F 
which appeared in journals both here 
and in England. The chapter oy 
suntan preparations is scant as is the 
chapter on depilatories. The chapters 
on anti-oxidants and preservatives 
are good but could be considerabl: 
expanded. The chapter on emulsions 
done without 


seems to be hastily 


consideration of emulsion technol: 
ogy and basic facts which aid the 
technician in developing a_ stable 
emulsion. 

From the long range point of view, 
this book appears to serve a particu. 
lar purpose in showing the usefulness 
of proprietary named cosmetic mate- 
rials. some of which information has 
already appeared in literature of the 
particular companies. Numerous new 
materials are described. The chapte: 
on histology will aid the technician 
in properly compounding a prepara- 
tion for a particular effect. The gen- 
eral slant on the preparations is typ- 
ically European, but may become in- 
teresting novelties in this country. 

Realizing the difficulty with which 
the author must have been con- 
fronted. it is a wonder he has been 
able to present as interesting a book 
as he has done. It is unquestionably 
one of the most unusual books on 
cosmetics so far published. You will 
do well to add this book to your 
library. M. G. de N. 
THe MarKeTING OF Druc PRopucts. 
Paul C. Olsen, Ph.D. 6 x 9 in., 509 
pages, 79 tables. Harper & Brothers 
1940. Price, $3. 


This volume endeavors to cove! 
every phase of the subject of market- 
ing drug products from packaging 
to price control in wholesale, retail 
chain, department, variety and inde- 


pendent drug stores; and is intended 


to be a complete practical manual on 
the subject. The author writes from 
an extensive personal acquaintance 
with marketing problems in the drug 
trade. His observations and conclu 
sions are documented by factual data. 
Chapter headings are: Determining 
the Market for a Product: Problems 
of Packaging and _ Identification; 
Manufacturers’ Promotion Methods 
and Costs; Quantity Discounts and 
Free Goods; Resale Price Control; 
Classes of Merchandise Distributed 
in the Drug Trade: Sale of Drugstore 
Merchandise in Department Stores 
Variety Stores and Other Retail Out- 
lets: Agencies Used in the Distribu- 
tion of Drug Products: Wholesale 
Druggists’ Distribution Problems and 
Methods: Chain Drugstores; Types 
of Drugstores: Drug Store Operating 
Methods and Problems. The book is 
a useful sales guide for manufacturers 
of cosmetics. Additional readings and 
references are listed at the end of the 
book. according to chapters. 
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ball I 


> Louis Roure of Roure Bertrand Fils 
and Justin Dupont, Grasse, France. is 
reported to be in good health accord- 
ing to news received at the American 
branch of the company. Francois Amic 
is in Grasse but so far no news has 
been received from Louis Amic who of 
Gabriel 
Varvat, Jr.. was wounded in action but 


course was in the service. 


is reported to be recuperating satis- 
factorily. Albert Delavigne. who was 
a commander of an aviation squadron 
in the World War and who served in 
Washington after the outbreak of the 
war, is back at his desk in New York. 


> Ernest Daltroff, proprietor of Caron 
of Paris, is now in the United States 
making his headquarters with the 
Caron Corp., New York, N. Y. 


>» F. H. 


Fritzsche 


Leonhardt, president of 
Brothers, Inc., New York. 
N. Y.. is vacationing at his summer 
home at Becket, Mass. He is expected 
to be gone for the greater part of the 
month. John H. Montgomery, secretary 
of the firm, has returned to his desk 
following an extended vacation at Cape 
visited the 
month 
George L. Ringel and Ben F. Zimmer. 
Mr. Ringel is vice-president in charge 
of sales in the Chicago office and Mr. 
Zimmer is in charge of the firm’s Co- 
lumbus branch. 


Cod. Among those who 


firm’s local office last were 


> Rudolph Barfuss of Th. Muhlethaler. 
S. A.. Nyon, Switzerland. is slowly re- 
cuperating from a prolonged illness at 
his home. 


> V.H. Fischer of Dodge & Olcott Co.. 
New York, N. Y., and vice-president of 
The Essential Oil Association of 
U.S. A.. is back at his desk following 
a vacation at Lake George. 


> Henry H. Stiller, secretary of the Ad- 
vance Solvents & Chemical Corp.. New 
York, N. Y., is on an extensive business 
trip in South America. 


> William S. Fairhurst of Tombarel 
Products Corp., New York, N. Y., is re- 
ceiving the congratulations of friends 
on the arrival of a daughter July 26. 
Mrs. Fairhurst, who is a daughter of 
Louis P. Zollinger, president of the 
company, and daughter are reported to 
be doing well. Mr. and Mrs. Fairhurst 
also have a son. 


> A. Blanque, president of Bruno 
Court, is now back in Grasse after 


serving as a captain in the French 
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army. Although his division suffered 
very heavy losses, M. Blanque was for- 
tunate in going through the war with- 
out a scratch. Two other members of 
Bruno Court’s staff were awarded the 
Croix de Guerre for conspicuous brav- 
ery in action. 


> Prof. Curt P. Wimmer, who was the 
first to inaugurate courses on the man- 
ufacture of cosmetics in an institution 
of higher learn- 
ing. again will of- 
fer two courses at 
the College — of 
Pharmacy, Colum- 
bia University, 113 
W. 68th St.. New 
York, N. Y., dur- 
ing the coming 
year. One course 
will be on the 
manufacture of 
Prof. Curt Wimmer cosmetics and toi- 
let preparations 
consisting of a one hour lecture and 
two hours laboratory on Tuesday eve- 
nings and the other will be on perfume 
materials and perfumery, also consist- 
ing of one hour lecture and two hours 
laboratory on Monday evenings. The 
Fall and Winter session will 
September 25. The courses are highly 


begin 


practical and have been taken with 
profit by numerous men actively en- 
gaged in production and sales work in 
the industry. Since the courses were 
first established by Professor Wimmer. 
a number of other colleges in various 
parts of the country have introduced 
similar courses and, as announced in 
the last issue, the California Associated 
Colleges. a unit of the College of Ap- 
plied Science. Los Angeles, has begun 
its four year courses offering special- 
ization in the perfume. cosmetic and 
flavoring sciences for which a bachelor’s 
degree is awarded. 


>» A. L. van Ameringen of van Amerin- 
gen-Haebler. Inc... New York. N. Y.. is 
a member of the Sponsors committee 
of the Queen Wilhelmina Fund, Ine.. 
which is doing notable work for the re- 
lief of Holland refugees. 


> Fritz and Bernard Polak of Polaks 
Frutal Works, Amersfoort, Holland, 
now are associated with the American 
Company in Long Island City, N. Y. 


> Burton T. Bush, Jr.. youngest son of 
Burton T. Bush, well known essential 
oil man, was graduated from Hamilton 
College in June with an enviable record 
in mathematics which he plans to teach. 


He expects to serve in the naval avia- 
tion branch of the service. Prior to 
graduation, his father was one of the 
speakers at a father and son meeting 
at the college. 


> H. T. Georgi of Houbigant, Inc., New 
York, N. YY; head of the 
Foragers, is a natural born musician, 
He never took a music lesson, yet when- 
ever he sits down to play the piano his 
skill is such that a group almost im- 
mediately gathers about him. 


former 


> Jean Descollognes, nephew of Louis 
Descollognes, Lyons, France, formerly 
on the staff of Benjamin French, Ine., 
New York, N. Y., American representa- 
tive of the firm, who served in the army 
north of Lyons, is back at work. 


> Mme. Elsa Schiaparelli, coutourier 
and perfumer arrived in the United 
States July 20 on the Yankee Clipper. 


> Robert Colgate has resigned as vice- 
president of Colgate-Palmolive-Peet Co., 
Jersey City, N. J., in charge of research 
and development, but will continue as 
a director of the corporation. He has 
been in the organization since 1925. 


> Leon Chiris of Antoine  Chiris, 
Grasse, France, is safe and back at his 
office according to a dispatch received 
by the 
pany. 


American branch of the com- 
Jean Gondran who was a lieu- 
tenant in the artillery and served on the 
Italian front has not been heard from. 


» Miss Jessica Ogilvie of Ogilvie Sis- 
ters, New York, N. Y., delighted a na- 
tion wide audience over the blue net- 
work August 6 when she broadcast in 
Alma Kitchell’s “Streamline Journal of 
the Air.” 


> Prof. Alexander Katz of the Cali- 
fornia Associated Colleges and Flors- 
synth Laboratories. Hollywood, Calif. 
accompanied by Mrs. Katz and _ their 
son, Allan, are enjoying a_ vacation 
around western British Columbia, the 
Alaska. Dr. Katz 
expects to return to his office about 
August 20. 


Yukon country and 


> Francois Goby and Jean Goby of 
Tombarel Freres, Grasse, France, who 
were in the military service, have re- 
turned home safely, according to news 
received by Louis P. Zollinger, presi- 
dent of Tombarel Products Corp., New 
York, N. Y.. American branch of the 
concern, 


> Clifford M. Baker, of Pond’s Extract 
Co., New York, N. Y., former president 
of the American Manufacturers of Toi- 
let Articles, is chairman of the cosmetic 
division of the Queen Wilhelmina Fund. 
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Majestic 
Oak 


Available in %, %, %, 1, 2, 
4, 6, 8,16 and 32 oz. Black 
Bakelite Caps furnished if 
desired.C.T. finish. Also sprink- 
ler top in 2, 4, 6 and 8 oz. 


Toilet 
Lf 


Available in ‘4, 1, 2, 
3, 4, 6 and 8 oz. 
Black double shell 
Caps furnished if 


Available in ', 1, 2, 3, 4, 8 
and 18 oz. Blue double shell 
Caps furnished if desired. 


Srth 
Square 


Available in %, %, 1, 
2,4, 6, 8, 10 and 16 oz. 
Black double shell Caps 
furnished if desired. 
C. T. finish. 


MARYLAND GLASS CORPORATION, BALTIMORE, MD... New York: 270 Broadway... Chicago: Berman Bros., 1501 S. Laflin St... St.Louis: 
| Carl Floto, 908 Clark Ave. .. Memphis: S. Walter Scott, 435 S. Front St. : . Kansas City, Mo. Aller Todd, 1224 Union Ave., .. 





> Jacques Jugeat of Lucien Lelong, 
Paris, France, accompanied by his 
family arrived on the Exeter, July 23. 
He greeted guests and members of the 
press at an informal reception held in 
his honor the day of his arrival. He 
plans to remain in the United States 


indefinitely. 


> Miss Margaret Elmo of the Elmo Sales 
Corp., Philadelphia, Pa., has been va- 
cationing in Hawaii. 


> Francis Countway, president of Lever 
Brothers Co., Cambridge, Mass., was 
the second highest salaried man in the 
United States in 1938 with a salary and 
bonus income of $469,713, according to 
figures released by the U. S. Treasury 
Dept. 


> R. T. Kennedy has been appointed 
manager of the Atlantic Division of the 
Pennsylvania Refining Co., Jersey City, 
N. J. In his new position, Mr. Kennedy 
will handle white oils, petrolatum and 
other petroleum products. 


> Paul Muller, who has been branch 
manager of the New York office of 
Owens-Illinois Glass Co. for the past 
1] years, has been promoted to the 
position of eastern sales manager of 
the Glass Container Division. Clark 
Rodgers, assistant branch manager of 
the New York office who has been with 
Owens-Illinois for 15 years. has been 
promoted to the branch managership 
to succeed Mr. Muller. Mr. Muller 
was formerly vice president and gen- 
eral sales manager of the National Seal 
Company, manufacturers of closures. 
and resigned that position to become 
general sales manager of the Kimble 
Glass Co., manufacturers of laboratory 
glassware at Vineland, N. J. A year 
later, following the merger of Owens 
Bottle Co. and the Illinois Glass Co.. 
William E. Levis, president of Owens- 
Illinois, brought Mr. Muller to New 
York as branch manager of the merged 
companies. 


>» Alvah E. Davison is the new presi- 
dent of the Bon Ami Co., New York, 
N. Y. He was formerly vice-president 
and general manager. Eversley Childs, 
former president, has been made chair- 
man of the board. 


> Don Cowling, Pacific Coast 
sentative for Parfumerie de Raymond, 
has returned from a trip to Hawaii. 


repre- 


> Charles E. Robinson, the 
chairman of the Drug, Cosmetic and 
Chemical Credit Men’s Association is 
proud of the fact that two sons are 
planning for professional 
Charles E. Robinson, Jr., was gradu- 


popular 


careers, 
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ated from Cornell medical college and 
is an interne in the New York hospital 
and James William Robinson was 
graduated from Cornell and is now in 
his second year in the Cornell law 
school. 


> F. J. R. Ach, son of Eugene Ach of 
Glass Industries, Inc., New York, N. Y., 
who is a sophomore at Harvard is en- 
joying his vacation in Las Vegas, N. M. 
Anthony Ach, a younger son, will enter 
Cornell this autumn to begin his studies 
in chemical engineering. 


> Harvey P. Thelen 
Owens-Illinois Can Co., Toledo, Ohio, 
as assistant manager of oil and paint 


has joined the 


container sales. In his new position, he 
will be assistant to Joe F. Adams and 
will contact users of metal packages 
throughout the United States. 


> John H. Schrieffer, formerly in charge 
of sales promotion for Vadsco Sales 
Corp., New York, N. Y., has just been 
made director of sales for V. Vivaudou, 
Inc., Kerkoff Ltd. and Melba, Inc. Rob- 
ert Delaney becomes Pacific Coast man- 
ager with headquarters at 500 Howard 
St., San Francisco, Calif. 


> J. Faverjon of Payan & Bertrand 
S. A.. Grasse, France, as well as M. 
Proal, chairman of the board, are back 
in Grasse and are in good health ac- 
cording to advices just received by 
Gerard Danco. American representative 


of the firm. 


> M. Charabot & Cie., 
Grasse, France. who was wounded in 
action during the war, is reported to be 


Caremil of 


recuperating satisfactorily. 


> Eugene Coleman. Jr., has joined the 
sales and promotional staff of Jacque- 
line Cochran New York, 
N. Y. Mr. Coleman was associated for 
seven years with Colonial Dames, Inc.., 
as vice-president and sales manager. 
He also served as president of Juliette 
Marglen Products. Inc.. a company he 
organized. 


Cosmetics, 


> Thomas Baker of Lopez & Baker Lab- 
oratories, Elmira, N. Y.. did yeoman 
service on behalf of the industry in 
seeking to exclude alcohol used for 
flavoring extracts from the increased 
tax on distilled spirits. Mr. Baker not 
only sent a dignified and well reasoned 
protest to the Committee on Ways and 
Means of Congress but also marshalled 
many of his friends in the industry to 
do likewise. 


>» Cecil W. Rice of W. J. Bush & Co. 
has won prizes at the last three golf 


tournaments held in the trade: the 


Toilet Goods Assn. tournament, the 
BIMS tournament and the Flavoring 
Extract Manufacturers 
ment. 


Assn. tourna- 


> T. K. Almroth, advertising manager 
of the Owens-Illinois Glass Co., has 
been elected president of the Toledo 
Chapter of the National 
Advertisers Association. 


Industrial 


> R. B. Abrams, Flavor Service, Mil- 
waukee, Wis., one of the new members 
of the Flavoring Extract Manufacturers 
Assn. reported that 90 per cent of his 
business is in vanilla. 


> A. E. Mullen, the popular manager 
of the American Perfumers Laborator- 
ies division of Allied Products Ine., 
New York, N. Y., and Mrs. Mullen, 
celebrated their silver wedding anni- 
versary June 23. 


> Russell R. Sloan, who has been iden- 
tified with the essential oil business 
business for many 
Com- 


and vanilla bean 
years, is now associated with 


pagnie Duval, New York, N. Y. 


> Emile Schlienger, head of Bertrand 
Freres, Grasse, France, has advised 
Fred Theile, president of P. R. Dreyer 
Inc.. New York, American representa- 
tives for the firm, that his sons, Hubert, 
Jacques, and Andre, are back in Grasse 
after having served in the army. 

> Mme. Yvonne Bremair, who spe- 
cializes in facial aesthetics in Beverly 
Hills, Cal., has returned after visiting 
the World’s Fair in New York. The 
trip to and from Detroit was made by 
automobile. 


> Horace Taylor, Louisville, Ky., is the 
new president of the National Assn. of 
Chain Drug Stores. 


> Walter Jarmon, formerly sales man- 
ager of the cheese division of the Bor- 
den Co., has been appointed sales pro- 
motion manager for the Virginia Dare 
Extract Co., Brooklyn, Mm 3. 


> Alexander Tarsaidze, vice-president 
and treasurer of Parfums Chevalier 
Garde, New York, N. Y., was married 
to Miss Madeleine Black of Baltimore, 
Md., recently. 


> A. Rosenbaum has been appointed 
metropolitan divisional manager for the 
Durlin Corp. 


> C. R. Keeley of Toilet Requisites was 
taken critically ill while on his vaca- 
tion and removed to the Fifth Ave. 
hospital, New York. His many friends 
in the trade will be glad to learn that 
he is reported to be making satisfactory 


progress. 
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ovestion How Do You Evaluate the Perfume 
You Put in Your Product? 


There are various ways in which it is usually done 


No. 1 Price per pound. FALSE 
This can mean about anything. It is no index of value 
at all 


No. 2 Impression on smelling the oil either from a bottle 
or on a blotter. FALSE 
This also is unreliable 


Many oils smell entirely different in the finished 
product 


No. 3 From the odor of the finished product directly after 
manufacture. FALSE 


This also is deceiving as odors change in the finished 
product with the passage of time 


No. 4 After the lapse of a sufficient period com- 
parable to the time normally elapsing be- 
tween the product shipment from your plant 
and its use by the ultimate consumer.T RUE 


This is the only test. The only value you 
receive from money expended in perfuming 
your product is the value at the time of its 
ultimate consumption. 


AROSOL is a universal fixative which insures a more lasting 
perfume in your product. This has been scientifically proven 


AROSOL is inexpensive and may be used in proportion of from 
10 to 20% depending upon the type of odor. Its neutral 
balsamic aroma permits ifs use in all types of odors 


It is soap-fast and will not discolor 


AROSOL has been on the market for a number of years and 
these claims have been fully substantiated 


Its great value has been amply demonstrated by the rapidly 
increased list of satisfied users 


Requests for samples on your firm’s letterhead and further 
information will be promptly furnished 





AROMATICS VERONA AROMATICS DIVISION 


Will assure you of natural purity. Favorable cost 


~<a og clmaaaa GENERAL DRUG COMPANY 


Phenyl Ethyl Alcohol Verona 
| Alpha Amyl Cinnamic Aldehyde Verona 
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Prices reduced one per cent 
under fair trade survey shows 


Merchandise sold under fair trade con- 
tracts cost the public one per cent less 
as a whole than it did before retail 
prices were stabilized, according to the 
two-year survey of the Druggists’ Re- 
search Bureau. Fair trade merchandise 
constitutes about one-fifth of the mer- 
For the 
purpose of the survey 50 articles were 


chandise sold by drug stores. 


selected and prices were checked care- 
fully in all types of stores and localities 
before fair trade and since. 


Trade names no 
longer used in Germany 


Following the standardization of soaps 
and shaving soaps, trade names have 
disappeared altogether in Germany, ac- 
cording to a report from the office of 
the Commercial Attaché, Berlin. Spe- 
cialists offering other oily cosmetic 
products to the trade are attempting to 
hold their customers as long as _pos- 
sible, in the hope of surviving restric- 
tions and outlasting the war. 


Next packaging exposition in 
Chicago April 1 to 4, 1941 


The eleventh packaging exposition and 
conference will be held at the Stevens 
Hotel, Chicago, Ill., April 1 to 4, 1941, 
The 1941 exposition will represent the 
fourth packaging exposition held in 
Chicago under the sponsorship of the 
American Management Assn. 


Canadian T. G. M. A. working to 
reduce exchange essential oil tax 


The Toilet Goods Manufacturers Assn. 
of Canada is continuing to agitate for 
the amendments to the tariff which it 
has suggested and is trying to obtain 
relief from the 10 per cent exchange 
tax for essential oils. 


Government asks business to point 
out what is unfair in FTC 


\ committee of the 
National 
cedure and the advance publicity that 
is given to complaints by the Federal 
Trade Commission at a meeting held by 


Association of 
Advertisers questioned pro 
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the Attorney General in Washington 
early in July on administrative pro- 
cedure in government agencies. The 
government asked the committee to 
point out practices which were deemed 
by manufacturers to be unfair to them. 
Consideration is being given to the ob- 
jections raised by manufacturers. 


Irwin D. Wolf Awards suspended 
for 1941 packaging exposition 


The Irwin D. Wolf Awards for Distine 
tive Merit in Packaging. a feature ol 
the Annual Packaging, Packing and 
Shipping Exposition, will not be held 
in connection with the next exposition, 
scheduled for Chicago in April, 1941. 
but will be suspended for this yeat 
pending a study of how the awards 
should be revised to better meet the 
newer phases of packaging develop- 
ments in the future, it is announced b; 
Alvin E. Dodd. president of the Ameri- 
can Management Association. sponsors 
of the exposition and the awards. 

As the exposition has grown in map- 
nitude and prestige, it has increasingly 
assumed the role of — spotlighting 
achievement in packaging. and it is 
therefore the feeling that with this 
growth there has come the need for a 
careful study of how the awards migh! 
be better fitted into these developments. 


Fixed wage system chief 

cause of labor disputes 

The fixed wage system is the basic cause 
of practically all conflicts between cap- 
ital and labor, according to the reports 
submited to the Labor Relations Insti- 
tute, New York, N. Y. So long as wages 
are the only link connecting the inter- 
ests of employer and employee conflicts 
will continue it points out. The insti- 
tute is an employers’ cooperative group 
organized to research labor problems. 
At one of its recent conferences, it took 
up the proper use of the round table 
method for avoiding labor disputes. 


Andrew Jergens Co. introducing new 
toilet soaps through super markets 


The Andrew Jergens Co. is introducing 
a new line of scented toilet soaps 
through the medium of a special offer 


featuring a “Buy Three Cakes. Get 


Four” pack selling for 15 cents from 
floor displays in West Coast super mar- 
kets. The pack, which is sealed with a 
red paper strip announcing the offer in 
white letters, consists of one cake each 
of gardenia, pine, jasmin and rose car- 
nation, attractively wrapped. The green 
color of the pine soap and the pink 
color of the rose carnation are also the 
color backgrounds of their wrappers, 
while the other two soaps are white. 


New record of soap deliveries 
in second quarter of 1940 


The second quarter of 1940 and the half 
year were, for most kinds of soap. above 
the average in both volume and dollars 
of soap delivered according to figures 
released by the Assn. of American Soap 
& Glycerine Producers Inc. For soaps 
other than liquid, deliveries during the 
second quarter exceeded the average 
quarter of the past five years by 3.7 
per cent. 


Major problem of Wage-Hour act 
solved by new interpretation 


One of the most important interpreta- 
tions and applications of the federal 
Wage and Hour Act handed down by 
the administrator of the Wage and 
Hour Division, John S. Hall points out. 
solves a major problem which has beset 
thousands of employers who, during the 
period of the act, have always paid 
their employees a stated weekly wage 
regardless of the number of hours 
worked. 

The new interpretation and applica- 
tion provides a new method for paying 
overtime. Until the present, overtime 
could be paid only for in cash or in 
time off. The new interpretation or 
plan, which may be classified as “the 
payment in advance method” permits 
an employer to pay his employees a 
constant and regular wage and to pay 
that wage week by week; then, in the 
event the eployee in any week works 
less than 42 hours straight time. per- 
mitted by the act, the difference be- 
tween the hours actually worked and 
12 may be computed and set off against 
any overtime hours worked in any fu- 
ture week at the rate of time-and-a-half. 
Of course, in every week in which the 
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employee works less than 42 hours he 
must receive his full week’s pay or this 
“payment in advance” method may not 
be used. This method may be used 
likewise with employees who receive an 
hourly rate of pay, provided these em- 
ployees are paid for a full 42 hour week 
in every week in which less than 42 
hours are worked. 

This 


vance” 


method of “payment in ad- 
cannot be used to evade the 
payment of overtime, as in the case 
where the employer and employee agree 
to a steady wage regardless of the num- 
ber of hours worked in the future. Each 
under-time hour must be accumulated 
and may later be set off in a 1.5 to 1 
ratio against subsequently worked over- 
time. 

In order that the administrator may 
be convinced of the good faith of the 
employer using this method. it should 
be mutually agreed between the em- 
ployer and the employees that payment 
for under-time hours is to be considered 
advances against future overtime and 
that at the end of a definite period (6 
months or a year), if there are any 
accumulations of under-time remaining. 
the employee will repay the sums ad- 
vanced for these to the employer. If 
no attempt is made by the employer to 
collect 
from pay, the whole use of the method 
may be questioned. 


these advances by deduction 


In a case where employees work on 
a straight salary per week, the “pay- 
ment in advance” method cannot be 
used in either of the two following 
cases: (1) where the employer and em- 
ployee have agreed on a steady weekly 
wage, regardless of the number of hours 
worked, and (2) where the employer 
is required by agreement. expressed or 
implied, to pay the weekly 
wage. even when the employee works 


regular 


less than the hours agreed on. The 
plan can only be used under a weekly 
pay arrangement where the employer 
is obligated to pay a regular weekly 
salary for a regular number of hours 
per week. 


Louisiana sales tax law 
repealed—effective Dec. 31 

The Louisiana sales tax law has been 
repealed by the legislature effective De- 
cember 31, 1940, 


Autumn meetings of allied 
associations scheduled 


Meetings to be held this autumn. in- 
Federal Wholesale 
Druggists Assn.. Hot Springs, Va.. Sep 
tember 8-11: National Assn. of Retail 
Druggists. Hotel Pennsylvania. New 
York, Sept. 23-27; National Wholesale 
Assn... White Sulphur 
Springs. Sept. 30-Oct. 3: and fifth an- 


clude the following: 


Druggists 
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nual Fall meeting and golf tournament 
of the Drug. Chemical and Allied 
Trades Section of the New York Board 
of Trade at Skytop, Pa., Oct. 18-19. 


Luxor announces a new 

ten-cent lipstick 

lor the first time a ten cent lipstick has 
been added to the junior size products 
by Luxor Ltd.. Chicago. Its ten cent 
dry rouge will be produced in matching 
colors to the lipstick. Other junior size 
Luxor products include hand cream, 
cold and cleansing cream, skin cream, 
special formula cream and foundation 
cream. 


The war and the perfumery 
trade in Great Britain 


The entry of Italy into the war and the 
capitulation of France have created po- 
sitions difficult for the perfumery trades 
in all countries concerned. If Great 
Britain is cut off from the floral con- 
cretes and absolutes of France and the 
citrus oils in Italy, both France and 
Italy are cut off from the very large 
number of essential oils and other raw 
materials produced in the British col- 
The industry in Great Britain 
is not depressed, though it realizes that 


ones, 


there may be difficult times ahead. Far- 
sighted firms have laid in supplies of 
key-materials sufficient to last a year 
or two; and many leading Dutch and 
Swiss specialties are to be compounded 
in England in accordance with the orig- 
inal formulae. 

The manufacture of synthetics has 
gone ahead by leaps and bounds in 
Great Britain during the past decade 
or two and there are relatively few 
necessary synthetics which she cannot 
manufacture for herself. Among those 
hitherto always imported may be men- 
tioned hydroxycitronellal and the high- 


er fatty aldehydes. Two leading Brit- 





ish firms are considering setting up 
plant for the production of these valu- 
able synthetics. However, America can 
definitely help; and products for which 
there is likely to be an increasing de- 
mand on the part of British firms, pro- 
viding necessary import licenses can 
be obtained, include oenanthol. amyl- 
cinnamic aldehyde, methyl heptine-car- 
bonate, and, among natural products, 
floral absolutes and concretes (of which 
America holds vast stocks). sassafras 
oil and peppermint oil. The demand, 
however, necessarily will be conditioned 
by the price. more especially as. in view 
of war economy, inexpensive perfumes 
are now the order of the day. 


Coty’s imported raw materials 
total $10,000,000, says Brooks 


Coty has $10,000,000 worth of imported 


raw materials on hand. enough to 
take care of the company’s needs for 
18 months to two years unless an un- 
precedented demand arises. it was an- 
nounced recently by Herman L. Brooks, 
president of Coty, Inc. He made the 
statement to a group of fashion and 
beauty editors who gathered in New 
York, N. Y., recently to view Coty’s 
line of holiday merchandise and_ said 
he had made the same statement to 
company salesmen who had held a 
three-day meeting. July 16 to 18. 
Indicative of the company’s effort to 
maintain adequate supplies. he said that 
there was $175.000 of jasmine alone on 


hand. 
Coty’s holiday line. presented — by 
W. B. Neuberg. advertising director, 


includes ensembles — built 


around the four fragrances. L’Aimant. 


numerous 


L’Origan. Emeraude and Paris. each 
with a particular color scheme in har- 
mony with the odor. He also showed 
the firm’s newly packaged treatment 


line to which items have been added. 


+ 


mas 





“ 


Coty salesmen saw the firm's Christman line during a three-day conference in New York 
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CONCENTRATE FOR GLASS CLEANERS 


U.S.I. Product Is Diluted with Water 
to Make Finished Compound 


Efficient window cleaning compounds can 
be formulated easily and economically with 
the aid of a concentrated solvent blend devel 
oped by U,S.L. All that is necessary to make 
the finished cleaning compound is to dilute 
the concentrate with water. Proportions may 
be varied within wide limits. and the final 
compound may contain from 15 to 50% by 
volume of the solvent. Even the 15° mixture 
is safe for storage in cold weather. 

Phe 50° 


and lacquer, and will soften celluloid (such 


dilution will affect paint, varnish, 
as eye-glass frames). The 15% compound, 
however, may be safely used on such surfaces, 
and is an excellent polish for eye-glasses. 
An added advantage of this U.S.L. solvent 
is that it contains a rust inhibitor, which will 
prevent corrosion of the metal containers and 
atomizers in which the compound is packaged. 
The solvent is available both without tint 
and with tint added. The manufacturer of the 
compound may select either the tinted or un 
tinted blend. depending on his requirements. 
Full information on this solvent may be 


obtained by writing U.S.L. 


PURITY OF U.S.I. ALCOHOL 
AIDS DENTRIFICE MAKERS 





Careful control of manufacturing processes 
and thorough testing of denaturants assure 


U.S.I. Specially Denatured Alcohol of the 
properties essential in the formulation of den 
U.S.1. produces 


S. D. Aleohol in five formulas authorized for 


trifices and mouth washes. 


use In toothpaste and tooth powder: in eight 


formulas authorized for use in mouth washes. 


| a | Dictate tee CHEMICALS, 
J oJ 


60 EAST 42nNo0 ST., NEW YORK 


U.S.1.’s new solvent offers opportunities for the economical formulation of highly effective window- 
cleaning compounds. Addition of water is the only step necessary to make the finished product. 


CONVENIENT POURING SPOUT 
ON USI. 5-GALLON DRUMS 


ela 10)3) 1 


US 


Easy pouring from drum into small con- 
tainers is possible with the improved design 
of U.S.L’s 5-gallon drums. The telescoping 
pouring spout is provided with an extra link 
having a small opening. In addition, the link 
is bent at an angle that facilitates pouring 
into small vessels. When faster pouring is de- 
sired, the extra link is simply unscrewed. This 
improved drum will be used for Specially 
Denatured Alcohol and other U.S.I. products, 
with the exception of Pure Alcohol. 


USD 
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TECHNICAL DEVELOPMENTS 
I rther informa U.S 
Multi-layer tablets can be made by a 
ented laimed. The 

may be of different colors or of c 

ally incompatible jredients separated 
by an inert layer, it is said. (No. 360a) 
Skin protection is said to be afforded by a 
new product available ina series of creams 
and intments Different types protect 


process, it is 


against oils, greases, waxes, and petroleum 
products, it is claimed. (No. 36la) 
A new mixer can be used in the laboratory 
for making up test batches, or for small 
production lots of cosmetics, pharmaceuti 
als, and fine chemicals, according to the 
manufacturer. (No. 362a) 
A wrapping tissue recently patented can 
be sealed by heat alone, it is cl 
Material is described as transparent, mois 
ture-proof, and flexible. The joint or clos 





ure produced by the heat is said to have 
high strength. (No. 3630 

New brushes for analytical balances are 
said to have cellulose fibers which will 
ot pull out or change color. Brushes are 


ntended 
reported 


primarily for dry 
No. 364a) 
A new compound is said to act as a fixa 
tive and intensifier when blended with 
essential Is. Maker states that it displays 
ntivity, can be diluted with 
ste t ntrol its action 

No. 365a) 


extraction of 


powders, if its 


New use of ether is seen 
the inti-gray-hair factor in vitamin 
mplex, it is reported. (No. 366a) 
Vitamins B; and C have been made avail 
ible for sale in bulk by 


who formerly produced them only for his 


manufacturer 


wn requirements, it is reported 


(No. 367a) 





IN ALL PRINCIPAL CITIES 


ALL FORMULAS 








REPEATED TESTS BY U.S. I. 
ASSURE ALCOHOL QUALITY 


NO. 2 OF A SERIES ON THE CONTROL 
AND TESTING OF JU. S. l. ALCOHOL 
























: purity and uniformity of U.S.1. Aleohol are maintained by 
repeated tests at every step in the manufacturing process. 
kven the molasses used in alcohol production, for example, is 


tested four different times before the manufacturing process 


PE ei 


(Above) Giant storage tanks for the 
molasses used in making U.S.1. Alco- 
hol have a combined capacity of 
more than 20,000,000 gallons. 


(Right) Trained chemists in U.S.I.’s 
laboratories test the molasses sam- 
ples for sugar content and for all 
other properties important in alcohol 
production 


(Below) Molasses is pumped from the 
main storage tanks to smaller tanks 
holding a day's supply. Samples of 
the molasses are drawn from these 
tanks for a final check before the 
production process starts. 














begins. And the same care surrounds every subsequent step—to 
bring you alcohol of the quality you need in your products. 
Many of the tests used by U.S.L. have been developed by the 
company's own research, stafl—for U.S.L., as a pioneer producer 
of industrial alcohol, has led the way in production and testing 
methods. Skill and experience in alcohol manufacture, exacting 
standards of quality combine to give U.S.1L. Alcohol the properties 
you want for your formulations—and help to give your customers 


the properties they want in your products. 


U. S. INDUSTRIAL CHEMICALS, INC. 


Velma Perfumer launches 
business in Los Angeles 


\ certificate to conduct business unde 
the firm name of Velma Perfumer, at 
360 East Second St., Los Angeles. Cal., 
has been issued to Harry M. Folsom. 
Roy G. Redmond and Harry EK. Law 


rence. 


Astra Cosmetics is new 
name for Chevalier Garde 


Astra Cosmetics. Inc., is the new name 
for the company formerly known as 
Parfums Chevalier Garde. The com- 
pany distributes Imra depilatory, Sutra 
sun-filter cream and the Chevalier 
Garde products. 


Dr. Szamatolski dies 
following long illness 


Dr. Martin Szamatolski, former factory 
manager for Givaudan-Delawanna Inc., 
died at his farm in Hendersonville. 
N. C.. July 28. He had been ill for a 
long time. 

Dr. Szamatolski was born in Berlin, 
Germany. and started his technical 
career as assistant professor at the Uni- 
versity of Berlin where he received his 
degree. In 1893 he came to the United 
States where he worked in various 
chemical and paint concerns, concen- 
trating his efforts toward the produc- 
tion of organic colors. He originated 
the pigments known as Para Red, U. S. 
Toners. and Sun Red. From 1901 to 
1908 he was associated with Harrison 
Bros. & Co. In 1908 he assumed charge 
of the Standard Chemical Co. of Bay- 
onne, New Jersey, of which he was 
president and manager. From 1924 to 
1938 he was factory manager for Givau- 
dan-Delawanna, Inc., retiring because 
of ill health. 

Dr. Szamatolski made many _note- 
worthy contributions to the aromatic 
chemical industry. His outstanding 
achievements were improved processes 
for the manufacture of terpineol, pheny! 
ethyl alcohol and artificial musks. 


Lustrite Corp. moves to new 

and larger offices in New York 

The Lustrite Corp. announces its re- 
moval to larger and more modern quar- 
ters at 30 Irving Place, New York, 
a 2 


3-1582. The company makes nail polish. 


The telephone is GRamercy 
polish remover, cuticle ice, shampoos 
and lotions and manicure preparations. 


Merck & Co. employees present 
giant American flag to company 


Celebrating the Fourth of July and its 
especial significance to America this 
year, 1600 employees of the Rahway 


division of Merck & Co. held exercises 
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in Rahway, N. J.. 


company a giant American flag. Nickel 


and presented to the 


and dime contributions built up the 
quickly 
scribed. The extra money was given 
to the Red Cross. 

The flag was accepted for the com- 


fund, which was oversub- 


pany by George W. Merck, president. 
John W. Wieser was master of cere- 
monies. The employees’ representative 
chosen to present the flag was Miss 
Anna M. Meyer. who is the Merck em- 
ployee at the Rahway division having 
the longest record of service. She has 
worked for the company 5 years. 

Presenting the flag to Mr. Merck. 
Miss Meyer said: “Here was our chance 
to show not only our gratitude for the 
many favors of the past. but an oppor- 
tunity to re-afirm our loyalty to you 
and to offer as a pledge of loyalty that 
which is the inspiration of every Amer- 
ican. the flag of our country.” 


Odorono Co. sells 100,000,000 
packages in 24 years 


Over 100,000,000 packages of Odorono 
have been sold in the last 24 years, ac- 
cording to figures compiled by the 
Odorono Ca, Inc. Sales increased af- 
ter the concern was taken over by 


Northam Warren. 


National laboratory moves to the 
Philadelphia College of Pharmacy 
The Philadelphia College of Pharmacy 
and Science has been selected as the 
new location for the research and con- 
trol chemical laboratory of the Com- 





mission on the Standardization of Bio 
logical Stains. This laboratory, forme: 
ly located at the Arlington experimental 
farm (Virginia) of the Bureau of Agri- 
cultural Chemistry and Engineering of 
the United States Department of Agri- 
culture, is now operating under the 
facilities of the department of chem- 
istry of the century-old Philadelphia 
institution, through the cooperation of 
Dr. Louis Gershenfeld, head of the de- 
partment of bacteriology and hygiene. 
and Dr. Arthur Osol, director of the 
chemical laboratories of the college. 


Harold Plankey of Colgate dies 
at age of 45 years 


Harold Plankey. in charge of foreign 
accounts for the Colgate-Palmolive-Peet 
Co., Jersey City. N. J., with whom he 
had been affiliated since 1917, died July 
1] at the age of 45 years. He is sur- 
vived by his widow, a son and two 
brothers. 


Lucien Lelong files suit 
on use of flask-shaped bottle 


Lucien Lelong. Inc.. has filed suit in 
the U. S. District Court at New York. 
against George W. Button Corp.. to re- 
strain it from bottling its Gardenia eau 
de toilette in containers allegedly simi- 
lar to the flask-shaped bottle which Le- 
long claims to be the first perfume 
manufacturer to use. It is alleged that 
the defendant marketed the similar bot- 
tle at a substantially lower price. Le- 
long claims adoption of the flask bottle 
in 1933, sales having totaled more than 
two million, in the period since. 





British looms are released for other uses and fewer hose imported as a growing number of 
bare leg addicts in England affect pseudo hosiery, a cream coating dusted over with powder 
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Pearlman and Laskey organize 
Machinery & Equipment Corp. 
Harry Pearlman and Irving H. Laskey 
who have been associated with the re- 
built equipment business for some 
years have organized the Machinery & 
Equipment Corp. in New York, N. Y.. 
to deal in new and rebuilt machinery 
and equipment for the soap, cosmetic. 
food and allied industries. 


Parfumerie St. Denis under 
Baum makes progress 


Parfumerie St. Denis, New York, N. Y.. 
which was recently acquired by Jerome 
Baum, formerly of Dermay,. is making 
commendable progress under the new 
management and some announcements 
are expected in the near future as to its 
merchandising plans. 


Luxor cannot confine sales of 
ten-cent sizes to variety stores 


Luxor, Ltd.. Chicago. Ill... has been 
ordered by the Federal Trade Commis- 
sion to sell its ten-cent items to retail 
druggists as well as to variety and syn- 
dicate stores to which it had been sell- 
ing them exclusively. Retail druggists 
are competing purchasers under the 
“proportionately equal terms” clause of 
the Robinson-Patman Act. the commis- 
sion held. 


Barbara Gould agrees to drop 
claims and name of Firma-Tone 
According to a stipulation with the 
Federal Trade Commission. 
Gould. New York. N. Y.. 


cease using the term “Firma-Tone” for 


Barbara 


agrees to 


its product and to cease representing 
that its use can be relied upon to “firm” 
the facial or neck contour of the user. 


Serge de Gorin, expert on 
skin coloring, now in New York 


The role of color as a constituent of the 
skin long has been the subject of study 
by Serge de Gorin. physicist. who is 
now in New York. N. Y.. after con- 
ducting demonstrations in various im- 
portant centers of the United States. 
worked in Holly- 


wood, devising new ways of analyzing 


For many years he 


color that true reproductions might be 
obtained in colored motion pictures. Of 
more recent years he has been with 
Helena Rubinstein as a specialist in 
demonstrating the spectro-dermascope 
and Polaroid skin analyzer. The spec- 
tro-dermascope breaks down skin tones 
into pure spectrum and indicates the 
cosmetics which are keyed to the indi- 
vidual’s skin tones. 

Mr. de Gorin also has presented the 
Polaroid skin analyzer, a development 
of Mme. Rubinstein and the Polaroid 
Corp., in many cities of the country. 


70 August, 1940 





Serge de Gorin at work analyzing skins 


This Polaroid light allows the operator 
to see below the surface of the skin to 
the sub-surface layer, where many skin 
disturbances begin. It permits study 
of the degree of oiliness or dryness. 
noting of enlarged pores and irritations 
and makes more apparent the under- 
lying color tones of the skin, knowl- 
edge of which simplifies the selection 
of correct make-up shades. For surface 
analysis. light may be concentrated on 
the outer skin, it being possible to use 
both daylight and incandescent light so 
the best make-up for day or night may 
be determined. After the skin condi- 
tions are analyzed and checked. the 
customer is given the prescription. 

Mr. de Gorin joined Mme. Rubin- 
stein in 1938 and continued with her 
organization until he resigned in June. 
Prior to that he had been with the Dr. 
Hassler Laboratories in Hollywood. 


Cannot use word “tonic” as part 
of trade name of hair preparation 
A. P. Durham. Herb 
Anderson. S. C.. has agreed with the 
Federal Trade Commission to cease de- 


Products Co.. 


scribing Beutalure hair tonic as a tonic 
and to cease using the word “tonic” as 
a part of the trade name of the prod- 
uct. The name has been changed to 
Beutalure hair lotion. 


No deodorant has absolute power 
of stopping body perspiration odors 


Claims that Hush deodorants in cream 
stick or liquid form have absolute pow- 
ers of controlling or stopping body 
perspiration odors will be discontinued 
by Estelle A. Kirstein, trading as Hush 
Sales Co.. Philadelphia. Pa.. according 
to a stipulation made with the Federal 
Trade Commission. 


Theodore Weicker of E. R. Squibb, 


& Sons dies at age of 79 

Theodore Weicker. chairman of the 
board of E. R. Squibb & Sons, Brook- 
lyn, N. Y.. and brother of Herman 
Weicker. formerly head of the Dodge 
& Olcott Co.. died at his home in 







Greenwich, Conn., August 7 at the age 
of 79 years. 

In October 1938, Mr. Weicker real- 
ized a lifelong dream when he dedi- 
cated the million-dollar Squibb Insti- 
tute for Medical Research at New 
Brunswick, N. J.. one of the finest in- 
stitutions of its kind in the country. de- 
voted to biochemical and pharmaceu- 
tical research. 

Mr. Weicker was born in Darmstadt. 
Germany. June 6, 1861. His business 
career began with the old 
house of E. Merck which he joined as 
a young man. In 1882 he went to 
London where he was associated with 


German 


an export house. In 1885 he came to 
New York. applied for citizenship and 
became a partner in the American 
branch of Merck & Co. that had been 
opened on his recommendation. He 
remained with this firm for 15 years. 

During his first years in this coun- 
try, Mr. Weicker studied at Columbia 
University and acquired degrees in 
pharmacy and pharmaceutical chem- 
istry. He also became interested dur- 
ing this period in the work of Dr. Ed- 
ward R. Squibb, who founded the 
Squibb company in 1858. 

In 1905, after the death of Dr. 
Squibb, Mr. Weicker joined with the 
late Lowell M. Palmer to buy and pre- 
serve the name of E. R. Squibb & Sons. 

Mr. Weicker leaves a widow, Mrs. 
Florence Palmer Weicker. and_ three 
sons and a daughter, Theodore Jr. 
Lowell Palmer and Frederick Ernest 
Weicker. and Florence Palmer Weicker 


2d. 


Quintuplets’ complexions not due 
to Palmolive soap, says FTC 
Colgate-Palmolive-Peet Co.. Jersey City. 
N. a. Federal 


Trade Commission to cease represent- 


has agreed with the 


ing that Palmolive soap contains spe- 
cial protective qualities not present in 
any other soaps. that the smooth com- 
plexions of the Dionne quintuplets are 
directly the result of Palmolive soap 
and that the use of this soap will keep 
the skin young. The unqualified state- 
ment “made with olive oil” is also to 
be discontinued. Other representations 
about Colgate rapid shave cream, 
Palmolive shave cream. Colgate’s den- 
tal cream and Kirkman’s soap flakes 


were also modified by stipulation. 


Two presidents meet for first 

time while on vacation 

J. Everton Turner. president of the 
Turner White Metal Co.. New Bruns- 
wick, N. J.. and Fred Theile, president 
of P. R. Dreyer. Inc.. New York. 
N. Y.. had the unusual experience of 
meeting each other for the first time in 
the Adirondack mountains where both 
were on vacation. 


The American Perfumer 
































































ERR ET SS EN 





if 
n 


h 





A eee perrree 


mE we ee 


& Essential Oil Review 





NEW YORK 


TELEPHONE BEEKMAN 3-3162-3163-3164 


IMPORTS 59 BEEKMAN STREET 











AND 
PLYMOUTH ORGANIC LABORATORIES - INC - NEW YORK-N-Y-U-S-A 
PLYMOUTH Crystal "E'' White Oil PLYMOUTH White Cirine Wax 
Weater-white aoriess ana tasteles Ina t U.S.F A } A spe } Jrade f White Ceres n Wax poread ft € 
Test. Used as a standard by the met ndustry tor 30 smetic trade. Absolutely white and odorless 
PLYMOUTH Zinc Stearate U.S.P. PLYMOUTH Stearic Acid, Triple-pressed 
Specially manufactured by us for face powder manu Eastern Distributors for Harkness & Cowin This is th 
facturers. Absolutely white, odorless. Covering 30 years finest triple-pressed saponified Stear Acid available 
experience th represents the sltimate Zir Stearate gaan yny source dine number | 5 4 75 Extrem 
Also Magnesium. PL a 
PLYMOUTH Powder Base No. 7 PLYMOUTH Sun-Screen Concentrates 
A new raw material for face powder manufacturer High r errectiveness Ww r tina Simp 
From 5-15 1Gddead ¢t your present tormula w mprove t mbine n ir reen s reams r otions 
your powder Jiving if more adnesivenes yreater spread Scientit ata vering T JSE Ind ness 
ind ( veering fc wer Iva IOl€ 
PLYMOUTH Soapless Shampoo Base 
Low in fine + because it w take up areater ar 
t water and remain pertectly eor and f neavy oogy. 
Eosy + Jor A mbinatior + uble C ‘ 
Castor nt th specially treat 1 Wh 
Minera 
A complete line of Cosmetic Raw Materials 


VELIZAR BAGAROFF + OTTO of ROS 


D 


Velizar Bagaroff Otto of Rose is again available in all markets under his own label. 


This quality product is especially worthy of your consideration. 


Sole Agents for the United States: W. J. BUSH & CO., Inc., New York 
Sole Agents for Canada: W. J. BUSH & CO. (Canada) Ltd., Montreal, Canada 


OIL LAVENDER ALTITUDE 


It costs more than inferior oils; — it's real Lavender. 


Selected from the finest producing regions, representing the highest 
standard in quality, odor, uniformity. 
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W. J. BUSH & CO. 
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Godefroy Mfg. Co. employees vote 
on simultaneous vacation 

An innovation in employee relations is 
practised by the cosmetic manufacturer, 
Charles W. Godefroy of the Godefroy 
Manufacturing Co., of St. Louis, Mo. 

Mr. Godefroy early each year calls 
for a general assembly of all employees. 
and permits the employees, by popular 
vote. to select a two-week vacation pe- 
riod. The 14-day period thus desig- 
nated becomes the company’s vacation 
period for that year, with company op- 
erations practically suspended and all 
employees going “on vacation” at the 
same time. 

Announcement of the assembly for 
vacation period selection is made sufh- 
ciently far in advance of the assembly 
to permit employees to discuss suitable 
dates with their families. The vacation 
periods are granted on full pay. 

Mr. Godefroy and his executive staff. 
plus a skeleton shipping crew. remain 
on duty to handle emergency business 
matters. Product production earlier in 
the year will meet demands. 


National distribution for Cosray 
skin soap at 25 cents per cake 


Cosray skin soap has begun a merchan- 
dising drive with leading California de- 
partment and drug store outlets already 
signed to carry 
the product. Wil- 
liam Nassour, 
president of the 
Cosray Co., Court- 
ley Ltd.. and other 
cosmetic firms, has 
obtained full dis- 
tribution rights 
for Cosray from 
the Los Angeles 
Soap Co. The lat- 
William Nassour ter company will 

be retained as 





manufacturer of the soap item, Nas- 
National distribution is 
planned for the product. which will re- 


sour said. 


tail for 25 cents per cake. or five cakes 
for one dollar. Vitamin claims which 
previously featured the company’s ad- 
vertising will be dropped from the new 
campaign, it was announced, and a new 


ingredient, “Koladol.” will be featured. 


Cosray first was sold to the public in 
1936. 


Edna Colladay Pierce opens 
Stepping Stones Salon Inc. 


Edna Colladay Pierce, widely known 
author and consultant for a number 
of manufacturers. has opened her first 
Stepping Stones Salon in Dover, Del. 
in connection with her feature Stepping 
Stones in which for the last year and 
a half she has been advising women 
readers on good grooming and_ skin 
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First Stepping Stones salon is at Dover, Del. 


health in weekly 
throughout the country. 
Stepping Stones Salon, Inc.. special- 


many newspapers 


izes in dispensing information regard- 
ing perfumes, cosmetics and accessories. 
with Miss Pierce herself on hand to 
advise clients on skin care and make-up 
problems. Constructive suggestions for 
personal attractiveness and general well 
being also are given. 

Much interest has been manifested in 
Stepping Stones, Inc.. by the manufac- 
turers because it is unique in Delaware 
and will draw its clientele not only 
from that entire state but from the 
eastern shore of Maryland as well. Miss 
Pierce is doing an educational job in 
telling her readers and patrons what 
perfumes, cosmetics and make-up items 
are suitable for their individual use. 

This is Miss Pierce’s first Stepping 
Stones Salon, Inc.. but her feature has 
created such widespread interest among 
her readers that she plans to branch 
out and open similar salons in other 
communities as her work progresses. 


Lentheric gets permanent injunction 
against Woolworth in Colorado 


Lentheric, Inc.. has obtained, by consent 
of the defendant, a permanent injune 
tion in the action brought in Denver. 
Col... by Lentheric against the F. W. 
Woolworth Co. 

F. W. Woolworth Co. is therefore 
discontinuing selling — or 
bearing any of the trade- 


advertising 
products 
marks. brands or names of Lentheriec. 
or bearing any label. whether a rebot- 
tler’s or otherwise. upon which such 
identification appears, at prices below 
the minimum retail prices established 
by Lentheric. This particularly applies 
to the sale of small quantities of Bou- 
quet Lentheric whether rebottled or 
otherwise. for les than the price estab- 
lished for quantities of one ounce or 
less then one ounce, that price now be- 
ing 50c. 


La Cross introduces new colors 
at World’s Fair Indian Pow Wow 
La Cross introduced its new Wigwam 
shades in nail polish to beauty and 
fashion editors July 25 at an Indian 
Pow Wow. held in the Commissioner’s 


Club at Perylon hall, New York World’s 


Fair. Other features ot the aflair were 
presentations of Fall fabrics and acces. 
sories by leading designers and manu- 
facturers as well as a lacrosse game 
Indian team, 
brought to New York by La Cross, for 
the occasion, and the Metropolitan All- 
Stars. 


between the Onondaga 


An Indian war dance and songs 
also were presented. 


Red Cross ships large amount 
of soap to Great Britain 


Soap shipments to Great Britain by the 
American Red Cross just announced 
include 8.666 cases totaling 438.880 Ibs. 
and occupying 7.858 cu. ft. 


Over 90 BIMS play golf 
with temperature at 90 


More than 90 members and guests of 
the BIMS of New York fought it out 
for 19 prizes in a golf tournament on 
the course of the Plandome Golf Club, 
Plandome, Long Island, on July 18, with 
the temperature at 90 and the humidity 
When the smoke had 


cleared away, first prize was found in 


even higher. 


the hands of Robert Delaney of Vadsco 
Sales Corp., with Joseph A. Huisking of 
Fritzsche Brothers in second 
Third prize went to Edward Kessling 
of E. Kessling Thermometers. The 
other prize winners included John S. 
Baker, I. H. Bander, Russell Boland. 
George Halloway, Frank Mahr. Charles 
C. Bryan, Horton Spitzer, A. H. Berg- 
mann, Peter L. Forsman, David P. Bach. 
C. R. Keeley, F. J. Lueders, S. E. Umen- 
setter, E. F. Neimeth, G. S. Furman and 
W.L. Fretz. The prizes were presented 
at a dinner held at the golf club fol- 
lowing the day’s festivities. 

Martin Schultes, chairman of the New 
York BIMS, handled arrangements for 
the tournament. Robert C. Kelly, chair- 
man of the BIMS of Boston. was among 


place. 


the guests at the party. 


Graduate evening courses offered 
at Polytechnic Institute, Brooklyn 


The Polytechnic Institute of Brooklyn 
announces the appointment of Dr. H. 
Mark of Hawkesbury, Canada, as pro- 
fessor of organic chemistry. 
Mark, previously of the University of 
Vienna, will direct research in the field 


Professor 


of high molecular weight compounds 
at Polytechnic. 

For the year 1940-41, he will offer 
two courses of lectures in the graduate 
division. These will be given in the 
evening session and will be available 
for employed chemists in the metro- 
politan area. One of these courses will 
deal with the physical aspects of or- 
ganic chemistry and the other with the 
chemistry of rubber. 

Details may be had from Prof. Ray- 
mond E. Kirk at Polytechnic. 
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used in the manufacture of TOMBAREL spe- 
| cialties you are assured constant product uni- 
formity ... uniformity which in itself insures 


continual consumer appeal. 


| Developing new odors with intricate varia- 
tions, the TOMBAREL staff of experienced 
| artists is well qualified to give you every 


assistance in the selection of uniformly fine 


perfume bases. 


: @ Vur laboratory will gladly work with 
you to develop special creations to meet 


your particular requirements. 





ss” 


PRODUCTS Corporation 
9 East 19th Street, New York, N. Y. 


L. J. Zollinger, President 
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Through the scientifically controlled processes | 





NEUTRAL SOAPS 


—another way of saying 


“MORE 
FOR YOUR 
MONEY” 


Highest quality soap is a necessity to 






the manufacturer of Dentifrices, Shaving 
Creams and other toilet requisites. 





Strict laboratory control, use of only 
the finest raw materials and wide expe- 
rience in catering to the needs of the 
trade are a few of the reasons why 
POWCO BRAND Neutral Soaps meet 
the exacting demands of even the most 


cautious purchaser. 


Samples of POWCO BRAND 
Neutral Soaps will give you 
the best means of compar- 
ing POWCO with other 
soaps on the market — so 
write for yours today. 
Obtainable in Powdered, 
Flake or Chip form. 


JOHN POWELL & CO. INC. 
112 EAST 322 STREET 


NEW YORK 


TESTED QUINCE SEED NEUTRAL SOAPS 
CONCENTRATED SHAVING CREAM BASE 
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Schanach Marketers organized 
to make beauty products 
Schanach Inc. has been organized by 
John Schanzenbach at 230 W. 13 St., 
New York, N. Y., to manufacture beau- 
ty products and specialties. M. Leopold 
is secretary and treasurer. 


Maintaining supplies of sanda!- 
wood for distillation in U. S. 
Supplementing a news note in the July 
issue, W. J. Bush & Co.. 


Mysore government sandalwood oil, re- 


agents for 


port that everything is being done by 
their principals to maintain supplies of 
wood to the United States for distilla- 
tion. 


Obituaries 
Carl E. Berlin 


Carl E. Berlin, director-general of Par- 
fums Ciro, in Paris. with which concern 
he was associated for almost 20 years. 
died in France re- 
cently. Nothing is 
known as to the 
date or circum- 
stances ol his 
death. Mr. Berlin 
was 53 years old. 
His last visit to the 
United States was 
in December. 





when he flew here 


thls, 
C. E. Berlin 


to direct the or- 
ganization of the 
Volun- 


teer Ambulance Corps, which sent am- 


American 


bulances and volunteers to France. Dur- 
ing the war in France, Mr. Berlin 
made several trips to the front in con- 
nection with the work of the corps. Mr. 
Berlin was born in Braddock, Pa., and 
lived for many years in New York and 
During the World Wat 


he served in France as a lieutenant in 


Los Angeles. 


As a resi- 
dent of Paris in later years Mr. Berlin 
was commander of the Myron T. Her- 
rick Post of the American Legion there. 


the 77th and 33d Divisions. 


He also was honorary secretary and 
vice-president of the American Club in 
Paris. He was a member of the French 
Chamber of Commerce and a chevalier 
of the Legion of Honor. 

Surviving are his widow. Mrs. Mar- 
garet Berlin. and a son, Peter Berlin, 
who are abroad. 


Joseph W. Beavan 
Joseph W. 


products, toilet articles manufacturers. 


Beavan, head of Jowin 


since 1933, died at his home in Syra 
cuse, N. Y.. June 25. For more than 25 
years, he was a pharmacist and_ phar- 
macal supplies manufacturer. He was 
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proprietor of the Beavan laboratories 
for 13 years. He is survived by his 
widow, Winifred Butler Beavan, and his 
mother, Mrs. Margaret Beavan. 


Robert L. Dodge 


Robert L. Dodge, of Harriet Hubbard 
Ayer, Inc., New York. N. Y., died July 
16 at his home in Mill Neck, N. Y., at 
the age of 68 years. Prior to his retire- 
ment, Mr. Dodge was an artist. His 
widow, Mrs. Lillian Dodge, is president 
of the company. 


Paul S. Moyer 


Paul S. Moyer, chairman of the board 
of the Aridor Co. until about six months 
ago when he was taken ill, died July 
15 at the age of 49 years. 


Mrs. Mary L. S. Richardson 
Mrs. Mary L. 


Lunsford Richardson, Sr., one of the 
foundérs of the Vick Chemical Co., died 
in Greensboro, N. C., July 16 at the age 


S 


S. Richardson. widow of 


of 82 years. 


Trade Jottings 


Lucien LeLong’s new lipstick shade 
is Black Tulip. Offered as a foil to 
the lipstick is the new Sirocco shade of 
Sheer Texture powder. 


Kathleen Mary 


deodorant powder which is offered in a 


Quinlan — presents 


container with shaker top. 


Charbert’s new Trumpet cologne pack- 
age is offered in Gardenia, Of Thee | 
Drumbeat, Carnation, Mimosa, 
Grand Prix. 


Sing, 


Prince Matchabelli has a Frosted 
Pine cologne which is available in a 
four-ounce size. 


Helena introduced 
Water Lily deodorant lotion and cream. 


Rubinstein has 


Northam Warren held a housewarm- 
ing July 10 at its new plant in Stam- 
ford, Conn. Guests were taken “behind 
scenes” to see the employees at work in 
the factory, as well as shown the new 
Cutex sets. 


Ybry’s Odorade is being promoted as 
a toilet water as well as a_ perfumed 
deodorant. 


Shulton’s new toilet) water, Friend- 
ship’s Garden, was given a special pro- 
motion at James MecCreery and Com- 
pany, New York, N. Y.. during the last 
week of July. 


from two windows of the = store and 


The scent was sprayed 


there were window displays of a night- 
gown and bed jacket ensemble inspired 
by the Friendship’s Garden packaging 
with its profusion of flowers, blue birds 
and festoons of yellow rope against a 


white background. Each woman who 
purchased this new toilet water or the 
well-known Old Spice received a rose, 
through the cooperation of Jackson & 
Perkins Company of Newark, N. J., 


rose growers, 


Barbara Gould offers a perfumed 
pink-tinted nail polish remover which 
has an oily base. It is available in a 


two-ounce size. 


Drezma’s new foundation lotion is 
designed to hide minor blemishes and 
to give the illusion of suntan. It comes 


in suntan, rachel or natural. 


Corday’s newest lipstick shade is 


Twilight. It is designed for summer 
into fall wear. The case bears the 


familiar Toujours Moi pattern. 


Germaine Monteil’s new shade, Pink 
Ice. was launched nationally July 12. 
It is available in lipstick, cream and 


dry rouges. 


Elizabeth Arden presented a drama- 
tization of “The Modern Age” at the 
World of Fashion theater during the 
week of July 15. 
around a mother who suddenly sees 


The story is woven 


herself through the eyes of her sixteen 
year old daughter. 


Woodbury is offering a special com- 
bination, including any one of its four 
creams, cold, facial. cleansing or dry 
skin, with a bottle of almond rose hand 
lotion. 


Elmo Sales Corp., Philadelphia, Pa. 
has placed its advertising with Wesley 


Associates. New York, N. Y. 


La Cross now packages its nail 
polishes with a non-tippable base. De- 
signed to hold the polish bottle firmly 
and keep it upright, the new base is of 
a plastic composition and comes in a 
delicate shade of pink. The bottle and 
base are covered with a transparent cyl- 
inder. 


Bourjois introduces Karess perfume 
deodorant which comes bottled in a 
modern cologne type bottle with blue 
label and cap. It is available in a two- 
ounce size. 


Primrose House sponsors Burgundy 
This deep 
red is available in lipstick, cream and 
cake rouge. With it, this house sug- 
gests brunette face powder and fuchsia 


make-up for autumn wear. 


eye shadow. 


Daggett & Ramsdell’s new shades in 
rouges, cake and cream, and lipsticks 
are Red Rose, Geranium Red and 
Cherry Red. Red Rose is a clear red, 
Geranium Red has a golden tint and 


All of the 


items come in gold metal containers. 


Cherry Red has a blue tone. 
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CHECK 
| These Features 


They are all important to you when selecting 
glass vials and miniature bottles to cope with 
a specific sales probiem. 


Bottles and vials made of clear glass, expertly 
blown. Available in stock sizes from one-quarter 
dram to two drams. Larger sizes made to order. 
Unique designs (many patented) materially help 
boost sales. Interchangeable Screw 
Stoppers (patented) superior to 
ground in glass stoppers, slightly 
elongated to serve as applicators. 
New styles and designs developed 
in accordance with your own de- 
sires. Some styles furnished with 
gold or silver filagree decoration. 



















SPECIAL PLATED BOTTLES 
IN PLATINUM, GOLD OR SILVER 
We can supply any style or size bottle 


Gold (24K.), Platinum or Silver plated 
These bottles are not sprayed, but 
“Metalized'’. All such bottles made 
completely alcohol-proof. 


INDUSTRIES, Inc. 


10 West 33rd Street New York, N. Y. 


Scientific Glass Products 
Glass Containers & Novelties 


| 
' 
Designs and sures patented 
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HEADQUARTERS 


FOR THE FOLLOWING 
ESSENTIAL OILS 
AROMATIC CHEMICALS 
NATURAL FLOWER OILS 
SYNTHETIC FLOWER OILS 


MODERN AND DISTINCTIVE 
PERFUME BASICS 


DISTINCTIVE and CHARACTERISTIC 
FLAVOR OILS 


PERFUMERS' TINCTURES 
FIXATIVES (FOR PERFUMERS) 
RESINOIDS 


TERPENELESS and 
EXTRA CONCENTRATED ESSENTIAL 
OILS 


FLORAL WATERS OLEO RESINS 
FRUIT ESTERS BALSAMS and GUMS 


Stuyvesant 9-2261-2 


Samples and prices gladly 
furnished on request. 


UE a 


121-123 East 24th St., New York 
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Kaw Materials Searcer: Prices Hirmer 
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THe trend of various raw materials 
which go into the manufacture of 
toilet 
cosmetics continued in an upward 


perfumes. preparations and 
direction over the past month, but 
there was a general feeling of uncer- 
tainty as the result of peace talks 
abroad, political conventions at home, 
and the usual seasonal slackening in 
demand. 

While total sales for July fell be- 
low those in the preceding month, 
ihe movement was quite satisfactory 
when compared with July last year. 
The drop in sales from the June level 
was attributed to the unusually heavy 
demand for certain products that 
were affected by the increase in the 
alcohol tax that effective 
July 1. 


Supply houses were forced to ad- 


became 


vance prices as stocks of some items 
became smaller and there appeared 
to be 


placements abroad. 


little chance of securing re- 


Floral Oils Advance 

Many floral oils are considerably 
higher in price than they were a few 
months ago, especially the French 
varieties which are used in the manu- 
facture of some of the most expensive 
perfumes. There appears to be a 
growing realization that even though 
the war should end, many of the 
crops have been badly neglected or 
destroyed and that difficulty would 
he encountered in securing sufficient 
quantities to satisfy the demand here. 

Among the changes taking place in 
floral oils were sharp advances in 
absolutes such as rose and orange 
flower. Replacement of geranium is 
more expensive and local houses are 
holding stocks for better prices in 
this market. Little Bourbon ylang 
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ylang has been arriving here and 
with future supplies virtually cut off. 
there is a general tendency to hold 
It is believed that the 
small stocks held here will prove 


spot stocks. 


valuable property later on if the war 
continues. 


California Oils Replace Italian 
Citrus oils came in for a normally 


active and distinctly seasonal _re- 
quest. California lemon and orange 
were being supplied in good volume. 
and toward the close of the period 
under review, several houses reported 
a decided upturn in activity as the 
Italian 
lemon and orange were scarce and 


result of the hot weather. 


high in price, thus a great many con- 
sumers who had in previous seasons 
used Italian oils are now taking the 
California products. Prices on the 
latter are still regarded as reasonable 
despite the added demands placed 
upon them by conditions in Europe. 
Further advances were recorded in 
lime oil, owing to increased sales 
and the firm conditions prevailing at 
primary centers. 

Paraguayan petitgrain oil remained 
firm. Reports from Paraguay indi- 
cate that the maximum productive 
capacity of the country has almost 
been reached, and that the current 
seasons output will probably run ten 
per cent ahead of the previous year. 
The only bitter orange groves not 
now being worked for petitgrain are 
said to be isolated and. for that rea- 
son, it is doubtful whether much 
additional volume can be expected 
from such plantings for some time to 
The large bulk of petitgrain 
exported from Paraguay goes to the 
Argentine and the United States 
where it is utilized by manufacturers 


come. 


of toiletries. In the producing re- 
gions, stocks are low due to the fact 
that shipments have been cleared for 
the export point at Asuncion as 
quickly as they have accumulated. 
With imports of Italian bergamot 
oil shut off and the high 


quoted on the few lots available on 


prices 


spot, manufacturers are gradually 
turning to substitutes. Artificial oils 
were being offered on the market 
here at prices ranging from $3 to 
6 per pound. 


Aromatic Chemicals Steady 

Much optimism prevails through 
out the aromatic chemical market 
concerning the outlook for Fall. De- 
mand over the past month was fair 
but not expansive. In the World 
War period, chemical manufacturers 
after considerable research developed 
many new articles that had formerly 
been imported. It is believed that 
if the present war is continued il 
will tend to encourage the develop- 
ment of several additions to the line 
of chemicals manufactured _ here. 
Prices on alpha amyl cinnamic alde- 
hyde were lowered but the chemical 
market as a whole was very steady 
despite the upset conditions that pre- 
vailed in various other raw materials 
such as gums, essential oils, leaves 
and roots. 

\ development of considerable in- 
terest was the sharp advance in 
Abyssinian civet, an animal fixative 
which is extensively used in the man- 
ufacture of high grade perfumes. The 
article is extremely scarce. Prices 
have already been advanced $2 an 
ounce. 

All grades of orris root were com- 
manding fancy prices due to the in- 
ability of securing further shipments 
from Italy as well as a dwindling 
Vanilla beans 
were scarce, especially those produced 


supply of spot goods. 


and cured in French possessions. 
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All Materials for the Manufacture Todos los Materiales Necesarios 


of para la Preparacion de 
, 
COSMETICS COSMETICOS 


Offered in quantities of one ounce to En cantidades desde una onza 
maximum needed. hasta el maximo que se desee 





* e 
A BSORPTION Bases; Cosmetic Colors and Pig- B ASES para Cremas; Colores y Pigmentos para 
EE weenie: Cetyl and other Fatty Alcohols; Fatty Cosméticos; Cetilo y otros Alcoholes Grasos: 


Acidos Grasos; Aceites Minerales y Vegetales: 
Substancias Emulsionantes; Desodorantes; Pre- 
servativos; Acidos y Alcalis; Caolines; Talcos; 


Acids; Mineral and Vegetable Oils; Emulsifiers; 


Deodorants; Preservatives: Acids and Alkalies: 






















Kaolins; Tales; Aromatics and Essential Oils; Substancias Aromaticas y Aceites Esenciales; 
Animal, Vegetable and Mineral Waxes: Vitamins; Ceras Animales, Vegetales y Minerales; Vitaminas; 


Stearates: Fine Chemicals: Lecithin: Cholesterin. Estearatos; Substancias Quimicas Finas; Lecitina: 
Colesterina, ete. 
e * 


etc. 


Bajo las circunstancias actuales, estamos tra- 
tando de ayudar a nuestros clientes a obtener, 
también, varios de los materiales que se han 
scarce items as well. Let us know your re- escaseado. Sirvase usted notificarnos lo que 
quirements. necesita. 


Under present circumstances, we are endeav- 


oring to aid our clients in securing numerous 


“ 4 
yo 
Rm. FF. Revson Co. 
91 Seventh Ave., New York City 91 Seventh Ave., Nueva York, E. U. A. 
Cable Address: Coschems, N. Y. Direccion Cablegrafica: Coschems, N. Y. 


Hand Made 
Perfume Specialties 


Illustrated here are three of our large line of beautiful 
Crystal glass bottles. No metal touches these exquisite 
hand made specialties which are fire polished and well 
annealed. 


No. 110 
’ i Jug Shaped Bottle 
. With Handle 
No. 124 Attached 
Rameses 
Shaped No. | 14 
Bottle Plain 


Decantor 
Bottle 





Write for samples and prices on our standard line; 

or, if the quantity is large enough, we can make 

to order many special shapes which we would retain | 
for your needs. 


GLASS PRODUCTS CO. 


GLASSWARE 


VINELAND e NEW JERSEY 
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(Quotations on these pages are those made by lecal dealers, but are subject to revision without notice) 


ESSENTIAL OILS 


Almond Bit, per |b. 
5. P..A. 
Sweet True 
Apricot Kernel 
Amber rectified 
Amyris balsamifera 
Angelica root 
Anise, U. S. P. 
Aspic (spike) Span. 
Bay 
Bergamot 
Birch, sweet 
Birchtar, crude 
Birchtar, rectified 
Bois de Rose 
Cade, U.S. P. 
Cajeput 
Calamus 
Camphor "white" 
Cananga, Java native 
rectified 
Caraway 
Cardamon, Ceylon 
Cassia rectified, U. S. P. 
Cedar leaf 
Cedar wood 
Celery 
Chamomile (oz.) 
Cinnamon 
Citronella, Ceylon 
Java 
Cloves, Zanzibar 
Copaiba 
Coriander 
Croton 
Cubebs 
Cumin 
Dillseed 
Erigeron 
Eucalyptus 
Fennel, Sweet 
Geranium, Rose, Algerian 
Bourbon 
Turkish 
Ginger 
Guaiac (Wood) 
Hemlock 
Juniper Berries 
Juniper Wood 
Laurel 
Lavender, French 
Lavandin 
Lemon, Italian 
Calif. 
Lemongrass 
Limes, distilled 
express 
Linaloe 
Lovage 
Marjoram 
Neroli, Bigarde, P. 
Petale, extra 
Olibanum 
Opopanaox 
Orange, bitter 
sweet, W. Indian 
Italian 
Spanish 
Calif. exp. 
Orris root, con. (oz.) 
Orris root, abs. (oz.) 
Orris Liquid 
Pennyroyal Amer. 
European 
Peppermint, natural 
redistilled 
Petitgrain 
Pimento 
Pinus Sylvestris 
Pumillonis 
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$2.75@ $3.00 
3.00@ 3.25 
80@ = «.85 
40@ _ ~=—C«.B 
85@ 1.00 
3.00@ 3.25 
52.00@ 60.00 
715@ «80 
1.10@ 1.55 
1.10@ 1.30 
9.00 Nom'l 
1.55@ 2.75 
.28@ 30 
.20@ 1.00 
1.70@ 2.00 
45@ .60 
70@ «85 
7.50@ 8.25 
52 Nom'l 
1.65@ 1.80 
1.90@ 2.25 
5.25 Nom'l 
15.50@ 18.00 
1.30@ 1.45 
65@ .90 
20@ 40 
10.00@ 12.00 
5.00@ 7.00 
8.00@ 16.25 
35@ = .38 
35@ = «38 
1.25@ 1.40 
460@ «75 
11.00@ 20.00 
2.75@ 3.25 
3.25@ 3.75 
5.35@ 8.00 
5.00 Nom'l 
2.20@ 2.75 
.72@ 80 
2.00@ 2.55 
3.75@ 4.25 
3.50@ 4.00 
2.75@ 2.85 
5.00@ 5.75 
3.25@ 3.50 
.20@ 1.10 
4.80@ 5.10 
50@ =~ .60 
4.75@ 5.00 
3.75@ 5.75 
3.30@ 3.50 
5.00 Nom'l 


55.00@ 70.00 
6.00@ 10.00 
145.00@150.00 
190.00@200.00 
5.25@ 5.75 
10.00@ 12.00 
3.00@ 3.50 
2.25@ 2.75 
8.00 Nom'l 
4.00@ 4.75 
2.00@ 
8.50 Nom'l 
35.00@ 56.00 
18.00@ 25.00 
2.20@ 2.50 
2.35@ 2.85 
2.65@ 2.80 
2.85@ 3.00 
1.50@ 2.20 
3.000@ 4.75 
2.30@ 2.75 
2.40@ 2.50 


Rose, Bulgaria (oz.) 6.00@ 12.00 
Rosemary, French 70@  =-«.80 

Spanish 65@ .72 
Sage 2.25@ 2.75 
Sage, Clary 28.00@ 30.00 
Sandalwood, East India 5.50@ 6.00 

Australia 5.80@ 6.00 
Sassafras, Natural 1.20@ 1.35 

artificial 80@ «83 
Snake root 9.50@ 11.00 
Spearmint 2.30@ 2.75 
Thyme, red 1.30@ 1.70 

white 1.60@ 2.00 
Valerian 12.00@ 14.00 
Vetivert, Bourbon 5.25@ 6.00 

Java 4.00@ 7.80 
Wintergreen 3.35@ 8.00 
Wormseed 4.50@ 4.75 
Ylang Ylang, Manila 22.00@ 24.00 

Bourbon 3.50@ 7.50 

TERPENELESS OILS 

Bay 2.65@ 3.15 
Bergamot 15.00@ 17.00 
Clove 3.00@ 4.75 
Coriander 45.00@ 50.00 
Geranium 8.00@ 12.50 
Grapefruit 60.00@ 65.00 

sesquiterpeneless 85.00@ 
Lavender 8.00@ 16.50 
Lemon 15.00@ 21.00 
Lime, ex. 67.00@ 70.00 
Orange, sweet 120.00@ 

bitter 98.00@1 15.00 
Petitgrain 2.60@ 3.75 
Rosemary 5.00@ 6.25 
Sage, Clary 90.00@ 
Vetivert, Java 35.00@ 
Ylang Ylang 28.00@ 35.00 

DERIVATIVES AND CHEMICALS 
Acetaldehyde 50% 2.00@ 
Acetophenome 1.35@ 2.00 
Alcohol C 8 10.00@ 14.00 

c 9 22.00@ 35.00 

Cc 10 20.00@ 

C il 17.50@ 19.00 

C 12 8.00@ 18.00 
Aldehyde C 8 30.00@ 35.00 

Ge F 20.00@ 40.00 

Cc 10 23.00@ 35.00 

Cll 18.00@ 20.00 

C 12 23.00@ 28.00 

C 14 (so-called) 13.00@ 

C 16 (so-called) 8.00@ 13.00 
Amyl Acetate 50@ «75 
Amyl Butyrate 0@ 1.10 
Amyl Cinnamate 4.50@ 5.80 
Amy! Cinnamate Aldehyde 2.00@ 3.50 
Amy! Formate 1.00@ 1.75 
Amyl Phenyl Acetate 3.00@ 5.55 
Amyl Salicylate 15@ .90 
Amyl Valerate 1.80@ 2.10 
Anethol 1.10@ 1.45 
Anisic Aldehyde 2.80@ 3.20 
Benzophenone 90@ 1.30 
Benzyl Acetate 1.50@ 
Benzyl Alcohol 70@ 1.00 
Benzyl Benzoate 85@ 1.75 
Benzyl Butyrate 4.00@ 6.00 
Benzyl Cinnamate 5.25@ 6.50 
Benzyl Formate 3.50@ 3.60 
Benzyl Iso-eugenol 10.25@ 12.30 , 
Renzylidenacetone 2.25@ 3.50 
Borneol 2.00 Nom'l 
Rornyl Acetate 1.50@ 4.50 
Bromstyrol 3.75@ 4.25 
Butyl Acetate 08',@ .14!/, 
Butyl Propionate 2.00@ 
Butyricaldehyde 12.00@ 
Cinnamic Acid 3.75@ 4.50 


Cinnamic Alcohol 
Cinnamic Aldehyde 
Cinnamyl Acetate 
Cinnamyl Butyrate 
Cinnamyl Formate 
Citral C. P. 
Citronellal 
Citronellol 
Citronellyl Acetate 
Coumarin 
Cuminic Aldehyde 
Diethylphthalate 
Dimethyl Anthranilate 
Ethyl Acetate 
Ethyl Anthranilate 
Ethyl Benzoate 
Ethyl Butyrate 
Ethyl Cinnamate 
Ethyl Formate 
Ethyl Propionate 
Ethyl Salicylate 
Ethyl Vanillin 
Eucalyptol 
Eugenol 
Geraniol, dom. 
Geranyl Acetate 
Geranyl Butyrate 
Geranyl Formate 
Heliotropin, dom. 
Hydrotopic Aldehyde 
Hydroxycitronellal 
Indol, C. P. (oz.) 
lso-borneol 
Iso-butyl Acetate 
Iso-butyl Benzoate 
lso-butyl Salicylate 
lso-eugenol 
Iso-safrol 
Linalool 
Linalyl Acetate 90% 
Linalyl Anthranilate 
Linalyl Benzoate 
Linalyl Formate 
Menthol, Japan 
Synthetic 
Methyl Acetophenone 
Methyl Anthranilate 
Methyl Benzoate 
Methyl Cellulose 
Methyl Cinnamate 
Methyl Eugenol 
Methyl Heptenone 
Methyl Heptine Carbonate 
Methyl Iso-eugenol 
Methyl Octine Carbonate 
Methyl Paracresol 
Methyl Phenylacetate 
Methyl Salicylate 
Musk Ambrette 
Ketone 
Xylene 
Nerolin (ethyl ester) 
Nonyl Acetate 
Octyl Acetate 
Paracresol Acetate 
Paracresol Methyl Ether 
Paracresol Phenyl-acetate 
Phenylacetaldehyde 50% 
100% 
Phenylacetic acid 
Phenylethyl Acetate 
Phenylethyl Alcohol 
Phenylethyl Anthranilate 
Phenylethyl Butyrate 
Phenylethyl Propionate 
Phenyl Formate 
Phenyl Valerianate 
Phenylpropyl Acet. 
Phenylpropyl Alcohol 


PRICES IN THE NEW YORK MARKET 


CUE eee 


3.00@ 
1.00@ 
7.50@ 

12.00@ 

13.00@ 
2.00@ 

85@ 
1.60@ 
3.50@ 
2.75@ 

27.00@ 

.24@ 
5.75@ 

30@ 
5.75@ 
1.20@ 
1.00@ 
3.25@ 
1.00@ 
1.20@ 
1.15@ 
6.00@ 

85@ 
1.80@ 
1.15@ 
1.70@ 
6.00@ 
3.50@ 
3.15@ 

25.00@ 
2.25@ 
2.80 
2.30@ 
2.00@ 
2.70@ 
2.75@ 
2.65@ 
2.00@ 
3.00@ 
2.50@ 

15.00@ 

10.50 
9.00@ 
3.50@ 
2.50@ 
1.31@ 
2.20@ 

15@ 

.70@ 
4.50@ 
3.50@ 
2.50@ 

25.00 
6.25@ 

26.00@ 
2.25@ 
1.60@ 

35@ 
3.60@ 
3.75@ 
1.10@ 
1.35@ 

40@ 

30@ 
3.60@ 
2.50@ 
5.00@ 
3.00@ 
4.10@ 
2.00@ 
2.45@ 
2.30@ 

16.00@ 
2.25@ 
5.50@ 
12.50@ 
16.00@ 
7.90@ 
5.25@ 


[Continued on p. 80] 


3.85 
1.25 
11.00 
14.00 


2.80 
1.65 
2.00 
5.00 
3.00 
48.00 
33 
8.00 
50 
7.50 
1.75 
1.25 
3.80 
1.25 
2.35 
2.50 
6.50 
90 
2.10 
3.50 
2.50 
8.00 
6.00 
3.50 
27.50 
6.00 


Nom'l 


2.65 
3.10 
5.50 
4.50 


4.75 
4.00 


12.00 
3.65 
3.00 
2.00 
3.25 
1.75 

75 
7.25 
6.75 
4.50 

Nom'! 

11.50 

32.00 
5.00 
2.25 

40 
4.00 
4.10 

1.40 
1.80 

45 

35 
5.25 
3.50 
8.50 
4.50 
7.25 
3.75 
5.00 
3.10 


12.00 
7.00 
18.00 


11.00 
8.50 
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IT IS SO EASY 
TO GET HIGHEST QUALITY 


OIL OF BERGAMOT 


Simply ask to see the original pack- 
age. The Law requires that all Berga- 


mot production in Italy be deposited 


in its warehouse... 


and the coppers 


and cases clearly marked for easy 


identification. This is for your pro- 
tection and is your guarantee of the 
real product—a product that has been 


untampered with. 


We export through old established 


Our Specialty 


CITRUS OILS 


From our Factory in Palermo, Italy—New Crop Oils 


PURE HAND PRESSED LEMON 
PURE HAND PRESSED ORANGE 
PURE HAND PRESSED MANDARIN 


SPECIAL MACHINE LEMON 


BERGAMOT OIL 


ORIGINAL CONSORZIO PACKAGE 
SWEET ALMOND OIL ITALIAN “SCACCIANOCE” 


BRAND.” Unquestionably the finest oil obtainable. 


firms. We also have our own com- 


mercial office which ships Oil of 
Bergamot, in any quantity, to pur- 
chasers throughout the world. Your 


inquiries Invited. 


CONSORZIO PROVINCIALE AGRUMICULTURA 
SEZIONE BERGAMOTTO 


Convince Yourself—Obtain Samples 


ITRUS and Auep 


ESSENTIAL OILS CO. 





55 E. 11th Street, 


Official Stock Distributor for Consorzio Provinciale 


New York, N. Y. 





Agrumicultura Sestone Bergamotto Reggio Calabria, 


REGGIO CALABRIA, ITALY 


YANNIINUUUN LLU 4 


LANNY 


Italy 


SELECTED BOOKS 


THE COSMETIC FORMULARY. 
Vol. 1. By H. Bennett. The latest, 
most comprehensive compilation of 
practical commercial and_ experi- 
mental cosmetic manufacture. No 
theory. For the chemist, manufac- 
turer, student, experimenter. Hun- 
dreds of valuable formulae. Working 
methods and equipment thoroughly 
covered. Sources of raw materials, 
giving trade names and rarer prod- 
ucts . . . $3.80 postpaid. 

PERFUMES, COSMETICS & 
SOAPS. By William H.Poucher. 


This standard, authoritative work 
available in three volumes: 
Vol. 1 (4th edition). A dictionary 
of perfumes and cosmetic raw ma- 
terials . . . $8.05 postpaid. 
Vol. 2 (5th edition). Devoted ex- 
clusively to Perfumes and Per- 
fumery. Manufacture, formulae, ete. 
. . « $8.05 postpaid. 
Vol. 3 (5th edition). Covers actual 
manufacture of Cosmetics and 
Soaps. Explicit directions. Numer- 
ous formulae . . . $7.05 postpaid. 


HAIR-DYES & HAIR-DYEING. 
By H. Stanley Redgrove & 
J. Bari-Woollss. New, completely 


revised edition of this standard work. 
A new chapter deals with hair bright- 


ening shampoos and rinses, hair tints, 
etc. Special chapters on technique of 
eyebrow and eyelash dyeing and 
shampoo-dyeing . . . $5.10 postpaid. 


CONDENSED CHEMICAL 
DICTIONARY. 2nd edition. 
Compiled and edited by Staff 
of the Chemical Engineering 
Catalog. 551 pages. Thumb index. 
A shortcut to specific information 
concerning 12,000 chemicals and raw 
materials. Designed for the practical 
use of all who are required to know 
the properties and industrial uses of 
chemical products...$10.00 postpaid. 


MODERN SOAP MAKING. By 
E. G. Thomssen & C. R. Kemp. 


First entirely original American book 
on soap manufacture in 20 years. Cov- 
ers every phase . . . $7.60 postpaid. 


COSMETIC DERMATOLOGY. 
By Herman Goodman. Covers 


the field from acne to vitamins and 
hormones . . . $6.55 postpaid. 


FLAVORS AND ESSENCES. By 
M. H. Gazan. 4 new-type formula 


book. Many formulas never published 
before. Each carefully tested—each 
may be used freely by purchaser of 
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the book. Except for a few, no equip- 
ment required. Fruit flavors and es- 


sences for confectionery, syrups, min- 


eral waters, ice creams, custard pow- 
ders, etc.; fruit ethers for boiled 
goods and sweets; wine flavors for 
distillers, confectioners, etec.; herbal 
extracts . . . $10.00 postpaid. 


THE CHEMISTRY OF PETRO- 
LEUM DERIVATIVES. Vol. Il. 
By Carelton Ellis. |; supplemental 
to the first volume published in 1934. 
This new work contains 54 chapters, 
6000 references, 350 illustrations. Mai- 
son de Navarre “recommends this 
massive text and reference to all who 
call themselves chemists in the toilet 
goods industry. Manifold uses will be 
found for the data and suggestions.” 
1464 pages . . . $20.00 postpaid. 


PREPARATION OF PERFUMES 
& COSMETICS. By Durvelle. 
119 pages . . . $10.00 postpaid. 


Postage on foreign orders is extra. 


ROBBINS PUBLICATIONS 
BOOK SERVICE + 9? East 
38th St., New York, N. Y. 


HATO N00 000 


August, 1940 





79 














«yennus gf Preurinves, 
Thainavsityy of MA 


[Continued from p. 78] 


Phenypropyl Aldehyde 8.25@ 11.00 
Rhodinol 5.50@ 6.50 
Safrol 1.00@ 1.10 
Santalyl Acetate 20.00@ 22.50 
Skatol C. P. (0z.) 6.00@ 10.00 
Styralyl Acetate 6.75@ 10.00 
Styralyl Alcohol 10.00@ 14.00 
Terpinyl Acetate 80@ 1.20 
Terpineal, C. P. .26@ «40 
Thymene 45@ 
Thymol 1.50@ 1.70 
Vanillin (clove oil) 2.60@ 2.75 
(guaiacol) 2.50@ 2.65 
Pure, crystal 2.10@ 2.25 


Vetivert Acetate 23.00@ 28.00 


Violet Ketone Alpha 5.00@ 10.00 
Beta 5.50@ 8.00 
Methyl 5.25@ 8.00 

Yara Yara (methyl ester) 1.50@ 1.75 

BEANS 

Tonka Beans, Surinam 80@ «85 

Angostura 2.40@ 2.65 

Vanilla Beans 
Mexican, whole 7.50@ 8.00 
Mexican, cut 7.00@ 7.75 
Bourbon, whole 7.50@ 8.00 
South American 7.25@ 7.50 


SUNDRIES AND DRUGS 
06'44@ .08!/, 


Acetone 


Almond meal 25@ 27 

Ambergris, ounce 20.00@ 22.00 

Balsam, Copaiba 32)42@ .34 
Peru 80@ 85 

Beeswax, bleached, pure, 

U.S.P. 38@ .40 
yellow, refined 29'/2@ «33 

Bismuth sub-nitrate 1.48@ 1.50 


48.00@ 58.00 
125.00@1 40.00 


Borax, crystals, carlot, ton 
Boric acid, ton 


Soap vaccines found 
to prevent influenza 


Development of soap vaccines as a new 
and unique method of preventing influ- 
enza has been achieved by Drs. Thomas 
Francis, Jr.. and C. Chester Stock. of 
New York University’s College of Medi- 
cine. 

This novel method of waging war 
against epidemics, by the use of spe- 
cially prepared soaps, was tested 
against the influenza virus in experi- 
ments on mice. 

When 


smaller and 


which is 
elusive than the 
germ, is mixed with an appropriate 


influenza virus, 


more 


soap solution, a new kind of vaccine. 
“antigen.” is produced. 

The virus thus treated can no longer 
grow and cause the disease but it re- 
tains the power of the “living” 
for building up resistance to influenza. 

Drs. Francis and Stock found the 
soap most effective was an oleic acid 


virus 


preparation. 

Soaps that made the influenza virus 
of molecules in 
which there were 18 carbon atoms. 

Vaccinated with soap-treated virus, 
the animals infection when 
instilled into 


harmless consisted 


resisted 
fully active virus was 
them. 

How the oleic acid soap renders the 
influenza virus inactive, without altering 
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Calamine .18@ = .20 
Calcium, phosphate 08@ .08% 
Phosphate, tri-basic 09@ «10 
Camphor 85@ .90 
Castoreum 15.00@ 20.00 
Cetyl Alcohol 95@ 1.75 
Pure 1.75@ 2.15 
Chalk, precip. .03'/2 .06!/2 
Cherry laurel water, din. 4.75@ 5.25 
Citric Acid 2@ 21", 
Civet, ounce 10.00@ 12.00 
Clay, Colloidal 07@ «5 
Cocoa butter lump A5@ = .25 
Cyclohexanol (Hexalin) 30@ «50 
Fuller's Earth, ton 15.00@ 33.00 
Glycerine, C. P. drums A2Y2@ 15% 
Gum Arabic, white 32@ ~=-.34 
Amber AS@ «17 
Gum Benzoin, Siam 1.50@ 1.70 
Sumatra .200@ 2 
Gum galbanum .28@ 1.15 
Gum myrrh 50@  .60 
Henna powd. 18@ = .20 
Kaolin 03@ = «05 
Labdanum 3.25@ 5.00 
Lanolin, hydrous 25/,@  .30 
anhydrous .28 32 
Magnesium, Carbonate 09@ 10% 
Stearate 24@ = .27 
Musk, ounce 21.00@ 28.00 
Olibanum, tears 25@ 35 
siftings 10@ «15 
Orange flower water, gal. 1.50@ 
Orris root, powd. 40@_.48 
Paraffin 063%4,@ .09'/%4 
Peroxide 1.10@ 1.75 
Petrolatum, white 06'4@ .08!/2 
Quince seed 1.20@ 2.00 
Rich starch .08@ .09!/, 
Rose leaves, red 3.00@ 3.50 
Rose water, din. 4.75@ 5.00 


2.13@ 


Rosin, M. per cwt 


them too far, is still incompletely 
understood. 

In their report to the Journal of Ex- 
perimental Medicine, issued by the 
Rockefeller Institute for Medical Re- 
search, Drs. Francis and Stock show 
that their new soap vaccine is the cli- 
max of a series of previous researches 
by other scientists. 


Claim that product is 

discovery of a century banned 
Washington, D. C.. 
prior to 1938, was engaged in the sale 
and distribution of an organic soap 
compound designated “Dermagell.” 


Dermagell, Inc.. 


Research Associates, Inc., Washington, 
D. C.. until May, 1938, controlled the 
activities of Dermagell, Inc. On May 
11, 1938, it divested itself of a large 
part of the stock of Dermagell, Inc., 
by sale. At the present time it owns no 
stock of Dermagell, Inc. and does not 
control or direct its business policies, 
practices and activities. 

While its activities were under the 
control of Research Associates, Inc., 
Dermagell, Inc., the Federal 
Commission found, caused false adver- 
containing 
and claims with respect to the proper- 
ties of the compound “Dermagell” to 
The company repre- 
sented that “Dermagell is a 3-purpose 


tisements representations 


be disseminated. 


Trade 


Salicylic acid 35@ . 
Saponin 3.00@ 3.25 
Silicate, 40°, drums, works, 

100 pounds 5 80@ 1.20 
Soap, neutral white 20@ .25 
Sodium, Carb. 

58% light, 100 pounds 1.35@ 2.35 
Hydroxide, 76% solid, 100 

pounds 2.60@ 3.75 
Spermaceti 22@ 24 
Stearate zinc 24@ 26 
Styrax 55@ 85 
Tartaric acid AILY@ 42\/, 
Tragacanth, No. | 3.25@ 3.50 
Triethanolamine 34@ 42 
Violet flowers 1.80@ 2.00 
Zinc oxide, U. S. P. bbls. 09'/,@ 115 

OILS AND FATS 
Castor No. |, tanks ANL@ 


Cocoanut, Manila Grade, 
tanks 024%4@ .03 


Cocoanut Oil, tanks .07@ 
Corn, crude, Midwest mill, 
05'A@ .055% 


tanks : 
Corn Oil, distilled, bbls. 08/4@ .08!/, 


Cotton, crude, Southeast, 


tanks 05@ .05!/, 
Grease, white 03% Nom'| 
Lard 0574@ .09!/, 
Lard oil, common, No. | bbls. .07'!4@ 
Palm, kernel, bulk, ship Nominal 


Palm, Niger, drums .04 Nom'! 
Peanut, refined, barrels .08%4@ .09 
Red Oil, distilled, tanks .06|4@ 


Stearic acid 
Triple pressed A22@ 132 


Saponified A2%@ 13% 
Tallow, acidless, barrels 07'14@ 
Tallow, N. Y. C. extra 03% Nom'l 


Whale oil, refined .09'/4@ 


so efh- 


so utterly different from anything 


cleansing cream and shampoo 
cient 
heretofore obtainable that authorities 
proclaim it ‘the discovery of the cen- 
tury’”: that “Dermagell soothes and 
heals as it penetrates the innermost re- 
cesses of the tender pores without un- 
pleasant reaction” and that “it actually 
protects your skin. Dermagell prevents 
and cures many skin disorders.” 

The company was ordered to cease 
and desist from representing that the 
compound formerly known as “Derma- 
gell” is the discovery of the century: 
that it soothes and heals or penetrates 
the innermost recesses of the pores of 
the skin; that its use will leave the skin 
and scalp youhtfully fresh and invigor- 
ated; that its use will give any woman 
a soft, clear, smooth complexion or 
beautiful hair; that the benefits ob- 
tained from its use are distinct and 
lasting; that it actually protects the 
skin, or that it prevents or cures skin 
disorders. 


New handbook discusses 
chemical packing 


A new handbook just released by the 
Department of Commerce, “Modern 
Export Packing,” devotes considerable 
space to a description of the containers 
and methods in packing chemicals and 
allied products for export shipment. 
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HERE’ S A GOOD MIXER 


It's the new ERTEL 











SWIVEL JOINT MIXER 
—its development 
based on ERTEL’S ex- 
perience with various 
makes and types of 
mixers. Find out now 
how the ERTEL 
SWIVEL JOINT MIXER 
can increase efficiency 
and minimize acci- 
dents in your mixing 
department. 


MOTOR CAN’T SLIP 


while making angle adjustments on the 
mixer shaft. This one feature alone is a 
“must” you can't afford to be without. 
Write now for further details and prices. 
You won't be obligated. 


ERTEL ENGINEERING CORP. 


Manufacturers and Designers of Liquid Handling Equipment 


DEPT. F.—44 MILL STREET, KINGSTON, N. Y. 





NEW YORK SHOW ROOM, 40 WEST 48TH STREET 


Joseph L. Stummer, B. Sc., Ph. D. 


MANUFACTURING AND 
CONSULTING CHEMIST 


PERSONAL INSTRUCTION 
GIVEN TO BUSY EXECUTIVES IN 
THE MANUFACTURING PROCESSES 
OF THE PRINCIPAL PRODUCTS 
. THE TOILET GOODS INDUSTRY 


CONFIDENTIAL, NO CLASSES 


BY APPOINTMENT ONLY 


39 East 20th Street, New York City 


Phone: ALgonquin 4-9895 
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THE NEW 























“BR” 
ESSENCES 
BY 
DREYER 


JUST OFF THE 








- 


WS PRESS 


Pehuiter = 
YOUR COPY 
“PERFUME SPECIALTIES” 


This catalogue includes classified listings for almost every 
use in which perfume is employed. Also two pages 
devoted to handy simplified charts and conversion tables. 


P. R. DREYER Inc. 


119 WEST I9TH ST., NEW YORK, N. Y. 
CHICAGO LOS ANGELES 





PRP HSSOSOCH SCH SeSESBESOSO*Ee DE 
Certified 
Cosmetic Colors 


— For — 
Lipsticks > Face Powders 
Rouges - Compacts 
Lip Pomades * Nail Polishes 
Also 


Cosmetic Inorganic Pigments 
Cosmetic Titanium Dioxide 


“Our tests make them best’ 


Let our modern scientific laboratories assist 
in your color problems. 


Samples cheerfully submitted. 


SHSCSCSCSCSCSCSCOCOCSOCSCSCOCSSCSOOOOS 
SHSSCSSSCSCSOSCSCOSOCSCSOSCOCSOSOSOCOS 


IN CUGE ical 


da py oD) 


Mlanufactucecs « »f < Fine Chemical Pi Vitae Colues 
General Offices, Works, and La ratories 


ROSEBANK, STATEN bonged aia NEW acl. 4 ae ae 


Bosto ( ax Los Angeles, Clevelan De ) San Fra 


Toronto, Ca 
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FAITHFUUC SERVELGE 





METAL - EMBOSSED 
ENGRAVED 
DIE STAMPING FOR BOXMAKERS 


ADVERTISEMENTS 


The rates for advertisements in this section are as follows: 


CLASSIFIED 


Business Opportunities, $1.00 per line per insertion; Situ- 
ations Wanted and Help Wanted, 50c per line per insertion. 
Address all communications to 


New York 


Please send check with copy. 


THE AMERICAN PERFUMER, 9 East 38th St., 


BUSINESS OPPORTUNITY 


WANTED: 2 
chines; 1—Filter; 3 
Write Box 2353, The 


Tablet Ma- 
No dealers. 


Dry Powder Mixers; 2 Pony Mixers; 2 
Kettles; 2—Filling Machines. 
American Perfumer. 


SITUATION WANTED 


ORGANIC CHEMIST with English, German and American experi- 
ence in the development and production of cosmetic and pharma- 
Offers new ideas for America. Write Box 2356, 
The American Perfumer. 


ceutical articles. 


HELP WANTED 


WANTED: Experienced salesman in Cosmetic, Sanitary Chemical 
and Specialty field, to take charge of sales. Excellent opportunity 
for man of ability. Must be well recommended. Write Box 2357, 
The American Perfumer. 


MANUFACTURER’S REPRESENTATIVES wanted in all sections 
of the United States by prominent New York essential oil and aro 
matic chemical house. Excellent opportunity for sales representa- 
tives of non-conflicting lines to make more profits. Leads furnished. 
Write in confidence. Bex 2358, The American Perfumer. 


Specializing in the development of 
odors from domestic raw materials for 


COSMETICS 


PERFUMES . 
INDUSTRIAL USE 


GLADYS EDGERTON GRANT 


Scotch Plains, New Jersey 
Phone FAnwood 2-10462 


1940 
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837-839 TENTH AVE. 


JOHN HORN, Labels, new york city, n.¥. 


(Sample booklet of labels sent to RESPONSIBLE MANUFACTURERS) 
Name. 
IEE eos 6 Wiese Rb GekAcbei sa chide uaa eeRdneny ot banse Web sPbadeunaese 
City Te ee Tee Tey Te 


‘CONSOLIDATED OFFERS: 


1—World Rotary Automatic Labeling Machine. 

2—Pneumatic Scale 6-head Cappers, with automatic Cap Feeders. 

2—Karl Kiefer Visco Filling Machines. 

i—World and |—€Ermold semi-automatic Labeling Machines. 

i—Pfaudler 500 gal. Glass Lined jack, Stainless Steel agitated Kettle, motor 
driven. 

1—Cherry-Burrell No. 500 Viscolizer. 

1—75 gal. Pfaudler Glass Lined Mixer, stainless steel Whipper type agitator, 
motor driven. 

i—U. S. Bottlers Combination <4 Filter, Filler. Pump and Motor. 

7—Single Punch and Rotary Tablet Machines —Stokes N. single punch 
42": 3—Colton Rotary <2, . i—Stokes Rota ary RD <i, 1” 

2—20 x 48” Rotex Screens 

i—Stokes -15 Powder Filler, auger type. 

5—Dry Powder Mixers from 50 to 2000 Ibs. 

1—Colton <4 Worm Tube Filling Machine. 

29—Aluminum, Copper, Glass Lined, jacketed and agitated Kettles. 


Low prices for quick sale. Act at once. 


Consolidated Products Company, Inc. 
14-15 Park Row New York, N. Y. 


Warehouse and Shops: 335 Doremus Avenue, Newark, N. J. 


| 








LL - 


CONSOLIDATED 
Established 1858 FRUIT JAR C0. 


NEW BRUNSWICK, NEW JERSEY 








SHEET METAL GOODS : CORK TOPS : SPRINKLER TOPS : DOSE CAPS 





VAN DYK & CO. 


Incorporated |904 


MANUFACTURERS OF RAW MATERIAL FOR 
PERFUMING ... COSMETICS ,. . FLAVORING 


a Vi Offices and Works 
57 Wilkinson Ave., Jersey City, N. J. 


Los Angeles Office: 1282 Sunset Boulevard 


Our monthly magazine, ‘Progressive Perfum- 
ery and Cosmetics’, sent free on request, 


The American Perfumer 
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Allen & Sons, Ltd., Stafford - 
Allied Products, Inc. 9 
Aluminum Company of America 
Aluminum Seal Company 


Ansbacher-Siegle Corp. 8] 
Aromatic Products, Inc. 

Atlantic Refining Co. 84 
Bagaroff, Velizar 71 
Baker & Bro.. H. J. 8 


Batzouroft & Co. im 
Bopf-Whittam Corp. 


Brass Goods Mfg. Co. 8 
Bridgeport Metal Goods Mfg. 

Co., The 3 
Bush & Co., Inc., W. J. 1-7] 


California Fruit Growers Ex- 
change Back Cover 
Camilli, Albert & Lalone 2 
Carr-Lowrey Glass Co. 17 
Charabot & Co. Inside Back Cover 
Citrus & Allied Essential Oils, 


Inc. 79 
Classified Advertisements 82 
Colgate-Palmolive-Peet Co. 84 
Consolidated Fruit Jar Co. 82 
Consolidated Products Co., Inc. 82 


Consorzia Provinciale Agrumi- 
cultura 79 
Cortizas Co., M. 


De Laire, Fabriques 18-19 
De Pasquale, S. and G. 

Dodge & Olcott Co. 18-19 
Dreyer. Inc., P. R. 81 
Drury & Co., A. C. 84 
Duval, Compagnie 75 


Economic Machinery Co. 


Ertel Engineering Corp. 8] 
Felton Chem. Co.. Ine. 22 
Fezandie & Sperrle. Ine. 64 


‘accounts collected” 


FIFTH 


Personal Service & 


INDEX TO 


AVENUE 


Experienced > 





Fifth Avenue Protective Asso- 


ciation 83 
Firmenich & Co., Ine. 24. 
Florasynth Laboratories. Inc. Ll 


Fritzsche Bros., Inc. 
Insert Between 8-9 


General Drug Co. 65 
Givaudan-Delawanna, Inc., 
Insert Between 56-57 


Glass Industries, Inc. 75 
Glass Products Co. 77 
Goldschmidt Corp., The 

Grant, Gladys Edgerton 82 
Harkness & Cowing Co. 84 


Helfrich Laboratories _ 

Helfrich Laboratories of Can- 
ada, Ltd. 

Helfrich Laboratories of N. Y.. 
Inc. 

Horn. John 82 


Interstate Color Co. 


Kep-Ark, Inc. 


Kimble Glass Co. 13 
Leeben Chemical Co.. Ine. 
Leonhard Wax Co.. Theodor 84 
Lueders & Co., George 4 
Maryland Glass Corp. 63 
Mathieu, Inc., Chas. 
Merck & Co., Ine. 20 
Mero, J. and Boyveau 8-19 
Naugatuck Aromatics 61 
Norda Essential Oil & Chemical 
Co., Inc. 12 


Northwestern Chemical Co.. The 


Owens-Illinois Glass Co.. The 14 
Oxzyn Sales Company 


ADVERTISERS 





Pappazoglu, Botu D. 
Parento, Inc., Compagnie 15 
Parfumeries de Seillans, 

Insert Between 8-9 


Parsons, N. W. 7] 
Powell & Co.. Inc., John 73 
Revson. R. F. 77 
Rifa-New York, Ine. 

Ritchie & Co., W. C. 10 
Robertet & Cie., P. 

Rowell Co., Inc., E. N. 4, 
Sanderson & Sons, W. 18-19 
Schimmel & Co., Inc. 16 
Seeley & Company 84 


Sherwood Petroleum Company, 
Inc. 


CO |! 
CO | 
— 


Sierra Tale Co. 

Solo Laboratories, Inc. — 
Solvay Sales Corp. 

Standard Synthetics Co. 

Stummer, Joseph L. 81 
Thurston & Braidich 84. 
Tombarel Fréres 7 
Tombarel Products Corp. 73 
Turner White Metal Co., Inc. 59 


Ungerer & Co... Inside Front Cover 
and Inside Back Cover 

U. S. Industrial Chemicals, Inc., 
Insert Between 68-69 


Van Ameringen-Haebler, Inc. 6-7 
Van Dyk & Co., Ine. 82 
Verley. Inc., Albert 5 


Vidal-Charvet Inside Front Cove 


White Metal Mfg. Co. 67 
Will & Baumer Candle Co.. Inc. 77 
Wirz. Inc., A. H. Front Cover 


For over 34 years we have collected accounts for America’s largest 
Chemical, Drug and Cosmetic manufacturers. Send us a statement 
TODAY. No charge unless successful. 


PROTECTIVE 


220 Fifth Avenue, New York 


Resultful 


ASSOCIATION 


eo Prompt Remittances 





A book that belongs on your shelf for constant reference: 


LES PARFUMS NATURELS: ESSENCES CONCRETES, RESINOIDES, HUILES ET POMADES 


Deals with raw materials obtained by enfleurage or by 
Gives useful informa- 
tion on the sources, methods of extraction and principal 


$5.00 postpaid. Order from ROBBINS PUBLICATIONS BOOK SERVICE, 9 E. 38th St., New York 


means of various fluid solvents. 


ET 


& Essential Oil Review 





By Y. R. Naves & G. Mazuyer 


ingredients of the essences, pomades and oils. Mod- 
em manufacturing methods given in detail. Entirely 
in French. 398 pages. Paper cover. 


{fugust, 1940 83 
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of’sound, safe, effective 
beauty culture practice 


ABOUT SLOW DEL- 


Here is a new Herman Good- | IVERIES AND UNCER- 


man book, providing a com- 
plete, clear text of the funda- TAIN QUALITY AND 
mentals and associated sciences 
needed by beauty operators. 


It gives a dependable basis for 


HMIGH PRICES ..., 


iF YOU'D LISTEN TO ME 
beauty culture practice that 
will preclude criticism, com- 
plaints, and restrictive mea- 


ANO BUY ALL YOUR RAW 
MATERIALS FROM 


Dit ad 


Principles of ahaa 
Professional CITT a Ta Tye erie 
Beauty Culture JUST AS IT 1S FOR ME. 


By Herman Goodman, M. D. 
395 pages, 6 x I—$4.25 postpaid 
VERYTHING that the prospective or practicing op- 
erator needs to know about the human organisms = - l 
upon which she works and the effect on them of the gs eC ] a I l O 


treatments and manipulations with which she works is 


sures. 





fully covered in this book. It also emphasizes the com- PURE EXTRA 
mon sense of this information, in raising professional a" 


standards, producing better results. lessening likelihood * Water white and ideal for the perfumer 


of damage actions, etc. Samples on request 
Special Features: Over 450 quiz questions with 
answers, asked by operators of Dr. Goodman, give quick 


access to information from his specialized field. SEELEY & COMPANY. Inc 
~ - 4 A 4 . . 


Look up in this book: AROMATIC CHEMICALS 


. the physiology of the skin and its subsidiary structures, Van Brunt Division, 22 Albany St., New York, N.Y. 
the hair and nail 

. relief of common abnormalities such as blemishes, oily 
skin, dry skin, etc. 
... altered reactions (allergy), sunlight and its good and 
bad effects, problems of childhood and adolescence, bath- 
ing, etc. 
. . . entire range of hair difficulties, such as loss of hair, 
dyes and dyeing, permanent waving, removal excess hair FEZANDIE & SPERRLE, Ine. 

. cosmetics for men 


Order this valuable, timely, authoritative, easy-to-use 205 Fulton Street, New York City 
book . . . $4.25 postpaid . . . Use the coupon today! HIGHEST STANDARD 


Robbins Publications Book Service 
9 East 38th Street, New York, N. Y. LIPSTICKS PERFUMES 


Founded 1854 


Colors and Dyes for Cosmetics, such as 


Enclosed find check ( der) f $4.25 f f ROUGES ere 
nclose ind chec or money order or i or a copy o OWDE 

Goodman's PRINCIPLES OF PROFESSIONAL BEAUTY CULTURE. cnacame, Dans ee 
Name SOAPS Etc. 


Address Position 
City & State Compeny Your inquiries are invited 
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CHARABOT 
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JASMIN, NEROLI, 
ROSE, TUBEROSE, 
FLEURS D' ORANGE, 
CARNATION, LAVENDER. 
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GRASSE 
“OVER A HUNDRED YEARS YOUNG”’ 


age et & CO. of Grasse, France is a hardy peren- 
nial “over a hundred years young.” 1940, 1914, 1871 
... all are important dates in our long history. 

Each date marks international war, each date marks neces- 
sity for great adjustments on our part to conduct our opera- 
tions for the greatest good of our prized clientele. 

And each succeeding date finds us better able to quickly 


UNGERE 


13-15 WEST 20th STREET 





adapt to any new condition. Logically, therefore, we are 
better able now to serve you than ever before. Strength is 
gained through overcoming obstacles. 

Your continued support through fair year and troublesome, 
is compelling testimony of your loyalty to Charabot .. . and 
conclusive proof of the value you place in the quality inherent 
in Charabot products. "Charabot carries on." 
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NEW YORK 
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Sold to the American Market Exclusively by 


FRITZSCHE BROTHERS, INC. DODGE & OLCOTT COMPANY 


76 NINTH AVENUE, NEW YORK, N. Y. 180 VARICK’ STREET, NEW YORK, N. Y. 
Distributors for 


CALIFORNIA FRUIT GROWERS EXCHANGE 


PRODUCTS DEPARTMENT, ONTARIO, CALIFORNIA 


PRODUCING PLANT: EXCHANGE LEMON PRODUCTS CO., CORONA, CALIFORNIA 





